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RETAILERS IN THANE DISTRICT

ABSTRACT

sm:"w?‘:":t: ll('-ﬁ:l '::7 B“’::‘:' ;‘:‘Oeia, ntdical stotes, hardware shops. mobile shops, mobile
pecharge stores, local Vegetah ruit scflers, ¢t  contel cal i
PP of the Nation. - Skidh ' S cle. have greatly contributed 1o the Jocal life and

comsumiers by making M“M C:ﬂssumgpkr:‘):\l e b e, e stv hat 1
small retailers have grate contribution in customers
Dusing b= pericd of COVIDA9 Pandemic,

: Losses. many had to close down their bosin

ailablc for tseir daily needs, 1t is seen that such
satisfaction and nation as a whole
many of such small and tiny businesses suffered huge

. ) es3es. On the contrary online shopping business hus scen
bocan during the said period, Customers preferred online buying of the goods using e-payment apps

and getting home delivery of the goods and services, However, during lockdown period, small retails

catne I;mr-rd to the rescue of the local residents by providing them the groceries for daily needs in
difficult time

During the said period of time, as people couldn’t go 10 the crowied wreas for the personal needs,
they opted for the online shopping und preference was given to the home delivery. This scenario has
hadly hampered the business: of small retailess duc w the sudden deift of the customers from the
olllise to the Online Shopping.

Thane distret is highly populated and industrially advanced district of the State of Maharashtra. It
covers huge geographical area having potentinl for ceonomic development, It has a greater number
of small villages and industrially backward areas.

This resezrch paper ks an attempt to analyse oppartunities avaifable to the small retailers using e-
commerce and also focuses on the barriers in online business due to geogmphical constraints of the
Thane Instrict. Further it also focusses on the fact that if small retailers do not adopt the technology.
It will have negative impact on their growth and development in the coming years,

Keywords: Offline/online shopping, Covid-19, slowdown, e-commerce, Small businessmen’s,
pandemic, resailers.

INTRODUCTION:

Small retailers like tiny grocery stores, medical stores, hasdware shops, mobile shops, mobile
recharge stores, local vegetable and fruit sellers, ete. have greatly contributed to the local life and
GDP of the Nation. ~Such small shops are spread all over. who caters to the daily needs of the
consumers by making groceries and consumables available for the daily needs. 1t iy seen that such
unall retailers have grate contribution in customers satisfaction and nation as a whole.

During the period of COVID-12 Pandemic, many of such small and tiny businesses suffered huge
losses, many had to close down their businesses. On the contrary onling shopping business has seen
boom during the said period. Customers. preferred online buying of the goeds using e-payment spps
and petting home delivery of the goods and services, Huwc\:a. during lockdown period, small retails
came farward 1o the rescue of the Jocnl residents by providing them the groceries for daily needs in
difty i

Umi:\ugh&m;;id period of time, as people couldn’t go o the crowded arcas for the personal needs.
Ihey opted for the online shopping and preference vas given (o the home delivery. This scenario has
badly hampered the business of small retailers due to the sudden drift of the customers from the
of 1T sm

l'hmn: :::clo;“:l.bww;:‘“‘ and industrially advanced district of the State of Maharashtra. It
“overs huge B”W mbmm for economic development. It lias o greater number
of semall villages and industrially backward reas.
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The increasing trend i the online shopping s depicted by statistics of the global ¢
which reachod 4000+ Billkon toduy st sre expected o bt the B et of 7,000 billior

“Lommerce. '
+ by 2023 aleg

¢ haw seen boom but, it
down their business i

lo some parts of Thane Jdistrict e~Commerce .lufms the |’andcmi
severe impact on the small retails who were compelled to close
financial turmoil.

OBJECTIVES OF THE STUDY -
I, The primary goul of this stody is to examine the problem
Businessmen in the light of online shopping in Thane district.
2 The secondary objectives are «
2, To study problems of small retailers to adopt tools and techniques of e-comm
b To analyse success or failure of e-commerce in various developed.
undeveloped parts of Thane district, '

¢, Tostudy the necessity of Government subsidy or special package for the econg
for the upliftment of small retailers, p

b and prospects of g

LIMITATIONS: 2
This is = conceptual study. It is supported more by facts than by numerical data. The study
further limited 10 the discussion of the problems and opportunities for small busines :
Thane Disirict in fight of the change in the shopping habits of the CUSTOMETS using e-gazett s,

HYPOTHESIS

Small retailers shall adopt technology and inculcate e-commerce avenues in their business 1
ensure their own existence and sustain in the global market,

METHODOLOGY AT ks - S
Ihis study is based on Primary as well as the secondary data’s. The information has bees
collected by way of structured questioner from the small businessmen located in the varied i

of geographica) sres and secondary data is collected from the books, journals, magaz
newspaper and websites.

STATEMENT AND SIGNIFICANCE
Statement & Sigaificunce of the Problem Under Study :
Thane District: "
Ihare District bus a geograpbical arca 6f 934 thousand hectares which is around 3.119% of the fotal
geopraghical sres of the Maharashira State, It has 13 talukas i.e. Thane, Vasoi, Palghar, DX
Valasari, Jawhar, Mokhads, Wads, Bhiwandi, Shahapur, Murbad, Kalyan and Ulhasnagar
Jastnict ’
¢ disteict is the shird Most Industrialised district In the Maharashtra State, Thane-Be

sl belt of e district is the Centre of highly sophisticated modern industrics

) district can be divided into three distinet parts:

. The FIRST arca is thickly populated which Is under dircct influence of Mumbai o

The arcas like Thane, Kalyan, Ulhasnagar are more or less suburban to the metre
| Meludes organised modern industries. ‘
T w:xjwnr:h::nm comprises the semi-developod  industrial areas of Vasal, BN
ot eludes the rest of the area of the district having conventional Villa
3, ojge-old Cotthge industries and primary processing agro-industries.

.....
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s adc } 9% India In the year 1991 had offered o great deal of
3 UE Lo convenience as well as growth of both s¢llers und
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.\B.\“Tl\l‘{:"‘ every passing vear, the e-commerce industry Is growing, and they are
logistics sector to opt for new heights of SUCCESS. The fact that more Qcoplc are swi :
mfwm cvery day, is creating a better stepping stone for all these courier companies in fn
The e-commerce mdustry has become more compet_itivc than ever before,
significant impact on the logistics industry. While diverse countries _such as the United
and Japan hold the top three positions, they oollecuw.:ly account for 21 pctccm,. '6"-
104 percent of global e-commerce retail sakes, resp.cclwely. Even Sb(')ugh the business ,ﬁﬁ
1w bearn, @ has had a hoge mmpoct an other industries such as logistics, The use of Iriten
examined as-a precondition for the success of e-<commerce. Results Ifavc ‘:;hown that there.
further research in ocder to obtain more robust results about the implications of ¢ Commere

transport.

INTRODUCTION F,

E-commerce refers to the use of the Intemet and the web for business and/or coay ¢
sctivities, which usually entail the exchange of value (e.2, money) across organ 5:
individoal boundaries in exchange for goods and services, The focus of this anticle is on
enabled commercial intersctions between businesses and individuals, When an exchinge ¢
happens, ¢-business applications become e-commerce. All transactions mediated by
technology and platform, fe., transactions that take place through the Internet and the y
cansidered digitally enabled transactions,

In an e-commerce business where on-time defivery is the foremost factor, it is impo
understand how o logistics work. Logistics has always been 4 great stumbling block, especial
country like Indaa, Improper delivery, product retusns, misrouted item.

Companies like FedEX are offering alternative fulfilment services 1o reach the global network
competitive climate, as client demand is increasing every day, '

Key Wards: Information Technology, Transpont, Logistics, Network

Different logistics businesses are bringing in a number of innovations to make the pee e3S 05

advanced as feasible, and sellers and distributors are also seeking for improved ways to cary
hassle-free shipment. They even deliver perishable goods two hours after an order is placed.
The impact of e-commerce on transportation is real. From the first mile to the last mile and

‘back. the trucking industry provides vital linkages for retailers’ omnichannel necds. -4

getariens and their supply chain partners have been foreed to rely more on motor carrices due (o
onal frgmentation of supply chains and Cistribution/fulfillment networks: truck transportation i
Siprec 1o provide the flexible and reliable services required by JIT inventory management
Seccntralised distribution/fulfillment networks, and tighter delivery windows,
GES OF E-COMMERCE "
met might be the singlc most important facet of modern soclety, It plays a primary

B droem political discourse and higher education to the way we conduct ourselves and
s o) woader, then, that switching t0 an o-commerce model comes with sig cunt

Physical stores and allows businesses to expand theif
possibility of long lines, c~commerce sifes offer o

1), July - September 2022 ©

On t0p of climinating the
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antoge 10 both sha

R .,
“"‘::'mm.:ieﬂ(:}\':m Incated in major urhan areas. Even if you are
Job pearad Toward vy expanding ¢ WP OCEW mirkets, alkowing YOu to develop a new basiness
develoming good ecommerce § mu:";!“"“” buse Many buvinessex hive found particular success
it producty can fy sold nu]-'"n“"" ‘Wllln‘uulum, which deives more teaflic to the site,
ook tight 3wy thatl .c-mml ne ‘ur‘vclﬁ little money, Consumers may buy music, films
Ree dignal things without w. RN NEICe, Stores can oW sell un unlimited number of coples of
2 Orrying about where 1o keep the inventory,

ommerce uso allows
Your business 1 seale P eisice than physical retailees. When u brick-and-

e SLOre Brows it need ¢
’ e o L needs 1o C*‘ﬂiide_r how it Will serve more customers

T [S1RTINRTN TITR (198 & Aent

In the same smnll space

E-commerce onables S Loka e and nventoey Krows. : :
mnerce business, Eve 'l‘hin b;i”BMIﬂll}m 10 track .“"g'“_'t‘-*. which s critical for a successfil e-

atically, While m(? g being dlﬂ:ll!‘wd. mokes it casier 10 collect data and calculate Ngures
N1 vo sunderstanding what's welling well can be beneficial, low-volume ltems allow
i 10 lake mare risks, The traditiona) retiil strategy priorifises stocking fast-moving ilems. but the
RIMICE OF S-commeree allow for the inclusion of slow-moving and even obsolete items In the
logue. I1's less expensive to store the product, and presenting it Is as simple as adding another
i page 10 your website,

RAWBACK OF E-COMMERCE

Many customers still prefer the human touch and relationships that may be developed in o

cal store. Customers looking for specialist products muy find this very useful, as they may wish
eonsult an expert about the best product for their noeds: A good customer service hotline won't be
e 10 replace face-1o-face engagement with a Knowledgeable sales representative.

In an e-commerce logistics, the last mile delivery has always been a challenge, As per the
port of CBRE, it has been seen that these e-commerce logistics are transforming the work process
i their supply chain and enhanced the performance of the traditional logistics platforms that ase
ependent on regional distribution.

Ihere Is pgrowing competition in the ecommerce market in India, The win over the

Slomers, the online sellers offer special offers, huge discounts, ke back of goods. ete. This results

very low margins and even Josses,

RE OF E-COMMERCE LOGISTICS .

There may be some new laws and regulations enacted to alleviate rad congestion, which

d lead 10 delivery confusion. This could result in the creation of several consolidation hubs in
i rural and urbin arcss, X ; s

{ It's possible that re-logistification, which combines retail and logistics, may emerge .

8 the future, better inventories are projected 1o be established, s well as enhanced operational

ficiency Mobile warehousing may be a viable aption for allowing for more flexible distribution.,

'ESS OF E-COMMERCE LOGISTICS . A%

I's critical to understand how Jogistics function in an e-commerce organisation becouse on-
e delivery is the most vital factor, Logistics has always been o difficult task, particulaly in a

; lopinngouﬂ"’) fike Indin. Improper delivery, product retums, and misrouted items are all

lopment in popularity of e-commerce, product demind has risen dramatically.
» mwhsmot,h:w:\:g were :e;?ﬂmd to track their merchandise from the time it was shipped until i
e &h&nﬂ:m 1o ;?:M fogistics and e-commerce are Inextricably linked, and m"’““m
 meaningless without the other. India is 8 large country with a population of about 1.8 billion
L. ole D'::: to the country's diverse culture, it hosts a plethora of festivaly mmugp”{ﬁf-W‘ For

' W a1
Vol 16, No.3 (111), July - September 2022

" ‘ |
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;l(,c‘-ﬁh::c: u'r:\,:?':\s. ck"cnn.lncnc has become the gosto xlcm.nn.llun for all citizens of the coy try,
it's bogical that logistics are required. The ecominerce logistics paradigm has matired 10 the ¢
where cverything is pow amomated e

LOGISTICS 5% 1% b )

g A logistics oranisation seoves as @ supply chain, assisting iy the c_uonlmwnn and
of resources from one focation 10 another. The tesm bogistios has a long history in the military, and.
refers to the systematic transfer of equipment and supplies,

CE OF LOGISTICS : 1
lma\vbr!:\c:(‘:t discuss the importnce of Jogistics, keep in mind that it Is one of the most & i
aspects 1o consider i you run an ecommerce h\m!ws.s. Even \_\'hilc many sfartups and il
businesses place o premiom on thelr own mnnulh-:turmg and quality, wulmqt-lngmk;, no matie
how amazing your dems are, they will never reach their intended audience, This is where .
play a role. Inbound transportation,  outbound transportation, Neet m{mngtment. e . iy
malerials handfing, onder fulfilment, inventory management, demand planning, and other sery s
among thotr Kev offerings,

(4

Importance of Logistics

i

They also have an impact on other arcas of a company, Timely delivery is made possible by p :' .
 soordination and administration, which aiso aids in the development of a stronger seller-cus
Relationship. The wecess of your company is determined by how well your logistics function. <}_j
lple fact is that effective logistics can make of kil a business. A poor influence on deliver

o the customer's perspective, might seally lower a company's profitability and reliability.

N as & critical component of the country’s economy, In India, the '

i quickly developing. They have been able to suceessfully serve the
'_ it w'h?nul'lc entire e-commerce business. By 2019, the

0 be worth more than USD 2 billion, I the approaching years, the
mnerce logistics and growing domestic consumption. The mvl_’_
s promise of growth and advancements, is poised 10 expand beyond



1 Cane hrSup | Joumu]
TRRENT ('()Mb";kcu.‘ : o trs
Inhosund and "'mbﬂund S 'MPAC'AON LOGISTICS

Lomponen .
Current Indin logistics SeClor, ';:mh et; of the mal'mﬁlc[ufmg and service supply chains make up
W al i rate 61 10-FS percent Pected that the fndian logistics husiness will continie to

DR the economy as a

whole. There ure two solutions
kward in the other Freight forward g docs. The

lng ps ¥ move product forward in one direction and
procedure that entails the dclivcry of ":;:::';h‘ mavement of goods in a forward direction. It
A reVETSE movement. oflen Tom 8 vendor 10 a buyey,

not delivered 1o the C\Nm“‘ this im:w'cvm |08i.\'icl, is the

s products sate and allows them 16 be m‘c':;’vcmc logistics is

10 nsure proper delivery, it iy crities

peuss vanous shipping strategien and hov Ihc:r :“v;';lclc A -specific shipping steategy. These hlogs

second process, When a product
helpful Togistics procedure that

¢ = A ot v thed s This is one of the most

fective methods for Preventing cus i ime, it has been shown

. x £¢s has the highest rate of cart abandonment

' t:t*‘-l'J ise ‘!\Q_ product price bit feave out the additiomal Shipping costs, You can also offer free

hippin g :aw a mmimal order amount 10 avoid losing money in your business, Real-time rutes are
rged. Using a real-time charger,

DNCLUSION

E-commerce encourages economic growth With accessibility, collabosation. automation,
mctionulity and Nexibility, Legislators, local govemments, and transportation planners will peed 1o
BY on 1op of rapidly changing retail rends, such as e-c

K the usage of

In regional transportation resource plans, transportation planners will need 1o Keep an eve on
commercial trips using non-commercial cars, Policymnkers will want to know how many
: delivery trips are conducted by drivers and vehichkes who are not subject o the same laws 1s
Icr commercial motor carriers, These rules create o level playing ficld for differens companics
ving commadities and aim to improve their safety,
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INTRODUCTION . .
Indis is & country where digital literacy was not there. In Inclian Literacy rate in gt

duc 1o pandemic situations the survival of the small scale business to large scale ind stries
role of digital literacy 1o develop cnueprcncur‘s. activities ip fhc country, The g intry
Lockdown due to Covid-19 from March 2020, Since then, E-Commerce served the cour

sustain the business and developing new Entreprencur’s

AIM | 4 _
This work = based on concept of E-Commerce. E-commerce made new Entreprencurs,

RESEARCH METHODOLOGY 4
This paper is based on primary data .Some information collected form internet. We
discussed with young upcoming busincssman

CONCLUSION o -

It s also provided an opportunity and platform for several individuals who have {
competition 0 several Entreprencur's which is not adopting the medium and technolog
Commerce and involved in physical buying and selling of goody
Key words: E-commerce, Entrepreneur’s, Covid-19, India

INTRODUCTION
INDIA

India is the country where till digital literacy is not applicable. India is working on 1
traditional business techniques. Religion plays 3 central and definitive role in the life of many of
people. In Indian Literacy rate is stil] less but due to pandemic situations the survival of the soy
scale business 1o large scale industries played a role of digital literacy to develop entre |
acuvitics in the country. India is Young Country as per the statement of our Ex —late
DA PI Abdul Kalam the in 2025.This pandemic Covid-19 changes the trend of business
came oo digital platform due to youth of India.

E- COMMERCE,

E-commerce is un eleetronic commerce, We have four types of mode B-B C-C, C-B
Where we can connect globally, It is online platform for various individuals, yg;f' of-
gntrcp:c;m;. industrics, institutions, small scale business ' by
Jaternct und digital medium, Whese in seller, adveetised the verities of POTESON
er products with all the detail Information so maxinmum cmumerpsmt:f: :::ioc:m ccisic

’ c product oo the click of one button, 7 ‘ :

. runsuction of onli )
gt and 5 on/The tronds of Intemet Bonking is promoted. |+ T oo ode

where lhe‘SOdd Communication has changed 10 Busin
With payments online. and fol




RNAL OF MANAG ‘
BB 0. t4% "EMENT & ENTREPRENEURSHID

Care Liroup | Joumal
WhatsApp- This is (he ¢
om ‘ :
peators 10 Businessman ““Mml?:: b platform where most (f the users are avaltable. From
Education Platform- 1) '
]
gopped henee IT meﬂ&‘om[;wm the: need for the educators due 10 govid-19 cducation shoulkd

ts got benelited 1eachers ot Bave plmfon like Zoom, Google meet and so oa. e to which
sotnected and the Concept of Cnline Education is promoted in

EVIEW OF LITERATURE
ommerce trade cycle dre having six phases |

SEARCH METHODOLOGY ‘

§ rescarch is based on Primary data. The data was generated by the interuction to the Young
pprencur’s,

FACT ON E-COMMERCE
Money-Money Generation is casy world wide buyers and traditionsl products on global
prms, profits are more.

Prodcut Delivery-The prodact Is delivered at doorstep, Branded things also purchased with

Food /Vegetable/Grain Delivery- In Covid-19 old age people have got their daily needs at
psicp. Due 10 age factor they cannot go out as per Covid-19 norms. That was a great help to them,

Digital Platform Developments -Saving the cost of Adveriisement cost. Generating jobs
jouth fike website development, Crypto Currency. Online trading

HE. KEY ISSUES FROM STUDY
uncni method of product is online, : _
pmmerce industries were the Opportunities for the startup / new Entreprencur

- -~
) 'n,: :,?':, concludes that e-commerce s blessing for the young Entreprencur’s. This is the
dess industry 1o protest the nature. The business is worldwide and with Global
inoity. Cost reducing of the product to avold the chaln various intermedinries. £ -commeree
¢ -on y platform which is changing the worlds lifestyle and making lndia to grow as digital India
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EMERGING FOCONOMY
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. . & Nanagement Kalyan (W)

L OMUNETLE

Absiract.

statisiics iochnolopy has boen gambdiing a o=t ntigl function in the destiny development of fin

sectors and the wan of doing business m an gmerging ceonomy like llmlglmknh. Accelerated use

H a1 gl
smart mobile offennas and internet as a brand new distribution channel for commercial enterprisy

transsctions and international buving and sclling calls for more attention In the duecﬁon..g'f-,

comttierce scourity for lowmering the frandulent sports The development of rrcord.s and co . mique
tcchnology has broeght a wholke lot of adiustments in ol .‘ph““ of cach_day hfcstyl.m of man of
women - trade has quite a fow advantages which add fee o consumers plqsurc in phras of
purchaser comfoet in any place and allows the organization o gain gr"calcr nggesst\'e.ac.ivanugg Ve
the shermative competitors. This study predicts some demanding situations in an rising econo e
sVEasm

Revwords: o-trade. reconds ¢ra, customer pleasure, commercial enterprise,

L. Introduction : e
Ow-a<dms ccommerce is growing popular in an emerging economic system, E-trade started m[_- 4 3.
It requires the virmual goods for worrying out their transactions. Virtual goods are goods that may' b
deliversd over = virmual network (Lavdon and Laudon, 2013). E-trade is mpidly reworking the sva:
wherein companies are interacting among cach other as well as with consumers and Governn
Ay @ result of changes in the landscape of ICTs, e-commerce is now developing rapidly in sey
rsing markets and developing economies (UNCTADVIER201S5). The technology designed
enhance mdustrinl transactions the usage of the intemet have developed as fast. However, we
o longer but completed an excellent world of painless and relaxed transactions utilizing the ne
unresolved privateness issues of the patron have impeded the similarly improvement of th
schoolopes (Alberto, Avila and violets-2007). E-commerce has been hailed by using many as
possibiliny for growing international locations to benefit a stronger foothold in the multila
tading device. Ecommerce has the capability to play an instrumental role in supporting g
economics gen more from rade (WTO-2013). The developing use of the internet, tablet dey
and sman telephooes coupled with langer purchaser self assurance will see that ccommerce

petan 10 sfept =nd amplify. With socil media growing exponentially in current years,
memunicatico among groups and purchasers has -
ety s greater enticing, making it casier for transactional exchanges to occur on-line, Interty
'l :i :v\:;:h u; ;;c;::x-g!fmmlca! and u sensible shoppiqg ¢njoy with wehnologi;t}
1). E-commerce may ﬁm f lf;,pw‘:‘.mu eers re buiyisg from the palm. of (heir bty
i ' ¥ Wanl (o supply a vast goin to roups in growing nations by way ol
r manage over its place inside the supply chain, accordingly enhancing its market:

Or c-commerce, Is the shopping for and selling of goods and offerings on th
‘ 'md sclling, many humans use net as a supply of data to oomptmgﬁﬂ o
dy products on provide before creating a buy on-line or at a conventional store,
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- UBE commercial enterprise electronically,
8 Why I-teadc?

fith the incroasing diﬂubkm ol 1IC)

pespeciedly moving Closer “Ol(ch‘ XA especially the intemes, the global enterpeise network is

B e gin u clean nds'umagc :;:_':“"Cinl "'mc']""l" o emterpeine (B2 ecommerce. The

b 11 which lh[,",' are ﬂ"c k) Y LU "IC net ()"(":‘ |h|-|" pet l'lﬂr) 1o the b""hll’ nl"k(fl, h)

pge through order rml;mcnmuu:"mﬁ EXPERsEs across regions, find oat whether or not prices
sparency of the market, U et amention abvout substinte merchandise, Due 1o

mMlron can ¢ i | Al &
essiy. For immedinte, in'case of e i services of pumerous e-commerce st

tende the competition are cae click !

s are not pla ¢ y cliek far Tromm consumer. |

ts arc not glad with the goads. charges or olferings provided by way of
y theyre able to change an awiul fot Ay

) preater entily thun within the bodily
i, they don't want to have bodity existence of 'lhup ¢ bodily

i specilic o« trade web
From the sellers’ paint

L Review of Literature

Bt and c-Commerce are intent)
reap famtastic benefi
e ise reason. E-

¥ wrapped towards evolved International locations
15 10 d.cvcluping countrics if it's miles relevant as
commerce 18 4 revolution in business practices
¢ is regarded as transactions performed between commer
erce is un rising concept that describes th
pucts, services and ety v
pmcrcial transactions involy

&)

However they
a super commercinl
(Ohiduijaman, ¢t ol 2013) The
cal enterprise partoers, Dighal
. € process of pucchasing and selling or changing of
Wocomputer networky which Includes internet {Anupam-2011)
e the exchange of fee (.G,
icdes in go back for products and scrvices.
its of c-trade. Without an change of v
mmcrcial enlerprise has chan
Dl), extensively added twe

yad

maoney) throughout organizational or
Change of value is critical for understanding the
alue, o trade takes place (Laudon and Traver), F-
ged methods within and between businesses. Digital facts Interface
my five yoars in the past on dedicated hyperlinks among firms

imed bow information will be at once surpassed from the operating seuctures of one

pocation into the order processing; production and Jogistics structures of some other(Clavton snd
fiscuolo). 1f applied nicely, E-commerce lechnologies can bring about business system
ncements. and expanded efficiencies. Leveraging - trade technologies bave to result in
vements (0 growing intermational locations, but to this point have now not produced the
d results (Jefirey S. Ray-2011), The development experienced in et and ather worldwide on-
g nctworks have, thus, created new commercial possibilitics for e~trade and introduction of
ot pletely new units of world and country wide buying and sclling relationships. This consequently,
[ 10 the belief that e-banking and e-trade ot the moment are an incvituble factor of totetiry
erings. It permits multiple customers and sellers 1o come collectively on a commonplace platform
 behavior business with out compromising man or woman requirements and relation thips the
Klous individuals in no time; (Harris and Speacer, 2002; Bairagi, 2011). Electronic trade i<
ing ncw possibilitics to the worldwide financial, for example in mternational travel and tourism
prisc.  Transforming  from traditional eolerprise approuch to digital commerce approach is
M and there have been many various factors for organizations 10 evolve them with electronic Lrsde
nents ( Nanchkaran, 2013). (Hasan, 2010) pointed out lh?l these days e-commerce industries have
Increasing number of end up & important thing of business approach and o strong catalyst for
development

Goals of the look at

bmain objectives of the take 4 look at are as follows:
) pet y complete acquaintance of the E-commerce

D perceive the advantages of B-commerce,

) realize the demanding situations in E-trade,

ok, 16, No.3 (I11), July - September 2022
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V. Research method ORI antistics. The wweondary statistics | ve

The paper has beens written v the iden of _ :
gnlhc'::! from poblished books journals, research papers, :!mg.vmu. day by day
alitative m niture

internet and legitimate statistical files. The Jook af s qu

V. Advantages of E-trade .

The main benefit from the costomers ¢
ripht of entry 10 from anywhere inside

lcizt\c.lihbc primn;,\- benefits of e« commerce for clients are as follows:

» reduced transaction charges for collaborating exchange in i murketplace. ) B

v increased comfort - transactions can be made 24 hours u doy, with out requiring the bo

intcrplay with the commercinl enterprise organisation, A i

« Time saving- consumer can purchase o sell any product at any time with the help of net, o

« brief and continuous got right of entry to to facls- customer could have simpler to ¢

information check on exclusive websites at the press of a button.

« convenience-all of the purchases and income may be done from the comfort sitting a

running arca or from the location & consumer wants 10. i

« transfer 10 others businesses-customer can without difficulty frade the organization at any

the provider of a employer isn't always first-rate. -

« parchaser should buy a product which isn't available within the focal or national marketpla

which gives purchaser a much broader range of access to product than earlier than, ' r‘:

* A client can put evaluate remarks approximately a product and may see what others are buying

see the evaluate feedback of different clients before creating a final purchase. i

The principle benefits of e-trade from sellers' factor of view is growing revenue and réduck

operstion and preservation prices vin nel. Those include a5 follows: T

* INCTEASES FEVEnc

* Redoces operation und renovation charges.

* Reduces buy and procurement costs,

* raises copsumer loyalty and retention.

* Reduces transportation expenses,

* Develops patron and provider relationships.

* Improves speed of the system of selling.

* Impeoves internal and outside communication. And

De the employer photograph and emblem.

point of view Is significant growth and saves of time ang
the globe. Consumer can region a purchase order

ading situations in E~commeree ]
By challenges faced by the dealers and the purchaser which i otk
ansaction klhru intemet are as follows, L EAynE O G

PUBIIC Company ig not concermed mutually to develop the Bl
Py and public 'joi:_u initiative is needed 1o bgdcn :l:n:em oM '
k8 deliver credibility interioe people, which is needed for Nourishing the e~ trade

Of system safety, reliability, sandards, und some coaversation protocols
Yiry .l! the internet mt‘uf ¢- commerce web site is hacked. Maximum
] .‘ intemet site isa't always having enough cyber safety. i
: Intermediaries; o fir, economic institutions and banks in growing
it tonkcmwlcposiﬂonlummolhgmmdc. But, merc
_mumhuulmdofmnmuroeMmamum '
Mg from credit score cand fraud, Buy i



1 o Loup 1 eurnal
e e eredit card binh .
: ‘ iporunity ..\J.’;mh}m wnd other finmncial service lntermediaries are challenged 1o
hot redh it seoee Plﬂ}’ingcw; .: m::ﬂ"‘" "Ol"mdnbk on Hoe transactions i environments
R N untwval (Anupam-201 |
{ ving tassons there ) NP )
o which 't always m A teadition of purchasing product by wsing negotlting charge with
: i .xmctum'l'acility‘ problems viable in care of ¢-commerce in growing countries due

padered one of the |nw %
vecnment are trying 1o k “’“‘"‘“{‘8 situations Is the rediclng down the fee of internet
= s oL Sep low the price of bandwidth Tow. But the excessive fee of spreading
Jreteie l"\"l\\i!h ‘E;NN'“!:S prechude t maintain charge low for intemet.
. oy ~".‘ 3 '-‘u‘cd ":‘Sm © ml‘\gdmnm vital aspect for the use of the digital settlements. Conventional
Japur avail DA% ally policles and rules may additionally creste uncertaintics the validity and

fegaiity of e-commerce transactions, Present day laws adopted und fmpartiality applied in the digital
tranwictions shipe the idea of accept as fruc with inside the advanced world. In whish fefony and
Jodicwl sysiems aren't developed e- trade based totally trimsactions are st a drawhack due to Joss of
ety whether ucluull or pereeived. In lots of developing intemational locations even 1oday coins on
shipping i the maximum prevalent system, even cheques and crodit score cards aren't effortiessly

gl Coni Bhowmik-2012).

* New techniques for undertaking transactions, new devices, und new provider vendoes will reguire
prison definition, reputation, and permission, For example, it will be essential 10 cutline an digital
signatere and give it the identical prison reputation because the handwritien ugnature. Existing
coiminal definitions and permissions inclusive of the felony definition of a financial institution and
e e o a country wide border—will even need to be rethought (chayan-2013)

Exiept the above demanding sitvations, the emerging economy like Bangladesh also faced the
following demanding situntions:

* lnck of schooling

» L ultaral lll\'.\l)"c

= (ernble iden of online advertising

* less advernsing and marketing or promote

» Politscal hasshe

» igh value of merchandise/services evalugting traditional marketplace

* net covernge aren is limited

VI .Conclustons v : . ‘ :
The c-trade industry could be 4 froatrunner with popularity in electronic enterprise world in the
wpcoming vears. The e-commerce revolution iy Tondamentally chunged the busingss of transaction
by way of givin ¢ new opportunitics and breaking borders effortiessly. In Bangladesh, it bas strongly
htpoci od the traditional commercial enterprise maulii'nc and converiing the existence of human
ings by using making it less mwwd. Wlu’lc‘ i awc.s.advnnmgtlx lu. p.ﬂmn_nnd dealer, e-trade
flers challenges to standard entérprise for aggresuive positon, Growing intemational locations fsce
lany barriery that affect the a hit implementation of e-trade Yvnh the help of evaluating with
veloped united stales of america. Whilst the inlemet value might be low then the e<trade will
ish without difficulty and will make lots ofcom'cn!k_ml enterprise 10 expire in their enterprise,
envenlence is one of the blessings that clicot gets from the c-commerce and hence growing
pride. This is due 10 patron can region & buy an order from everywhere with internet
: nnmnu‘ " E.usde ercial enterprise provider should provide significance on every consumer

R and many options for payment und have greater features to be had on
g”;;;f“::?omb mcmvm?:,mm-mdud services and increased geographic attain, However e-

Daisiness fiied REHS of!’mmm in Nourishing their business.
Vol. 16, No.3 (111), July - September 2022 =
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The said rescarch papes involves i * SHIS Y about the. rolé of Elect
hin ‘il:.-‘. business paradigm (e roscarch sudy h.1:'| mghhgl.xltcd T seoneh s
:' s ',, the changing business methods. Tunctioning techniques,
ommesee o W UL £ ¢
changing Business covironmient : fven m“"gh  1s @ velat -
R sct of dolng business throvgh the Internet. : e -
new cancept, It con cange the traditional way of doing buyiness l} alrc.ad_\' “: nr:in' 'i,n i
| mmunications, banking, and retail trage, and # offers poten o
' . The strongest Consequences may relote 10 less visible, b 2
normal business netivities, rather than many of the aspects at
ectronic Commerce und Business has brought &
: ? : %
W< In the ever-changing business paradigm, the
d a significant role for B=

F-commeroe reters fo the

indimtries like «
oducaton health
passibly more widespread, effests on now i
receive Uic most attention The integration of El

in the functioning of Business Meth
has undoubtedly generate

and govemance

eSS Unee ;
arrent world of onling purchasmg and shopping
shif) ‘ . I ; Od |
has proven to be one of the most successful business strafegics in the moden €8 -

The purpose of this research is to determine the
The globalised marketplace, less tme
wd others have all had

founmcee
F-oommerce
varous advantages 1o enterprises,
of E-commerce on basiness performance,
greater connection development with clients, lower fixed costs, ar

providing
influence

[imuasons
sipnificant elfects .
Keywords: Electronic Commerce, Dusiness Organisation, Business Paradigm, Online retuil, Mod:q’;
Husiness. Traditional Business, Communication, Marketing, Business Enviromment. |

!

Introduction- .
With the passage of time, the business environment has gotten increasingly complicated, and

must continue 10 evolve and adapt 10 new changes. E-commerce has evolved as a vital and major part
of several company models and techniques that have been established in the past, E-commerce Bﬂ'
business concept that allows businesses and people to-scll and purchase goods and services th
the internct '
i todey's environment, having a strong online presence is csseatial, and businesses are increasingly.
corporating the intemet into thelr day-to-day operations and nctivities, With the presence of B
commerce, businesses have been given the opportunity not only to market their prodocts and
gnline but also W offer the products for purchase to a huge set of consumers, With regards 1o E-
o) o there are three major types of it that are implemented in the contemporary cnvimmaté
hey arc businesses-to-business, consumer-to-business, business-to-consumer, The presence and
ment of l:—cu‘:rmcrcc have provided numerous opportunitics to organisations, and it has hod
AN as weil, '
ol this rescarch study bs to understand the impact of E-commerce on the ever-chany ng
The research is inclined to explore the opportunitics provided to busines
l\d how lh_cy may optimise on such opportunities. The research further
jrance of E<commerce and its implications in today's world, as well as 1
poses and to comprehend the dynamics thit surround it. ’ )

ing and mast nteresting commercial transacti -
wing an ansaction channel in Inds
the idian e-commerce sector s predicted to rise to LS$200 l

-« September 2022 -
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and smartphone penotrtion hive spatked (his increane. Be

m.'m‘h"ﬂ Indias © 1Al inteenet wser base it o xpecied 10 (1

Hosip D0} l’_mlllun in September 20110, Indix's online economs
‘{'l : in Aptil 2017 1o 1IS$250 hillion by 2000, wil
LIEVERUC s predicied to increase by S1% aanually

40 billian n 2020, the highem poce o

y ’, iYL 2015/

".

Mmmdaf) data Secondary dats on E-4

tesearch, Mobile Cammerce, Internct Marketing,

pnapement. and Banking i gathered from yarnowd
w‘ﬂ\'. Marketing Research, Mobile

Seomd-r) duta for the roscarch study s
M‘ and )numalx o F L ommnerce

stion Technology and various information
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U,G(.? Cmu‘(iimup"l' Jt:ur‘ml o (B3C) refess 0 sales bétween companics and their cusfomers,
e 2 a third-party site like eBay, which is Know

o Individuals can sell to one anuther through
consumer to consumer (C20C) !
o Individuals can sell 10 corporations through cousumer 10 pusiness (C2B), such ns an,

- : 1 no w s by A fiem
weiling or licencing ther artwork for use Sy & et ’
The way individuals purchase and conwime products and services has changed as &

: e I y e their compatees and smart devices 1o place orders
ccommerce. People are increasingly using 1 oy ' X
things that ma) be delivered quickly to thele homes An 0 ru.nll,'!hc (15 t.n.l '::cm)smm.hr._, <
disruptid. Teaditional merchants have been foreed to adapt their busingss practises s a result of
' ‘ ; e At d Flipkart
eige ol online shopping applications like Amazon ana ¥ . . E
That's not all, though. Individeal vendors have increasingly engaged in e-commerce (ramnctl ! ’,,’
wites. Diglta) marketploces, such us eBay, Meesho or Elsy, 4CL a8 exchu

their own persomal web Y |
aumber of customers and sellers 1o do busmess,

bringing 1ogeether o large

Rale of E-commerce in today 's husinesy emvirannrent )\ i
' nas pevolutionized business, changing the shape of competition with infernes, f
compuier conununicalion network Cremting an ¢-commerce market plu.'c far consmwmers and b .“.""
\s the Interpet and Web-based technologies adyance the distinctions between  (raditios
marketplaces and the glohal electronic marketpluce-——~such as corpozale cupit_nl size, for examples
are becoming incrensingly blurred. In the field of ecommerce, India is exploding. One of the
fae this 15 the ko o ! of the PC and the expanding usage of the Infernct. In Indiy, the business
secoming mmore pware of the prospects afforded by ecommerce,

Recent advancements In global e-commerce bave <hifted the market to a more mobile focuy
Mansy e-commerce fiems and online retailers mow sell their items through mobile shop '
applicativns in addition to anline plattorms on deskiop and muobile devices,
E-commmerce ws share of total retail sales worldwide 2015-2025 P
in recent years, lntemet sales have become increasingly important in the retail industry, According to-

retnil sales will account for about a quarter of total worldwide retail sales by
v -

L-oommeree

community n»

propeciioms, nternet
2024
(n 2025, retail ecommerce sales umounted fo approximately 4.9 trillion LS.
wourkdwide., This figure is forecast to grow by 50 percent over the next four vears, reaching
abowt 7.4 trillion dollars by 2025, -
E-commerce for refail
Oaline shopping Is one of the most popular online activities in the world, with global e-commece
sales expected to reach 4.2 trillion dollars by 2020, With the region’s digital growth blossominﬁ ¥
10 wonder that India is the fastest-growing online retail market, followed by Spain and China. 1 ¢
slopment of digital retail in these countries i inextricably linked 1o the continuous impro
ne access, particularly in mobile-finst online communities that have long struggled Wi
[ fixed broadband connections due to financial or infrastructure constraints but benefit | ont
ol mobile brosdband connections. 1
gt value of online shopping onders placed on smartphones and tablets is still Sows

'g\'.'
I

pu having done so,

el vetall sales worldwide from 2015 to 2025
. 6 have soared since 2015, and this trend is projected to contin
i pate of international e-commerce aales appears 1o be stowing, the
II retuil sales has not slowed, Taking into wccount the impact of COVI
are Hikely to have 1 greater e-commerce penctration rate. ’
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v of Juse 2015, India has NCING TRENDS
L o “‘.',,:‘,‘:....,'. e-CoRim "::" 354 "{"“‘{n internet users, Despite having the workS's thind biggest
f Gk o LR Kingdom g:‘;‘.’::m"b“ modest In comparison 1o places such as the United
e ' ‘rance, but it s i 3 L ;
reuphis © million new metmbers per moath. 115 expanding at a considerably quicker rate, with
e ————————
. S
L s a——
B e ) B Gamel Sodey v Ml UL sutyy
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Source: www.statlsia, com
From 2013 10 2018, the following graph shows worldwide e-retail sales and Indian e-retail sales
volume In 2014, global B2C e-sales were $839.8 biition US dollars, with domestic e-sales totalling
$3.59 hitlion S doflurs.
The global and local sales forecasts for 2018 are 1.5 willion and 17.52 billion US dollars,
respectively,
In Indix, e-commerce has changed the way people do business. However, owing to the epidemic, it
gocs without saying that 2020 did not go as planned. Consumers changed their buying habits
drastically as & result of the impaosed lockdown, and businesses were obliged to spend more
cxtensively in thelr current ecommerce channels or go opline for the first time, New online shoppers,
established consumers buying more food and groceries, and matare shoppers shifling more of their
oxpenditure 10 online platforms all boosted the industry. With the current trends, Ecommerce has
become an integral part of everyone's life,

The following are some recent Ecommerce trends: ,
» Platform for online purchases has been improved: Websites have replaced secondary or
auxiliary in-store processes as the principul purchasing channel lk'n many items. Ecommerce
companies must now move beyond their everyday routines and improve their platforms by
adding new services, impraving technology, and forming beneficial collaborations.

> Rapid consumer research: At the coré of experience innovation is customer research,
Companies must now place 4 strong focus on responding 1o consumer requests, which
involves incorporating customer analysis into the process,
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’ I)i\-vn.(o‘l‘;pmymrm optiuis: Foe the Girst thine, digital payments ux_h as Google Pay, ‘
wnd Ihone Py have oxceeded credit card payments. Panding x«hnnmcw'fu MOre ag rese
shops who peovide s varlety of financing options would become a rcqm'n:d component, 3
van finnlly see cryptocurrency leghtimised as a payment system that by suitable for mos
Usr the dark with :
’ : reale inmovidive marketing straftegles: As can be seen, commercials are |mt‘campy -y
L and Computer-Gonerated Tmogery (CGI), particularly in the beauty tnmnt.st and th
el b expected 1 continue bn the mext yent, Brands are sl stlempting to bﬂdgh
between the prodict’s ooline look and feel snd its sctual presence. Through i :
uich as 31 umageries, refined digital fextuee, and colour palette, technofory has
Ihis, Jewellery companics hive investod in technodogy that allow merchants and =-platfe
10 customise designs and conduct real-time vintual trials online

Coancluvion
he changing market environment makes it important foe entreprencurs 1o dovelop mew
IPNEVAIve tctes in order to attain the pinnocle of success. New ideas sse quickly being ingrained
the implementation of business |
e Inlernel, which began as a simple instrument in the hands of 2 small group of researchers, h_:'
cvolved into i (0ol used in everyday life, The mathods for commercia] frinsactions on the one haod
nd consumers’ demands, choices, and preferences on the other, are changing as the lmtormet
sdvanoes. Flectronic commerce fe-commeerce), 4 new business model s gaining traction iz globsl
trade and the Indian economy in perticular,
Experts are predicting that ecommerce will have a bright and prosperous future in the twesty-first
century, Ecommerce will continie to establish jtsclf as s key sales technique in the nesr future,
Hecause c-shopping is becoming increasingly populsr and natural, seccesful ecommerce will
becoths a concept inextricably linked to the internet Simultancously, ficree competition in the
domain of ccommerce services will accelerste their Zrowth, As a result, the expansion znd ovolution
of Internet subes will be the dominant fiture ecommerce trends.
Every year. the number of ecommerce transactions Increases dramatically. And the trend will
Eontinue since many individuals are “imprisoncd” by job &nd home fesponsibilities. dut the Internet
g shop for the Jowest pricing. The current Internet sales surge i
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raes of 450 consumers surveyed in Dy
i s The stindy was H|-.(|‘n'|”It"(“l\-ll\(All' 450 conl ) ? 4_'(
ehick of o mouse The stin wareness towards internet hanking

Nuthonn! Capiral Region (o unden tond the ‘.“'-..‘“1"“ 'm | foreign sector banks. To nehied
. . Jd from public, pravaie s "
resyx mdents were selecied

a1 scule consisting of . 'o“ "
Ohjectives of the stidy o (uestionnaie 1 th five:point LIKEH \LII"‘!.":)';"‘J“ mi:mcd‘g ol
rednded 1 biternet Baking wos designed id random ..-alllmul;g e “;.rc”t“ is hiah Ay
restorises. The texults of the stuidy ilicate that the level of gf‘lt\xuntr a ol s
‘ 3 0 dompacixon ko public sector hanks, Public sectt

, battle with the privite and Toreign sector banks s ¥

ol [riviee o wd o sV banh
noed 1o Tocus on thelr working In order 1

Palbasd Mehtal2015% In thedr study revealed thit new channcls flﬁt.'d for oller banlda' cr
will deive the growth of banking industry ru;wwnn‘nlly n the lulm.c by |
ad acquining new customeny, The paper tricd 10 find the wsage freg enoy
satisfaction level with respect 10 online banking scrvices olfe red

Pl vty
customers aml ther
public and privite banks in Ldaipue city,

Flangovan and Sabitha(201 1), in their empirical study found that lpcrc is no sign
Sitlerence i the level of satisfaction of the respondents belonging 0 different age, educat

and DCSuPIton eXOeepl income

Mishen 1K and Jain M, (2007) conducted two-stage factor analysis 1o find  vasion
damensions of customer satisfaction In nationalized and private scctor banks, The study
analyzes ten factors and five dimensions of customer satisfuction for nationalized and priva
sector banks respectively ’
Abinci et al (2004) conducted a study to develop an understanding of consurmers’ situd
and adoption of intemet banking among sophisticated consumers: A demographic; attituding
aned behavioral characteristic of internet banking users und nonsusers were examined. 1
findings of the study revealed thal there exists a significant difference between ihe
demographic profiles and attitudes of users and non-users.

NEED AND OBJECTIVES OF THE STUDY
echnalogy plays a vital role in improving the quality of services pravided by the business uni
I India, sowly but steadily, the Indinn customer is moving towards Inteenct banking, But they
@ concemned about sccurity and privacy of internet banking (Malhotra and Singh, 2009). In t
banking, trust plays w very important sole. It is very difficult 1o analyze trust as.
on and may be almost impossible to analyze trust in the context of electrd
Recause of the comphexity and risk, In this paper, an atteenpt 15 made to find out
Bon amang custonsers while using internet banking with special reference to SB 0
tany forms of Intemet Banking like Automated Teller Machine (ATM), Tele
Debit Card, E-Cheques, etc. But here only Intemet Banking is taken i

R

\

¢ factors Influencing the level satisfuction of custonter

e

ficant. relationship between the educational qualification of the
oF satisfuction of the customers using internct banking. t
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ARCH METHODOLOGy

prt of study defines alf the P

o methods in pencral ygeq by
meludes observation meth

".l. d N h\' l e X

: ‘\;Junzl L;Lu:n:itrris} ;‘1’:|“1ed~ dato. The pregent Stdy is based on combination of both

o w“mmc; o sclcf;'icd ;0 ?unhuul\'c :ilum % coflected through sumpling from the consumer

or L% ssmplin “w ' s indivi cted 1

gent ape croup | different “ex and R o~ The il omdgiesss e

from different ares of Kalyan. The different of peopl
\ Broup of people
ging students., employees and unemployed, housewife ete are Considered as lor the study

1OCess of doty collection, W

reher 16 collect o
od | Questionniire method

hen it comes 1o data collection, there
ata, primary and secondary method
and case stipdies Secondary method is

e is limited lr:fusaction: There i‘s a limited transsction every month through debit card . Only §
A:a‘k“f"‘? 10 withdraw the cash in own bank and three transactions is all
pe is a limit of withdrawal: The

S W In another banks
. 3 TC 15 2 limit in withdrawa) of rupees . Per day 20,000 is allow
45 out of service: Sometimes ATM will not work

S0 it's difficalt to withdrawal maney

5 Mmay carry out some AWArCHEss programs. on internet facility provided by them 1o the
omers and other general puhiic.

ok may cosure to protect the data and maintain the

U

Separate gricvance cells may be o
pmers in using internet banking.

privacy of the customers using internet

pened by the banks 1o resolve the problems faced by the

LUSION

e arc cases of customers who don’t use intemnet banking services
posail. technology was not the biggest issuc. The first thing that )l
feyuirement of awareness. Even though these people are inclined towards the manual banking,
& can be turned 1o potential customers, it is well proven thing, which says the surrounding
Bences the individual‘s behavior of in India environment that surrounding influences the
' s behavior and the decisions of the individuals. So if consumer sees most of their
s or friends who surround him using internet banking then it may influence his decision to
internet banking option, This research paper aims make an original contribution to the
ing knowledge by investigating the impact of internet banking service quality on customer
Baction in SBI branch.The study revealed thar there Is a significant relationship between
keationa| qualification and occupation with the level of satisfaction. The Study also revealed that
e I a significant relationship between occupation of the respondents and often use intemet

es’, _reason account with intemet’, _purpose of using internet service” and _benefit from
S service”

- having all facilities ot their
banks should concern ebout 5

cap!

Aghi rga?don. Manisha Goel and Sudita Bishnol, "Consumer Awareness towards Internet
tking: A Comparative Study of Publie, Private and Foreign Banks", International Journal of
W Information Technology, Vol. 9, No.& (2016), pp. 77:90. . :
Pallavi Mehta ,"Online banking services and customer satisfaction: 4 Comparative study of public
R e in Udaipur city", Intemational Journal of Research in Business Management
PACT- ub"] ‘k’l 1) ISSN(E): 2321-ISSN (Online) 2456 1304 Internag

onal Journal of Science,
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ERGING TRENDS :
P VECOMMERCE 1x INDIA: AN EMPIRICAL STUDY
Irabano S. Shatkh Assistant Profegsor Achiever: (

ollege of Commerce & Management

v Fcommerce ix sloimg bueviness online amd
y l wized the comventional corx v of sl g
L g"luhunlwrrh o8 theoueh e | compiler
: paper attemply fo ' gl ternet and compit
TR the. exsential x’:’w‘hm“‘hdmffﬂl ("m”rm(ﬂﬂu‘nl Iy the E-comimerce in [ndia
B8 - tndias and retail Ec_om.'::”‘zfd}ﬁ’l; E-commerce, describes the prosperity of L
et Sy v Neles ) ' Wi of £-
e e exiciemnce o the who 4  ficin. The stidy found that, in the world of §

b it the gevatest rivk bog ) hee'dr ¢ asil
ot ool sell their product . 1XK Doy e proclucdr can easil)
i Em':; n extabl, o the retaitery ol the contumers. Wholesilers can toke the

tablishing comtracts with repute ‘ Al B
AGA ruch R puted prodhucers amd linkinyg thelr exiness
 The & “alvo found that, E-commerce provides the variows types of opportinities lo
retailers, producers and the People.

iy E-commerce, Challenges, Online Shopping. Evalutian, Prosperiy

ON

perce stands l’otelm{c commerce, Dealing in goods and services through the clectronic
' : is called as E-commerce. E-Commerce or E-business involves carmving on =
 With the heip “me'm,lﬂd by using the information technology like Flectronic Data
an. m:imiem mtmmtz:c website of the vendor, who sells prodocts or services
e customer portal using a digital shopping cart or digital shopping basket system
ows payment through credit card, debit urdorelecu:tnh:g fund ngt’er paymcntg; E-Commesse
over of business on 10 the World Wide Web (WWW). E-Commerce facilitates new types
mation hased business processes for reaching and interacting with customers. [t can also reduce
Imanaging orders and interacting 'with a wide range of supplicr sand trading partners For
ping countrics like Indig, E-Commerce offers considerable opportunities

fic commerce or E-Commerce refers 10 & wide range of online business activitics for products
BfVices. It also pertains to “any form of business transaction in which the parties inferact
ically rather than by physical exchanges or direct physical contact.” E-Commerse Is the use
ponic communications and digital information processing technology in business transactions
&, transform and r¢ define relationships for value creation between oe among organizations and
otganizations and individuals.
: o in Indian society has become an integral part of everyday life Accessibility to E-
¢ platforms i not a privilege but rather a necessity for most people, particularly in the urban
aduy the number of internet users in the world is close to 3 billion, out of this, India has u total
094 million interner and broadband subscribers, This penctration of imemet coupled with the
i  confidence of the intemet Mbm& online. This leads to an enormous growth in
mmerce space, with an: number of customers registering on ©-commerce websites
[ ng products through the use of mobile phones. lndia is in a prime position for the growth
dopment of the E.commerce sector.

* antual growth mtes in the mature F-commerce markets of Japan,
A rcmcnwm 1196 10 12% over the pext few years Lo the rapidly growing
of China and Indis, these Mm will be 25% and 379 respectively, The report also

ithe rapid i of E-commerce markets in nelghboring China where, the compound
powth rutes of over 20% will take the market 1o over $ 350 billion. A report by the Inlernet

6, No.3 (111), July - September 2022 5
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and Mobile Association of Indus (1
grow by3 7% 10 reach US. Doflar 20 biihon

u : ree miarket
MAT) has revealed that India’s E-cOMmE

OBJECTIVESOFTHESTUDY '
) To study the concept of E u'vl]ll'!;;h.t' . ercé in India
B) To analyze the pregent trends oF EACTELIT o S laye
¢) To study the various challenges E-business P

T e Lommere [ l‘nlill
d1 To study the prospects ( { E-CcOmmeree

5 Tn Indin

i ’.A’ ny

REVIEWOFLITERATURE 1 Tnfloenoe In
- 2013 v {gsues and Intiuences . o
Dr. Anukrati Sharma (2013) . and Online Shopping; lssucs a sl .‘

The article entitled “A tudy on § SCOIMINETCe . : : e At oot
e et cntiicd iy the recemt trends, infloences, pnfcrcmcs : i
article an attempt is made 1o study e cagestions for the improvement. in an ne

yple who are engaged in making the decision

1T —— "‘.
{ online: shopping @na i gIve ¢

COMMErce AnNg ie 3
that mos O the pes

e study found p 5 ’ L Ke ‘
RO ["i 2 £ =21.10 vears. While making the websites for online shopping it muﬂ\ Y
urchasing are i the Ao OF & 1=2U §&4 J .
festiomad in & very planned and STrEEEC wiay )
it (2013 £ B 40 £ A
Abhijit Mitral2013) ECommerce in India-A rev lew’™ In this article an aftempt s made 1o mdy he
4 an . -~ !

The article sntitled

o SRS
of E-Commerce in India, analyze the present trends of E-Commerce i
enmerce in India. The study found that, there has been arlg__h:.
merce in the recent past. The study also found that,, or
ommerce instead of depending on adv

ssent status and facilitator
$ia and cxamine the barriers of E-(
the number of companics taking up E-Com 7
have. also shifted townrds E-C

™
'
M

Indiany porixl- Sites
reveniuc

Nisha Chananaand Sangeets Goele (2012) _ 2 o
The artiche entitled ‘l?u{urc of F-commerce in India™. In this article an saempl 1S made to study the

fﬁ,-..--,\ of the future of E-<commerce in India and discusses the future growth segments in ‘“di".iﬁf.

2 mnerce. The study found that, vaniows 13€tors thit were essential for future growlh of]ndhn E-
enitserce. The stody also found that. the overall E-commerce will increase exponentially incoming
years in the emerging market of India,
Sarbapriva Ray (2011) g
The article entitled “Emerging Trends of E-commerce in India: Some Crucial Issues Prospects and
Challenges™ In this srticle an attempt is made to present a snapshot of the evolution of E-commernce
business indicating the chronological order, category of E-commerce business, description of
organizstions involved in E-business in India. The study found that, the role of government should be
1o peovide o legal framework for E~commerce so that while domestic and international trade are
allowed to expand their borizons, basic rights such a8 privacy, intellectual property, prevention af
consumes protection etc are all take of.

COMMERCE IN INDIA
als provide almost all categories of goods and services in a single site; they afe

of every pmsib!c product or service, Indian E-Commerce portals provide M
y of categories like apparel and accessories for men and women, health and
and magazines, computers and peripherals, vehicles, collectibles, software,
Jhouschold applisnces, jc"\yclry. sudiofvideo entertainment goods, gift articles,
iess and opportunitics, employment, travel tickets, matrimonics.

. wwwihehestofindiacom,  www khoi.com i
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hites. the portals a :

) :’;-‘:n and z‘:ll qur':l‘::'ewwx'm‘.w'cmm‘"'"?5”*’**.Mnmmindia com, on these sites
) “:-:- they provide ane ear N”N::M‘:O Wheelers new us well a5 old vehicles soline. Some of the
piurnce. vehicle finance, dealer locatue :: lows, ontine evaluation, fechnical speci fications, vehicle
sk w0l shares kg
. y some of the sites are
b WA .Nult)mnolm.cnm.hnp:/mwj y : -
ebers are online huyingor‘h“"‘ of pﬂ’ﬂ.ﬂ)ﬂl.—\ﬂmt of the services offered 1o regrstered

: . . Mocks and share, market analysis and research, company
Haformation. comparison of companies, research on equity and mutysl funds. tracking market trends

ol | O a property through their portal. They also provide
SR '.""“‘"‘“ a5 well a for ressle. Some of the llclzed scrvp;c)::lc housing finance,
et o com.v'anl.c & architects and "“Wdﬂizm. propeny management consultant services etc
gavel and tourism industry a major government of India portal is hitp://www. tourismindia com. The
purist destination sites are categorized sccording (o the themes like eco- themes pertaing 10 jungles
flora and fauna. M&hCF of India, architectural attractions, forts and places, hill resurts. sdventure
rekhing, mountain d'“fbh‘l cle. services offered are passpont and visa, travel and
gcommodation '“fO'fuml?fL Weather information, festival and fair dates, shopping. tour operators
¢, There are other sites like huy:llwww.inmdiueindimocg, it highlight the tourist destinations of »
gpecific region in India, which covers North East India.
it items. there are specific Indian Websites making the act of gifting quick and casy 10 suit ones
de. One such site is hitp:/fAwvway i iftspartal.com, The gifis are cateporized as collectibles
paintings and sculptures, toys and games, chovolates, flowers, wood-craft and metal craft. fux s
ges Jike leather poods perfumes, jeweler boxes ctc.
e of hobbics, the most popular hobbies from time immemorial are reading books, listing music and
' ching films. On the Indian website http/www. firstandsecond,com ore can buy more than

mage from devotional songs, old time favorites and pop ete.
e of matrimony, marriage portal like http:/Avww.jecvansathi com and hrtpy//www sasdi com. There
B3 saying, marriages are made in heayen, but in the world of E-commerce, they are made on marriage
orals. (n these websites one can search for a suitable match by region of residence. religion or caste.
Oonce registered with these portals, they have e-mail fecility und chat rooms, <o that the couple gety to
0w more shout each other before making the decision of their lives. Other services foe registered

Bhons are astrological services, information on castoms and rituals, legal issues, health and beauty

% of employment, two major portals like' www.monsterindia comand, www nsukri com, are
it mpiny;umding job seekers with suitableé employment facility. The service for job wekers
Hree and for employment they charge a nominal fee, Jobs are available online in fields. ranging from
Kretarial to software development and from real estate to education.

) TYPES OF E-COMMERCE i
I major different L ACOMMErce are as »

to Bdll:lm '(mr:!hm:io Business E-commerce refers 1o the full spectrum of E-
Mmerce that can occur between two organizations BIB E-commerce includes purchasing and
(R cat, supplier m inventory management, channel management, sales uctivities,
et management, and scrvice and support. A few BIH  pioncers are Chemdex
Ww shemdex.com), Fast parts (www.fastparss.com) und Free Markets (www freemarkets.com)

s.'l&m;mg.am.sqm.m 7
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Online B¢ model: Manufactirer/Retsil Conicmed A
i mples: Amazon Oum, Y ahoocom, and Schwab.com. Similar Hvines transactions 'hl!,' o
DUSINGSS 10 ne L-Commerce o ke place in the business 1o « OAsimner context. I
CUsimer facing activitics are pcally wncked. These include sales aetivities, consumer
STViIee and upnan

Comumer te Consumer (C20y: ¢ sumer to Consumers involves transactions between and
uong may or may not include third party involvement. Tradi
with other consumers, but only few of those
wrce Bas made i poasible to bring loge
trade on

wansamcers. These exchang e
Emers have had dealings

activities were ing .
thet strangers. and provid]ng..';

nercial sens

C E-C0me

Eatiorm for them 1

Gusnmer to Business (C2B) onsumes 1o Business 1s relatively a new model nfcommcwe A
WE VETe of the tditional commerte models Here, consumers provide services or goods 10
aicsses and create value for the business, Consumers can band together 1o form and present
shemseives as a buyer group to businesses in a consumer 1o business relationship. These SrOUPS may
¢ ecanomically motivated a8 with the demand aggregator. This type of trunsaction can be sccu]ﬁj‘

iternet {orums where ¢

orsumers provide product development ideas and product review; thescnigc
used for product advertisement &

Businecss 10 Business 10 Coasumer (B2B2C): A variant of the B2B2C model where in there is an
additmal imtermediary business 1o assist the first business transact with the end consumer. Here, it
much better in 4 web bised commerce with reduced costs of having an intermediney.
ample: Flip kart is onc of the most successful E-commerce portals which provide a platform for

cansumens 1o purchase a different varicty of products like ¢lectronic goods, apparels, books and
music s

S N O
s poised «

EVOLUTIONOF E-COMMERCE

Electronic Comperea

L Tele Shopping j
t

| Mail Order Cataloging ]

2

[ Sroel Vendars J

1

Monetary Transautions J

P




IRNAL OF MANAGE "
Roo iy CEMENT & ENTREPRENE RSP

R OToup 1 doural
NGES OF E.COMMpERey

Ll 0 M
-

S AmPact huw Eroommence

! companies plan thele geowih stratopy wid .
BrOWIh stratogy sned provide seamless
m e amd Post "an.Mil'“l\" L |

AYE 80 nddres issucs pertalning to

11N

rapidly evolving castomer segments and
0 / .
Al O mark et intelligence on growth, size and share munape

POENE f0coy on CXpansion into new geograpltes, brandys and
Wcﬂmpcllm'c‘ pricing environment

: ..‘_llnd mumple customer Expericnce ot geared lowaeds
nee aceoss platfornms; manage profiferation of
_fN‘ new applications. In the recent past, socinl media

privacy beeach and controlling fictitioun
or E-Wallets oct as inpediments. From
y i3soes and bockend service tax and

) "‘ ; 'qﬂ’qc_‘lod by the nternct speed. Also

N fooused fulfillment option could

“The retaller can




& N

R ENEURSHIP
JOURNAL OF MANAGYMENT & ENTRE PRENEUR

ISSN: 22205048

UG Care Geowip 1 Jourmal LSTIONS
SUGG ; , b.

.', « anvd the ‘,.*r_ﬂ\k' yssued that on 8' -Ommere
An in-depth understanding of the logal regime regles has been the need of the
would face coupled with effective sk manageasont SUHIEEIE
commerce businesses to thrive in thin indusin . tions have taken a new
inteliectual Property Rights (IPR) isses 0 F.commerte "-.N“:: twr muslead other st
e ﬁ"s’l'\" b .?\‘k'- o ot & ﬂ1\ \'.\'.Il_\ .’li["'\ e Hl.!'('ll" A

much e IPR b5 peady to cffectively 1o gulate tanghed web
ﬂ: Jx:’:";?‘:'v!-L'n( of educational standards has enabled 4 grent ‘k{'m':' ';;‘:::m o
The powerful mfleence of varnmus wicial media tooly like l&:'::‘ .‘m -..
their favorite items and segment it into them and collections fo CI“‘I others, .
With the morease In n ol und  medism clctprocs, foreign d'rrt;ﬁ:nvm"
companics. creating millions new jobs, @ new genceation of U"’hr“i:) min 3 cansumers, Wik
sob opporiunities. customers are willingly abic 10 pay for the products mT;‘nci »
The wedsite for online shopping should be understundable language. The lsnguags

dmple while making the websites.

.

CONCLUSION Nt .
art of everyday life. Accessibility 1w E-on

Today E-commerce has become an integral p s

plutfoem is not 2 privilege but rather a necessity for people, pt'mlcu!arly peoples who are
urban aress. Due 1o fast adoption of infernet enabled devices like Sn}unplumic and T, lets, w
seen an unparsilelod growth in E- commetce, The telecommunication technology has
chansad the wav of car Tiving, communication methods. shopping efc. It has a huge imp <t
we communicate with friends and relatives how we travel. how we access the information.
way we boy of sell products and services. The growth of E-commerce volumes in Indis is I
the atiention of plavers arpund the globe.

E-commerce crestes new opportunities foe business it also creales new opportunities
and scademics. 11 appears that there is fremendous potential for providing E-business &
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E-COMMERCE INDUSTRY INTHE
Khan {Vice

INDIAN ECONOMY
a Principal, Achicvers College of Commerce
R Kalvan

g N e-commerce indusiry has been expandi
geted 1o be valued over §35 billion in s

& Management (Night College),

s a rapid pace. The Indian c-commerce market
: (2 Nk rehandise Value in 2021, following a boom in
3l 2 ‘cm:-:‘:r;h:"::fnf;i:l\'r:?;illz;:iu g the online retail sector is predicted to account for
e anise valuc of $350 billon by a3, 0 1 O¥ 2030, I prcicted i reach a
feetor i being driven by a young demographic, increased internet and smariphone use, and
o . « Indsa gains over 10 million daily active internet users every
i the greatest rate in the worid.: Nearly half of il online retai) transactions took place in 2019,
1o dats

T : y all of India's pin codes. In Tndia, tier two cities and smaller tawns
an for IO ""“‘" 6_0'-"0 of transactions and orders: During FY 20, 97 percent of posial codes ordered
gast onc iiem. Even in tier-2 and tier3 cities, the e-commerce trend is gaining traction, as they now
Mt for roughly half’ of ali shoppers and three out of every five orders placed on prominent c-
merce platforms. In tier-2 and smaljer towns, the average selling price (ASP) is only stightly lower
Hin tier- 1/metro citics. When measured by transaction value, clectronics and clothes sccount for
g 0% of the c-commerce market. Other emerging c-commerce categories include ed-tech.

and food-tech. :

ywords : F-commerce, GDP, Economy

wduction :

gianic commerce is one of the most essential aspects of the information technology revolution

Hit 1s now widely used in global trade and the Indian cconomy. Electroniec Commerce, or E-

am " crce, refers to the exchange of products and services using electromic medis and the internet

adnys, there is @ great increase in businessman's understanding of the numerous oplions presented
/i B-commerce. E-commerce business is not only related to urban areas, but also to villages
iphones are on the rise in India, and most people use the internet. assisting in the expansion of e-

5 erce Payment method is simple, product delivery is quick, there is 2 big discount, and the policies

Romer-triendly. More customers are opting for intérnet purchasing because of the conyenience

finition of E-commerce : “production, distribution, marketing. safe or delivery of goods wnd
ives by clectronic means™. An c-commerce transaction can be between enterprises, households,
Vidials, povernments and other public or peivate organizations
Jctives of the Study :
O 3tudy the contribution of e-commerce in the Indian economy
10 understand e-commerce and its growth factors
Wodology :
 rescarch paper is based on secondary data collected from journals, news anticles, government
bites and through the internet. Exploratory research is used to present and understand the topic of
walicance of the Study : = I " i
Xoy significance of this stady is to present the current scenario of growth of Ecommerce in India.
810 study how the E-commerce impsct on Indian economy in positive way.
Witations of the Study :

.
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This paper is based on secon
cecondary date. Time copstraint is also
Introduction (o ¢-commerce © | e COMMENTE,
There is no universa definition ol clectron:

commerce (electron
electronic network, Ol the trafese
Clarke, 1s "the comnhiet of trade
telecommunication-tused tools. ! Electrimic
Mobile commeree, chectronic funt
transpction  processing, clectronic
automated dats gathering systems e
Wide Web and el are commonl used in modet

Y A"
ssch ns Amazon) and o redl/persona ‘ '
e ' line, clectric markets
nsactions. Onfine retailing, clecinge ’

e all nherent Iimh.(lq"'u

(hye paper Passes

J therefors,
ans ol this study

- Jala amx 3
fary U9 e Fie kot

one |
Athough it is generally defined gy E

hasing and selling of goods and seryices Over
Iy 0, E ‘f sto. Electroni commernce, e ”"”"u 19 Rogy,
or s using mlccnmmll'\wllim g

& rvices
ammodinies and i
b swides support or c-commernce
X

} ness pr 0 JEs
;'-.I“\"“pph' chain m.um;.'cmvm. online mnrkclmg, gmlh

Is “'N'.\ " mvc(“'“”' Iveniony management r-ynl_um;. ang
duta exchang ree technology. The Waly

o [ setronic ¢omme
all examples of ele ot y. 11
a1 electronic commerce Purchases of onfing b "

lized online liquor store inventory seevices sy
and online avctions are the thesy

comineree i LC)
NEssIon o “?”.l‘-

wsic customi

COMIMKN £-COmMMEFTe (i
fypes of e-Comnmerce.

Types of E-Commeree 2 )
a) Business-to-husiness (B2B) - the retail part of ¢
sell produsts, services of information directly to consumers.
b) Business-to-consumer (B2C) : type of e-commerce in which consumers Ir
and information with easch other online

¢) Consumer-to-consumer (C2C) @ type of e
services availsble online for companies to bid on and purchase,

&) Business-to-administration (B2A) : transactions conducted onling between companies and public

.commerce on the internet. It i% when businesses
ade products, service

.commerce in which consumers make their products and

administration or government bodies,
¢) Coasumer-to-administration (C2A): transactions conducted online betweea  individaal

consumers and poblic administration or government bodies.
f) Mobile e-commerce : type of ecommerce on the rise that features online sales transactions made

using mobile devices. such as smartphones and tablets

f:—mnmerce and Indian Economy :

It's no surpeise that India’s c-commerce business has benefited from the ¢ 's rapi on |

iiernct and onlipc infrastructure. The robust basis that e-commerce req;io‘r:l\?a: mﬁ:ﬁ ;I;S’::'::

internet penetration and a growing share of the organised sector inside retail markets. The government’s

pu!lClcs have bolstered the market even more. Goverament laws that allow 100 percent foreign direct

::;’c:uucux in B2B exommerce fuelled this trend. The frameworks for 2019 anticipate FDI in the
etplace model for e-commerce and ensure a level playing field for all businesses,

A continuous stream of private equit : i
© equity and venture financing poured into 4 vari meres
'3:: m;d;:b‘;muﬁd innovation 1o satisfy local needs. In mcen: Iy“c.::tri’ mli?ncn#
et o v s e e s e i pid s
ey shopping. tickeing compuny ok et -T2l GroRs and Big Basket for onlio
B i s bcst:tny okMyShow, and travel/hospitality companies Oyo and

e | bl‘llsoaidcd'm uiumphs. ; iy

ing s smartphone, Ajn‘l‘:‘;‘:a 2 ;;mlc shopping, with one-third of Indians projected 10
Aavish sales every festive seaso o ere the two biggest participants in this market
' 0. Discounted periods in the months of Dusshern and

B the government Di ;
B e Couniry, digitye dia project, which enabled electronic and online
digitization has made enomous strides. In November 2016, the

J July - September 2022
80
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jon of certain curreie

payments in Paﬂiuml::“:;lc\mig‘“ played a significant contribution in hroadening the

# Aveeks following the o ough the latter created tremendous economic disruption

ments, explode. Do 1o ::::wuncm the shortage of currency made digital use.

1D 19)' lockdown si ve confinement measures, the economic effects of the
, nce Tate March eahanced the aoption of online payments and

.minw wetha

lﬂdd‘s' the country's g-commerce busincss seems 10 maould ituelf m
hll& ‘nnhlns speedd, The government's goal of creating o triltion-dofler
mhy e all, become a reality,

hmﬁ’ 10 grow ot i CAGR of §7 percent from $1.9 billion 10
In the fourth quarter of 2020, India’s e-commerce orders volume
m w?- and wellness (PC B&W) market bieriefiting the mast
tOrisch 12§$ 800 billion by 2030, up froem 1188 §37.5
jon of online services like e-comm erce and edisch

= WFM 1o be worth LSS 188 billion, according to Gram Thormton
mmﬂwmmkd in 2020, with a turnover 0f 7§50 billion

3 Wﬂwmﬂ)l through the automatic rout is

erce site, <wcured USS

od nutomobile e-comm
§ 340 millon Serics

financi Mhiﬁm& including a Us
s cls WWWZOZI Prime Video

and fecess 1o o wilde

rled;hu it had raised US$ 3.6
.'.meign funds, privite cquity. and

ce within its shopping app
m and programming

demand and
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B Captain Freeh s 1134 P narketplace, raised 1SS 3 miltion in seed ﬁmmgh bt
2021, ded s My Inda sod Ankur Capital
The Confederss ' A i Traders (CAITY, which represents Kfrmllfkmlrudq‘
$).006 trad it i1 nncunced the introducting of Jm(lblltwa' e
,,( g Whirst § ok ot Murch M121. The groun wanis lumcow‘“.

_— ery 10 well naline using their unanphone

Government Inithatl e

5 TR ikt M LeM) platform had sceved 7.96 million orders =
$5.433 cuntotniers from 3.06 million registored selian
. ¢ . f November 2. 2071 AN
o The D partment for Promotion of Industry and Internal Trade (DPIT) s lt‘%
' use the Upen Network for Digital Commerce (ONDC) 10 set protocols for .
veiidor: dioovery. Rl price discovery in onder to standardise the onboarding w
recailers on e<ommerce pistforms. In the wider interest of the country and jts CM*

provide Tair chances 1o zf marketploce players 10 makes the Mdﬂ

“Lm

*  Natiomal Retail Policy: The povernmen proposed a national retail policy that Wh
¢ business, netionalization of the licencing process, digitisation O‘M'
0 reicams. and an open petwork for digits) commierce, s#ting tha: offiine and onlise
retail must be managed together, ™

o In July, the Consumer Afinirs Ministry published the Consumer Protection (e
Rulex 2020, which required e-commetce cHerprises o display the nation of arigin
product listings. Furthermore, the companies would be required 1o disclose the factoes that gu
nto choosing procduct placements an their platforms,

¢ In October 2019, the Govemnment e-Marketplace (GeM
Memorandum of Understanding (Mol)) 1o enabl

payment sysiem for a varicty of services.

To promote digitisation, the fovernment establi

Start-up Indis Portal, Bharat Interface for Mo

Inds movement.

*  Mr. Piyush Goyal, Minister of Commerce and Industry, welcomed starl-ups 1o register on lhe
GeM public procurement site and provide goods and services 1o government organisations and
PSUs in October 2020,

¢ The government ordered foreign enterprises running e-commerce platforms in India 1o oblain
PEIANEIE account numbers in October 2020, reyising the cqualisation levy laws of 2016
(PAN). In the FY21 bodget. it levied 2 2% tax on the sale of goods or services.In onder ®

noresse the participation of foreign players in E-commerce, indian Government hiked the limit
of FIDI in E-commerce marketplace model 1o up to 100% (in B

e cuse of doms

focus

J and Union Bank of India signed »
€ a cashless, paperless, und transpams

shed numerous programmes such as :
ficy (BHIM), and others a5 part of the Drgeal

g One Product from each Distriet (One District — One Product) of the country

Blistic vociococonomic growth scross all regions,
estm "“:'k by the Government in rolling out fiber network for 3G will heip boodt

e payments more than doubled, increasing by 104%. According "”
.&.“Rhﬂnu fimh (ERFY report relessed by fintech startup Raznom®
fsector suw increase, with food and beveruges contributing the mos
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-%&3{, P"" Ther 3 Citiey are m‘n
S “'?::"M'y on average by 2021,
i Wransactions in Indis are expected 1o increase by 611 percent.

India's subscription cconomy is flourishing. wi
Nlourish ith F.mandistes
petcent by 2071 5 T

is bring)

D credit into the mainstream, with a 637 percent increase

Paymients increased by 225 percent

Wl time of rapid expansion and inngvation

there is plenty of space for growth. Now,
Wm)ﬂn digital firm 10 scale for success in 2022
analytice-driven

cumomer engagement, and digital
1htmﬂ likely boost the sector's growth. In

raise cxpont e:mmgs. INCTESSe tan

payments-doubled-in-2021-0n-

B Up 1o digital commerce, with overall M'

-
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AN ANAL \Lmn PERCEIVED BENEFITS OF ONLINE YOGA THERAPY DURINGS

AND AFTER( OVID-19

(allese of Commerce & Management, (Night Com‘

AN Bate o' Achicven g ) A
M Siddhi Rajendra Chavan Acine P Murnhaiy- siddhichaviae200@gmail. com -

Kalvan (W) (A MG Hated 10 Usniversity of

Abstract ' | )
Ceaditionally. Yoga §s # matter of the physical presence of the teacher where a “'Bdﬂg.
demoastrate *Y ..-"~ vaanas’ through physical, mental, amnd spiritual development, To dmlop
carn vopa <kills from experience Yogi or yogini, several classes have been established, despife |

f distance and time. 1t benefits the people in many ways, Becauso of COVID-19, M
sopped teaching their mindfulness yoga classes in person and switched m'r»nlmc classes.
Lockdown and sociu! distancing become the bigpest harriers the pandemie has brought down on ey
That Was 3 time when an online yopa class would become essential in order to reduce Stress ang
hring o positive uttitude, This idea of an online yoga class wok sced, as many yoga (cachers gnd
teachers and studios around the world started offering a wide mnge of online yoga ciasses 1o proteg)
the bealth of themsclves as well as other Jearners which enable them 1o continue (0 take denefits of

aline yoga. Some yogs instructors went Toe e-commerce by creating their podcasts, small videss
webinars, and other online resource to provide teaching in yoga and gencrated revenue from it Ss
the choice of technology became a Key o e-commerce. These online classes added adaptivencss amd
became casily accessible to people,

Kevwords:- Feasibllity, Pocket [nendly, Time and Distunce Saving, casily sceessible

challen ges

Introdection:-
Wi we have seen some of the availsble yoga studio software comes with basic functionality for
selfing products theough ecommerce. The art of intercannection between mind and body is called
Yoga .n yoga practices. The connection between the body and mind is Gained through mediation,
breathing asanas, and other yoga postures Creativity of the mind can only have optimal functioning
when the mind is strong and balanced. This can be achieved using Yoga.
Yoga is evident with a vast range of beaefits it is purely a holistic practice. Yogi knows the s of
yoga by practicing and demonstrating one can learn yogn efticiently. This can be done, In the fom
of classes or sometimes yogi coming to Your home or you ROINE to 2 center to the yogi 1o acquaint
the power of Yoga. But during and after the pandemic the scenario got changed where physical
contact is completely prohibited so the only option left for all YOZIS Of yoga instructors was (0 maye
1o virusl yoga modes. By discovering these creative means to carry out voga practices and try to
B mamam productivity, yogis opted for online clusses. Their classes consisted of videos of
Macticing of yoga with giving clear instruction in a smoothing voice to ensure the correct position
pERCh asana and 1o prevent from any injuries

udy the ?ogi'; learning approach towirds virtual yOga practices
idy the importance of oaline youa therapy than offline classey

thly n‘::u stress and anxiety, with the Rising numbers of COVID-19 caseh
ik gt bonellness and depressive feclings Another Mmajor issue wits
W quarantine %0 unable 1o move outside it will resalt- into their

Y - Seplember 2022 =
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Wwhe fexi )
ANRES got Lk el BIERY s Joss of fitness hevorme

B with 1he o
\ ' U|I!ll:: ;,’;::";‘:':“:;““ 5 0 devolop mental strengh and that con only be
\ " e 0f yoga ﬂ\mt;\ afler this patdenmic Many yogls have started belheving o
ility of v Rt o wu l.h:m hefore slong with that they have adapted with
R (1411 1 “lg"\ this online yingn "“.'.p:'

a yreat eavse of it With

ERTAMRIN S 2 1

O necondary methods from review of lierstuee a5 well as many
‘ ed carlier

yogia clpsses

the percelyed benefits and barriers o online and in-

;:rm ol mndoty aim was 10 compare how well cach format
S0 Y08 practice, This study highlights that there are unique
elivery, Mental health and mood benefits were rated the

¢ d these perceived benefits obtained through

\'.i il Loag before uny written account ¢
he feach 't,ﬂﬁd practicing yoga, They are the
ﬁﬁ? \130 have spread 18, further wound the

to gyms and other fitness centers

venues have quickly absorbed by

YO'Q_;IS_:-II\ online class is very
the safety of their homes
i

i ' ﬁ'l,tagood pace. The
that one. 1o face about internet
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}?Mm udy, it is all » myth {hat all it SES thought abo‘.‘ M
rom the above study, it s allm myiE ERE S e {isco s
s dent could ¥ .\h«‘—":':;:’ at all. In fact, the CM
' lass, The Yoga ins

proximity 0f the teacher and studed T oD
very well effoctive and its cffectivity MU0 aca ¢ e
uld come I(‘r‘»'] an be concloded that online

geographically spread out group €0 hal, 1€
the progress of the peer group. On basis ol Tha
highly acceptahle throughout the world
Suggestions & Recommendution: ‘ siloble altematives
hoose the best classes from av ches when oamie

: o browse und ¢ '
I, Iallows us o br b, and new approa

2. It makes it casier to learn new styles, Hew
snaiming st flexible timing

Jearmed in offfine ¢lasscs. .
3. I makes economically cheaper and less (Hme-< ; I videns as thard ST
8. As onc caft access and learn from hundreds of ! S ; 5 ba
Natiooal trainers‘counselars can be prcp.ncd

* Impicmentation of successful expericnces ¢ !

+ Development of institutions for suppert services of technical kind

« Entreprencurial training and prepasation afyoung pwp!c. )

« Support to wad coopetation with ¢xisting businesslentrepreneurial
« Aksoclution-groupng

+ |dentification of specific obstacles

« Recommendations for change and environment within these areas

« Adaptation of legal framework

« Vemical Integration
o Information links. regional and imternational link
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YN countless Suppont 1o the people across the globe, wnd
Mkl. slarting one’s buciness meant hopping through
_\,?;‘." A Infrastructure, thinking abowt 4.»r.v;« and supply
\H\'.E“a-,‘.»... lm’ﬂﬂ business as an online retuiler 1 swynewhat
Iy ) Wm\" ccanamic development will be paved
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METHODOLOGY: (e information peen collocted from

Ihis sty ks based op secondary datn
Journits, newspoper amd wohsites

STATEMENT AND SIGNIFIC ANV . I,. for their COMmmerns tn) ventures as i pro\‘jd“
" ”'".".I.ln’..[un;. {putomoerns e "'T'v tor ensily comm lﬁl-
, 4% 7 from anywhere Whete else l"rc business o
Fi 11 of business reach, cus

get revicwy for the same aned bon. cute in expansic
\ ‘ e bt sy, cas i
SEOMRISIPE So% lude-no Cre xhit Fuciiity, % q 3““' HETONS the hllde”v for common o up

: hetween state Ui NCANES |

el o ommeree s initinted trade g 1 «f mumy :
“ul f| . iy are fulilled beoatne of this and this o nabled many small b " . iy
résult, humsn wants arc s and also the ﬂmbnlil_y_ :

j fivery it of
her. the pliabiliey of a product ! dedivery 1o &
Sy ‘ srenmlined services gnhanCing consumernsm und cmmln.lb:

Businesses have stirfed] uning

only 10 the customers bt nlsay 10 the
laxh Al

fiverse locatior

fronts sty bocation has enalbled
of i A ; )
l"h \1’1"{..”" 151 oo winndy is fal hoin of W helesabers and retailors who pure
¢ MOYEMEIT o RINK al / , : ! :
from munfieturers and market them [he Markel will be ‘-ld_gm""d i 'I:W‘ug;ih;n;t‘s would
bt as 8 matter of fact the prive of the prodhuct INEFEASES A8 it pasacs l'm\“hd _ ‘. b
anlime platforms. have crealeyl ¢-commerce the most convenient llllk. A\M'dl sy mery
peoducery, It is due 1o c-eommernce that trade persisted even in pandmjuc. :jcvcom ‘.
buying and seiling from cvery part of the workd trade increases, production and consur
odks aities for the citizens of & nation, and in lurn of

gy p o Crentes i
goods also increases, This also cretes job oppor ; m
other hand, i manufacturer continues 1o produce, bup

the Natiorral Income of o country. On the . ut fall
1o sell or reach oul 1o customers, the coonomy. of a country I bound to fall. So, it becomes yen
impartant to attract as well

{litated by the ©

s reach out to custnmers al their case,

-

wnd the borders of one’s own nation T

Ihe arrival of e-trade has allowed businesscs to ponder beye on. T
has facilitaled streamlined trade among nations, In fact, e-<commerce has opened Mﬁ*
i small units. Better de

exchange of commodities, and surplus produced of the country even | v "
and commumication systerns have caused international trade fo increase on a large scale. e-Commess
has also created a scope for underdeveloped nations to export surplus raw material 10 other mﬂ,ﬁl

Iiis progression has improved trade and the flow of currency into underdeveloped rie
vilrious traditional commerce models are Being replaced by e-commerce (0 provide mmw
and comsumer experience, there has been o momentous decrease in opcnnion?ll costs, Even cross-
border shopping is possible through e-commerce when consumers are willingly mady‘-l;o'b;;-f';';ﬁ
shipping and other costs, Propelled by rising smartiphones penetration, the Isunch of SG nety orks s
increasing consumer wealth, the Indian e-commerce market is expected to grow to US$200 /
2026 from 1IS$ 38.5 billion in 2017, As this platform allows users to conduct a comparative amslys
and porchase the desired things at the best available price, This peactice not only wulmw
and transparency but also inculcates & sense of achievement among the consumers when M“‘

penny. Further, the clarity in communication between portals and customers streamlines ﬂnm
- Although there are certain sorts of nisk or rather dissdvantages of e~commerce for amomemﬂ'*
include dcl..y In recerying goods, lack of personul interaction, privacy and security muumﬂ’

5 but businesscs 100 have demerits such ey extra expense and requirement of apcﬂiwm

nerce infrastnucture, need of logistics, expanded reverse logistics, security issues, etc,

.

LUATION& ANALYSIS:
: * ‘:d”‘(rovcmmu!l hay muoccd various initiatives, namely Innovation ‘ o
1 m' a, Skill India and Digital India, The timely and cffective implem II.I"' W 2
B of 7 dia growth of E-commerce in the country, Some of the major initiatives :
ment of India to pramote E-commerce in India are as follows: el i
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'M'“"ul' e Interface o Money (l'.l-ll‘.'.;," 'f"'- I"'Hi, ‘. l.v yv‘r i

‘ y QO FIgIn amn N L Do) nsm

H'M’.é?m“ | FEVeal paramcters that oo belsind
ammorh;:;:.,:.wm (&M’ ‘imd A Memorandum ol nderst
sty October 281:‘::‘6::::::‘::0 paperiess and teansparent payien
“‘ .." G 1 hiked the timit ofFD!m the participation of foreign player

weroing

II'I).. . inli-oumm mllkclplauc mx'u)r W0 opt : Gy
2 @'X“i“l"»l“i» ment made by the Govemment in rolliig ot fiber network for 5G 11
. .l:gdobu.fo::&x:ﬁ“ of Commerce and Industry, start-ups were invited by Mr. Pyt
w! ol gi,ul rocurciment ‘es 10 overnment
i<stions and PSUs. portal, GeM, and offer goods and services to ¢
Jo ﬂr Reserve ‘(’;:" of India (RBI) has decided 1o allow “iniér-operability” smoag Prepaid

Payment Ir Pls) such as digital wallets, prepald cash coupons and prepaid telephore -
up cards. RBI has also instructed bunks and companies 1o make all know-your-customer (KYC -
compliant peepaid payment instruments (PPIs), like mobile walless, interoperable smangst themsels s
via Unificd Payments Interface (UP1).

¢ The Govemment of India has distributed rewards worth around US$23.8 miflion to | million
;umcts for embracing digital payments, under the Lucky Grahak Yojana and Digi-Dhan Vyapas

ojana. .

. To increase the participation of foreign players in the e-commerce field, the Indian
Government hiked the limit of foreign direct investment (FDI) in the E-commerce marketplace model
forup to 100 per cent (in B2B models).

Not only Government but also few private organizations have staried 1o promote e-commerce. for
example: '

. ‘Internet Sasthi® is a collaborated project by Google and Tata Trust to improve internet
penetration among rural women in India

s Paytm became India’s firss bank with zero charges on online transactions, no minimum balance
required and free virtual debit card -

o Flipkart Isunched Shopsy, an app that will enable fndians to start their online businesses
without any inyestment. From Shopsy, Flipkart aims to enable over 25 million online entrepreneurs by

e selling products on Flipkart is made easy and absclitely free, they also offer
. % :ai m&“dw',’mnw focuses on empowering selers across
India through guidance of team of experts. Flipkart have a program called Seller Protection Fund 1o

feguard sell from losses vin compensations. All it req s 16 2 minimum of | unique product to
m"'w o P You are required to fiumish the details of your GSTIN to sell your products
tbin _ma'“#‘::m'w“uwyw bank account is mandutory of registering,

BN - al prt of our life as it gives an immense opportunity for growth and

b Do e erceare manifokl, I savestme and helps o compare o

e BCVARTRE e aroduct or service to o huge audience all over the world with just 3

0 ot : , gy and in digital India education to

be the years of mobile money and oaline

Geepting digital money. The e-commerse
a3
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industry i d"\{:'ﬁ.\ impocting the micro, small & mecum enterprises in Indin by pm\ndm'g, means of
financing, technology and training and has o favourable cascading elfect on other industries as “'tu.
I'he Indinn e<commenve industry has potived upwarnd growth and i expected '9 .s.urpnss the US'Uy
2034 80 bocome the second larsest ¢-commerce market in the wotld, Information lcchn'ology enables
inmovations Tike digital pas ments. cistomer engagements, digital marketing, €10 that will support the
growth of ¢ \‘-uml‘m\\- The growth of g-commeroe sector will also boost cmploymcnt. mn
revenue from exports, ‘”‘NJ“‘\ ey caollection and proy ide herter !jqa.v('-. and services (o customers ]n
the hoag term, E-commerce cnn become a blessing 0r Curse depending on how we manage all the

QPPOTTHRLISS 1 Ths secior

REFERENCES:

v s ww b Lorgaisdustry/eeommene
v httpsAwwew thehindubusinessline com/companies/Mipkart-launches-shopsy-to-help-
entreprencucsarticle 33073780 cve

v hepesindifroenotes. comvecommerce-in-india/
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RCE ON THE BANKING SECTOR

I Assisuant 1y,
1, (Night Collegr),

leastr, Ay hevers ( olkege of Commerce &
kui‘\ml 1 e ht A9 G 0mmnil com

m il BOOIL nnd services during the last some
‘i h‘ﬂﬂ redelined by e-commierce tronic Aoty
X M market nprl.lliun’., wnd travel retervitions
PIDE growtl, The word “c-commerce” refers to
ﬁm. IBM camie up with the team in 1972
'u fiest transaction. [-commerce in our
i mw“ of this Kudy I3 10 collest data

years

Fle
s L

' dent on completed and simple
 high security, and convenjence of usc,
‘analysis, banks that provide wich
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v F“nd‘ 'm”"(f- A CONSUMEr con transier funds from .ll"(' hank ﬂ‘c‘vﬁun":; nml“.f ' A

bank or ¢ven to another hank in India. He must log into his :uuvut't‘l ﬂ'" enler the ¢

account member, bank, and beanch, as well as the amount of the transler. The transfer

day 10 complete

v Investing - A consumer con open @ fixed deposit with the bank nnlmc.lrh::;luh cash
electronic banking. A consumer con also |-ur\ln|~a_' or sell shares online | i wt & dema :
Iinked bank account. and o trading account. Furthermaore, some banks allow users wy uy

mutaal fund wnies through their anfine platfonms

* Shopping A cansumer can ise un e-banking service 1o buy orods or servicen online and

thenn using his account, He has all he seods o hin lingers

THE BENEFITS OF E-COMMERCE IN THE BANKING INDUSTRY:
I Saves time- Online banking saves time by allowing transactions to be completed d

office, home, or other focatkons %

2. Convenlengd- Online banking”s most arajor benefil iy its convenience. We miy. pay dur g .
other bills using online banking instead of going o the utility providers' bill collection centre's
i, Provided services Online banking trankactions can be conducted of sny time and
focation, 24 hours a day, 7 days a week .
4. Eovironmentally fricndly processs Online banking is eavironmentally beneficial because o
less puper than traditional banking technigues and thus contributes to environmental protection.
CHALLENGES IN E-COMMERCE AT THE BANKING SECTOR:

I, In order for systems fo be. networked between branches, hardware, operating systemi Shies
software, and application soltware must all be standardized. 4
2. The need for a high fevel of protection, |
3. Communication and Networking—the use of networks to facilitate the creation of baslc d
and distnbuted processing.

4 A technological strategy that is regularly updated

FINDINGS & ANALYSIS BY COMPARISON BETWEEN SEI ICICI AND
Bank-wise Electronic Banking Operation by the Respondents. t
THE STATE BANK OF INDIA: iR
* Inover 11,000 branches across India, the State Bank maintaing a consistent and secure
ructure, providing access to financial services for practically all accounts. ’ !
*  The State Bank of India is one of the few banks that affies certain unique services on its \
e, mcluding:
e E-ticketing n. SBI E-tax b, SBI Eax
ICICI BANK: X
In the year 2000, 94 percent of ICIC] Bank transactions 1ok place in branches, with only 2 pe
taking place over the intemet; however, by fiscal 2006, branch transactions had deopped
percent of totl transactions, while Net Bunking transactions had risen to 18 percent.
CITI BANK: N
Citi Bank, like many other banks, offers a variety of online banking options, including Inteme
Banking. Citi Mobile, Tablet Banking, and Citi We Chat Banking, -

ONAL BANKING AND FINANCE INNOVATION

pmmerce’s business environment provides an opportunity for the banking et
88 part of i larger endeavour 1o establish & new financial architectyre.
fications are in the broader area of financial systems, where the Intermet $¢

h July - September 2022
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The first i the role
anol financial systems

1

y referred 1o a9 e-finance. 1] discuss two
of contral banks in monetary policy; the
and natlonal palitienl steategies. 11 hiss been
Ry could speed up financial transactions, which raises the
The l‘ll‘.:l 13 30 the short end of the inferest seing, i.c
ened, Some coonomists have even imagined a day in
monetary restrictions obsolete (King 1999)

s} allow for resldime pricing and exchange of

y will not only lower operating
T, and more competitive. Banks
b view, and they must make
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(ICT) 1s Increasingly becoming

an invaluable and

bOf a nation, Commerce helps 2 mation 10 boost the
'“ ﬂll]Ot portion 1o the overall G DF (Gross Domentic
. grown at mncreasing pace. It covers all such

the M'P of electronic devices for ¢4 deskio P
M_Thm is another term which has pot wider

c r 1‘16 future of mobile commerce ‘uu...
\m" C Mbu’e.]\hblk commerce s an evolving

y will Abo help the researchers to get
: -Whﬁi Wm bﬁp them to go for further

Mﬁtmmﬂe phones

volves using wireless handheld devices like cell
s online Including the purchase and sale of
al Md form of cCommene, m- COMMCrce

& 'AppWY. Android pay etc. Now a mohile
also be used for many other activities like
'E-oommcmisnlugcdomnmoo
of it, Simply commerce is exchange of
place to place or ncross city, state, or

hiy things casily but they face same
its mode and cost difference. But ufter
ategy, people think about it and overcome

le increasing and this growth has

. While cell phone companics are
cation of e-commerce especially m-
110t been practiced yet. Smart phooes
ection in India. Younger geaeration io
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Indin peefer online shopping for ¢
E-commerce is expocted 1o grow 1o ne
for m-commerce users too accordingly.
expecied 1o reach 72.9% globally.

sotronics and fifestyles-citegory procicts. L.
sriy $36 billion by 2023 There 18 tremendous growth g

Ihe worldwide me-commeree share in e comm

IVIEW OF LITERATURE : 5 L ¢
1. :{:ual:uu ((;)uplh. Anil Chandhok and Mano Gupta (2016), »l!u' Jm;,lc c:(.r.llcd '.h, g
commerce in India: Problems. lssues and challenges.™ The sudy found that the increasing demgy
M-commerce applications in India shows lh.n’il has pc:upl::::":lt l‘:l:v Indion morket but 5
e i< af nuscent stape In Tndia and s evolving every passing TRy

2 j\\:cn::fit:‘pl !4:'1;‘;\‘;:,:‘20‘(;;: avploce’ anytime '.-umpnlvmgl can u'fmwc the ufn.strainls of
$pace to necess oritical information and enhance gu;ubulmcs for unnmun!callop upd <
information quality and relationship (Hoadi,

Increased communication results in improved

Hitson and Opoku 2007). : . : scessful ] G
3. Accordlng $0 V cnkatesh ef ul. (2003) with the aim to establish a successiul mobile 1

cnvironment there are cértain prerequisites to pursie, A simple conversion of & succemsful
coomtimerve husiness into mobile commerce is nol @ way 0 SuCCess, Iherefore, a W'
content transiation from e-commerce to m-commerce is not 3 best solution,

Dr. Sachin Gupts and Mr. Anand Vyas (2014), The article entitled “M-commerce”, ‘l‘bl.;v ....
identifies the progress and future direction of M-commerce. It is the next gcn?mioa §
commerce which enables the user 1o socess infernet without need of a place plug in. The s !
found that, 1oday moble i not used for sending message or calling only but it is also used ill\m
other wauvs like web browsing, cducational purpose, promotional campaign, extructing. cemain
information etc., The study also found that, the technology used in M~commerce is bused on
wircicss application protocol, ,
Chandan Gupta, Anil Chandhok and Manu Gupta (2016}, The article entitied “Hardship of M.
commerce in India Problems, lssues and challenges™ This paper presents M- commerce i5 able i
penetrate Indian market really or not, problems and issues with M- commerce in India and stoppis
M-commerce Lo expand its growth and help the people 1o connect to the global business: The st
found thet. the increasing demand of M-commerceapplications in Indiit shows that it s M\

RESEARCH METHODOLOGY

o STATEMENT OF THE PROBLEM m
Net only the business firms have realized the importance of E-commerce but in this context the
financial institutions and: especially the maobile application companies have realised the snll:'llﬂ
therefore, the concept of M-commerce has evolved, Even though in the recent past the w
number of mobile wsers have increased and accordingly the average number of m-commerce
customers 100, Sull a research gap is found in the studies of m-commerce till date about 1be
ppoblems and challenges 10 the customers of Commerce from rural regions of the country.
berefire, a need felt 10 study the m- commerce customers of rural region and accordingly 1his
dy is done for the m- commerce customers of Kalyan region being rural area in Thane distriet of
rashirs stale )

OF THE STUDY

nd examine M-commerce business v
the ':lm“ and prefesences for M-commerce applications byselected retail customens
region.

ons bused on findings of the study.

.
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calthcare Applications 32 (L 80 =
“Entertainment Applications L5 1] o =%
Table no.7- Awareness & Preference of M-Commerce.

Applcations =
3 -". o
% ' .
8 E 1 in
. "
i
e
A g '\
-l
J‘ “ /'
&
< <
" i
Yer N

¢ source: Primary Data)Conclusion:- "
The above analysis describes the demographic profiles of the respondents and their py

M-commerce applications like Mobile-Apps for Banking transactions, Health ¢
Shopping, Education and Entertainment. attitude of average customers towards E-ba
of the said cooperative bank. The result obtained is favorable as it shows the for m
commerce applications -as available, the average respondents prefer the same.
concluded 1hat the average respondents who belongs 10 Kalyan region mostly
commeree applications as listed above through tablesand graphs, R

t-Test: Paired Two Sample for Mcans

Variahle Variable

2
= ===l
Mean 32 I8
Variance 38.28571 38.28571
Ohservations b 3
Pearson Correlstion -1
Hypothesized Mean Difference 0
Df 7
t Stat 3.199813
P(T<=1) one-tail 0.007535
t Critical one-tail 1.894579
P{T<=1) two-tail 0.01507
1 Critical two-tail 2.364624
( source: Primary Data- Table 7 )
Conclusion :- o

The above analysis describes the awareness and prefenence for M-commerce

selected respondents of Kalyan-region. The result obtained is favorable.
Preference for most of the M-commerce applications. As the p-value is 0,00

Vol. 16, No.3 (II1), July - September 2022
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MM@;,Dign’ul Marketing & Advertising strstegies (0

: | ielmingncw sieMegy in “Neuromarketing
' pence customers for hooating sales und
f marketing. It is based on a rescarch
p , ninz the humap beain may seem o be
fof. marketer. Neuromarketing indica mgoammon hehavioral patierns of
. displays in ways which WMMOMNUM ndtie‘sc conyersions i your

ta. pockiigine content et to more accuraicly undersiand
. marketing more effective without testing specific

v cusoace needs, motsons, 3 ,
groups can't reveal. Neuromarketing can include the
¥ understand
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o Tanaina ME

e "A Review of Swadies ot
Limitations™ {Vitor Costa Rozin T
2014)

e “Neuromarkelng Research

d | iterature Rey wew" (Lark 1A, and Toth M., 2013y

Al Lnssification ur

ssionnlism marketing

{ 4 . ) "l’\
URPOSE OF THE 1 cting profe

soncing weapen psing b mork

OBJECTIVES/P

o To identify the highly infl
management,

e To understand the Coasmnes behavii

o To studv of awarencss of consmer o

hoice of pwduct

irine
Ketini atyle.

Boat Neuroamis

RESEARCH MET HODOLOGY A
condary daia which is availsble on intemet from blogs, articles

o This paper purcly based on se
resenrch papers, journals €ic

« Secondary Data: Secondary dat
Wikipedia o develop the theory

a is collected from internet websites, Research Papers, jourmals and

DATA ANALYSIS & IN'I'ERPRF.TA'I'ION

Take Advantage of Scarcity

When products arc timited, people
E-Commerce compantes, Crenting the illusion by putting “Out 0
scarcity 10 customer an yout s iny scurci

te. By visualizing the increass
will likely be promptod to buy it quicker i order not 10 Miss oat!
G i
st Gout Shart [= it Mo |

13400

send to want to buy tem more quickly. This strategy used by
f stock™ or “Low stogk” sign and show
ty of the populur ilem, consumsn

v B Crmy

» mon s W

- @ funete B e O WAL
8 st Puns v YO

Display Social Proof
When customer take buying decision afler social proof thit time E-commerce Companies 15
jal medis

displaying the social proof 10 customer 10 &

¥ " ttraet towords om ; $0¢

; ' J product cust

”Wm products is very ":(;P::fi:‘"' ux:‘l,? ha: lc:n &rl:cllc“with huge cnunuonwn:rtrrirscwd'c“ ;r:'ur psycholog
. It ' : WS Sh - this s an im marketi set socal

p:'oo n:"' be of many types: public praise, endorscinents froe e '“"o‘l 5‘:‘;{

of demand to create customer choice. b trusted experts, popalarity, 4%
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Memorable Hippocampal Headlines
’ Anractive headline can catch the customer's attention and <langs by
e imiportant than article or blog So, write catchy hendlines that h'!nb"u.'-cr atiention mmicd
this co?lcll. A clever newromarketing lechnique called “Hiiopicampsl Headlines™ hos b
According to rcscan;h at the Liniversity College Londem, when a familiar phrase 1o ofight!
rain snaps 1o attention i
"Da\.t oy aver m .
"Barking up the wrong .
"Closebutno ___ *

“Money dossntgrowon "
"Dontiookagift  Inthe  *~
“Fight fire with _ "

“Don't count your before they "

Make Consumers Remember With Complex Fonts

Stylish font can be more eye catchy then normal font when E-commerce companied wses stylish
font to catch attention of customers, Using a fancy font and & complexity of wording can increase the
belicl that it is a unigue product, Morcover, it also allows the viewer to spend time reading what you
want to convey. Using this smart tactic of Neuromarketing in e-commerce allows customens 1o absorb
wd remember your message. However, keeping a balance 15 & must else over-complicating your copy

could result in an adverse response. :
Monotype Corsiva

Comic Sans italicized

123
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Use of Price Anchors gt hehavios of human buying mofive e tiemag

Frice 1w 2 S IL UL b cant Il thnt cnnl ..,, Tl fronm the same aren which vontrols !'"’u...,
bewits b5 wired o Wiy hat buiying © ““' aning €< MeTee ales on ther websites, The e
cinthns. SO matkefers use price = i '”" ';‘ co thutiy et i hageher price (irat before secmy o lowey
ol peive ichors I:: the <u l"‘l'”v "" ",‘;M‘ iho stofE W howe base prise ! miore ns compmred 1o 1l "
e, L usiamecr 1 wo e
:'”L';

. <0 E-commerce Company Creating
Jucts effectively Merchants make e
afe 0 sense of urgency

pge out( FOMO)

v from lite this 1% fearful lor every porse

help merchanis el their proc
\dyertisements 10 CrE

Fear of missd
Losing somaiismg

e fear of nuissing out n customers

( soity coes “Limited Edition™ or “Almost sa d oul

ot can st wp o lightnmy cal” for the Custonmens with o timer. These selling appeals take adyantage of
avorite produet o Using b timer on product pages i serve 1he

£ missing thear !

R’ = -
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M*Pﬂ:&mp hﬂl&&cﬂl’mlﬂ)mwmv.“( all know the foela

dowwn 1o particelarly striking o atractive packuging. Advertisers have aluays kaoen o

aways what's inside these counts, but Neuroimaging has mansged 10 take this 10 3 whoic new o
Boands soch as Campbell’s and Frito-Lay have wsedd neuroimaging 1 reimagine ther pachacme |
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Color ks Key

Color always trics 1o Influence customens mind . When selecting colors, bear in mind that you
may be inflacocing how potential customers feel. Colons can ovoke a wide range of emotions, with
sudics comsistently showing a link between certam colorns and certain emotions. Utilizing a color
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FINDINGS/ RECOMMNEDATIONS

* Neuromarketing has a preat futuse in the present market,

» Consumers are satisfied purchasing through Neuromarketing.

* People find reviews by using Neuromarketing strategies before online purchase.
* Ratio of young customers is very high

* Impact of Neuromarketing is Very powerful

SCOPE OF THE STUDY

Nammg hns wider scope in future than today. One day Neuromarkting will hielp in every opticn
of buying of goods and services, Companies can influence 1o Customers by using this Neuromarketiog
Strategy,
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Abstract
Mutual funds enjoy great appeal among Indian investors since the Indian market is constantly
eager to make money with shared interests. Different mutual funds exist in order to maximize
profits and cater to varying levels of visk tolerance. (8 Mutual Fund Types, n.d.). A multitude of
factors, including higher interest rates, more financial literacy, and a consistent increase in
income, are encouraging investors to join mutual fund lobbying. Still, choosing the best mutual
funds is a difficult task.(How to Choose the Best Mutual Fund | Mutual Fund Selection, n.d.).
Financial gain is the ultimate goal of any investor. One of the primary concerns that investors
have is the duration of their investment. How much can they consistently invest? Will the mutual
fund provide capital preservation and wealth creation? Does the mutual fund provide any tax
advantages? With little initial inputs and the advantage of extensive diversification, mutual funds
enable investors to generate healthy returns. Mutual funds are crucial to the financial and
economic development of the nation. They transform the savings from individuals into useful
industrial capital.
Essentially, the household sector pools mutual funds. One key feature of mutual funds is that their
returns might vary as they are not fixed and are dependent on fluctuations in the market. On the
other hand, data from 1995 to 2020 indicates that equities mutual funds outperformed other funds
in terms of returns.
This study examines the performance of fifteen mutual funds and, with the use of Jenson's alpha
and Sharpe ratios, provides information to help investors decide which fund to invest in.
Key Words: Mutual funds, performance, investor, investment, technical analysis.
Introduction
The mutual funds started in India with the enactment of UTI act created by giving permission to
small savings division by RBI in the year 1963. It was a joint initiative by RBI and Government
of India for the sake of inculcating the investors to invest in equity and other financial instruments
of big companies. In 1964, Unit Scheme was initiated and that was the first mutual product which
had its monopoly for many years in India (History of Mutual Funds in India,n.d.). In 1987 Public
sector also entered the mutual funds and LIC, GIC, SBI, Canbank, Punjab National Bank, Bank
of Baroda Fund etc. followed them in the mutual fund market. Entry of private sector mutual
funds after the liberalization, globalization and privatization was a game changer activity in
mutual fund market. The Indian investors got a wide choice to select the best funds for them.
Mutual fund regulations were revised in the year 1996 and mutual funds came under the control
of SEBI (mutual Fund) Regulations 1996. By January 2003, the mutual funds total assets in India
were of Rs. 1,21,805 crores. Out of that the UTI was with Rs. 44,541 crores of assets (History -
Mutual Fund Industry in India | Unit Trust of India, n.d.). The phase of consolidation started
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during the period from 2003 to 2014 where the Uti was split into two different entities i.e., UTI
mutual fund which was under SEBI regulations and the Specified Undertaking of UTI. The global
economic recession took place in the year 2009, where the mutual funds came to the lowest level
and India was also no exception to it. Majority of investors suffered heavy losses. Here SEBI
abolished the entry load and lasting repercussions of global economic crisis and the scenario
became more tough.(“History of Mutual Funds in India | Mutual Funds India | AMFI | SEBL”
n.d.) The phase of steady development started from 2014 and this was the time when mutual
funds energized due to the progressive measures launched by SEBI from 2012. Due to large
number of people investing in mutual funds and simplicity of registration the SIPs got more
acceptance form 2017(Mutual Fund Industry in India - Growth, Size & Share, n.d.). In today’s
unexpected financial market, insight for investment is a technical analysis skill which every
investor needs before investing in the mutual funds.

Related Literature

Anirudh Sahai and Professor Ravinder Kumar (2020) has stated in their article that Mutual funds
are very important for channelizing funds in the country’s economic growth and the important
role is played by households who invest in mutual funds. While considering Indian scenario,
Asset management companies play a mediator since the private sector started in 1993.

Jonathan Berk, Binsbergen and Max Miller in their article “Mutual funds: skills and performance”
(2020) discuss that the real time available index suggests the performance of the mutual fund.
High quality data on mutual funds can be seen from their cross sections and time series.(Berk et
al., 2020).

Shivam Tripathi and Gurudutta (2020) studied about the efficiency of Indian equity mutual funds
they studied the large cap, mid cap and small cap open ended funds and realized the risk-return
relationship. This study provided the financial performance of SBI blue chip funds, Nippon India
small cap, and DSP small cap funds they found the net asset value and total returns investors
should examine before investing in these funds.(Tripathi & Japee, 2020)

Md. Meraj Hasan and Syed Khaja Safiuddin (2022) did the analysis of performance of Mutual
funds of India using standard performance evaluation with respect to risk-return relationship they
did the research for the period of 2015-2020 where they have reviewed the literature provided by
the other writers for the risk-return analysis of the ELSS. (Hasan & Safiuddin, 2022)

Avramov and Wermers (2006) researched on American mutual fund market and analysed that
those investors who does not predict about the returns in funds as well as management skills
heavily depend on index funds and allow for the benchmark returns, they invest their entire wealth
on actively managed funds like communication, technology and other industrial sectors.

Fama (1998) realized with his study that efficient market generates various categories of events
which give the result that prices overreact to information. In efficient market irregularities
randomly split into underreaction and overreaction, they are consistent with market efficiency. In
long run returns are irregular in the market.

Malhotra, Mooney, Poteau and Russel (2023) had said in their paper that sector mutual funds
allow investor to get exposure to particular segment in the economy that is financial sector. In
this investor gain a targeted exposure to financial market. It gives detailed insight into
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diversification, asset management risk analysis, etc. these skills are very much required in
financial management.

Kale & Panchapagesan (2012) in their article researched that mutual funds existed for more than
a century and have played an active role in financial markets in the whole world, and they are
small players in Indian market. The interpretation of returns decides the performance of mutual
funds in the Indian mutual fund industry.

Javier, Marta and Sabri (2016), suggested that mutual fund industry defends the idea that some
mutual fund managers have superior ability to suggest to the investors that which mutual funds
will be beneficial to them in the long run on the basis of their prediction on performance of mutual
funds and they can even decide on the short term performance of that funds in the financial
markets.

Berk & Binsbergen (2015) in their paper in Journal of financial management realized that most
important cross-sectional difference in value added in mutual funds can be realized in period of
ten years. They found that managerial talent is very important to decide to invest in mutual funds
to reap high rewards. If investor has talent, then they can compensate with prediction of future
performance.

Statement of problem

The most widely used investment vehicle among the public is mutual funds. The challenge lies
in determining which mutual funds offer investors the highest returns. The reliability of mutual
funds is determined by their long-term return; nevertheless, many mutual funds exhibit strong
short-term gains yet have the potential to fail over time.

Objective of the study

This study's objective is to determine how mutual fund performance is affected by mean, standard
deviation, beta, alpha, sharpe ratio, and sortino. This will help determine which mutual funds are
best over the long term.

Limitations of the study

Since the information is unrelated to primary sources, it is obtained from websites and secondary
sources. When comparing funds, those that have been around for a while are taken into account
even though some recently introduced funds have also performed exceptionally well.

Data analysis

For analysing the performance of mutual funds 15 funds are taken randomly and their
performance is observed based on mean, standard deviation, Sharpe ratio, Sortino, and Jenson’s
alpha. Funds are JM Flexicap Fund Flexi Cap, Aditya Birla Sun Life Medium Term Fund Medium
Duration, ICICI Prudential Income Optimizer Fund (FOF) Hybrid FoF, Axis Overnight Fund
Overnight, Quant Focused Fund Focused, Mahindra Manulife Liquid Fund Liquid, Quant Multi
Asset Fund Multi Asset Allocation, Quant Tax Plan ELSS, ICICI Prudential Value Discovery
Fund Value Oriented, Aditya Birla Sun Life Floating Rate Fund Floater, HDFC Retirement
Savings Fund - Equity Plan Retirement Solutions, HDFC Balanced Advantage Fund Dynamic
Asset Allocation, Tata Money Market Fund Money Market, SBI Consumption Opportunities
Fund Thematic-Consumption.
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On the basis of their performance, they are being analysed and the interpretation is done for the
investment preference.
Mutual Fund Performance Measures & Mutual Fund risk
e For the analysis, Mean is calculated based on (Total value of assets-Total value of
liabilities)/number of units.
e Standard deviation is used to determine the risk on investment the returns fluctuate every
day, so it states how far the actual returns deviate from the expected returns on the past
performance.

Formula for standard deviation V (3 (X-p)2/N
Formula Explanation

e o = population standard deviation

e > =sumof...

e X =-each value

e | =population mean

e N =number of values in the population

e Sharpe ratio compares the return on investment with its risk. It is useful to determine to
what degree volatility works and excess returns are measured in comparison with an
investing benchmark. Formula for Sharpe ratio = R, — R¢/o,

Where:
Rp return of portfolio.
Rerisk free rate
op standard deviation of the portfolio’s excess return.
e Sortino ratio is a variation that differentiates harmful volatility from total overall volatility
by using the asset’s standard deviation of negative portfolio returns. It is useful for
investors to evaluate the investment’s return. Formula for Sortino ratio= (R, -11)/0a.

Where:
Ry is actual or expected portfolio return.
rr is risk free return
oqis standard deviation of the downside.
e Beta is also known as Beta coefficient, is a measure of volatility, or systematic risk of a
security. It is compared to the market as a whole. Is is calculated using regression analysis
and represents the tendency of fund’s return.

Beta = (Fund return — Risk free rate) + (Benchmark return — Risk free rate)
(Re- 1/ (Ro-Rp
e Jenson’s alpha is taken to compare the funds among each other. If Jenson’s alpha is more
than 1.0 it means the fund is considered as outperforming fund.

Formula for Jenson’s alpha is
Alpha =R(i) - (R(f) + B x (R(m) - R(f)))
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Where:
R(i) = the realized return of the portfolio or investment
R(m) = the realized return of the appropriate market index.

Table 1- Data of mutual funds based on Mean, Standard deviation, Sharpe ratio, Sortino, Beta

and Alpha.
Sr. Scheme name Mean | Standard | Sharp | Sortino | Beta | Jenson’
No. deviatio | e ratio ]
n Alpha
1 | JM Flexicap Fund Flexi | 28.01 15.46 1.52 3.76 1 6.97

Cap
2 Aditya Birla Sun Life 13.8 9.48 0.98 8.02 1.39 10.03
Medium Term Fund
Medium Duration
3 ICICI Prudential 11.29 3.22 2.1 391 0.46 4.64
Income Optimizer Fund
(FOF) Hybrid FoF
4 Axis Overnight Fund 4.57 0.44 0.05 0.2 0.83 1.45
Overnight
5 Quant Focused Fund 25.33 16.01 1.3 2.51 0.88 7.66
Focused
6 Mahindra Manulife 4.84 0.47 0.63 2.48 0.98 1.98
Liquid Fund Liquid
7 Quant Multi Asset 25.62 14.5 1.45 2.41 0.56 14.45
Fund Multi Asset
Allocation
8 Quant Tax Plan ELSS | 31.56 17.17 1.57 2.52 0.93 11.63
9 | ICICI Prudential Value | 27.29 12.15 1.87 3.59 0.77 11.24
Discovery Fund Value
Oriented
10 | Aditya Birla Sun Life 5.34 0.85 0.94 1.18 1.44 3.29
Floating Rate Fund
Floater
11 HDFC Retirement 27.9 13.23 1.76 3.46 0.84 9.43
Savings Fund - Equity
Plan Retirement
Solutions
12 HDFC Balanced 26.83 13.17 1.69 3.99 0.89 11.64
Advantage Fund
Dynamic Asset
Allocation
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13

Tata Money Market
Fund Money Market

5.28

0.55

1.35

2.47

1.28

2.96

14

Aditya Birla Sun Life
Liquid Fund Liquid

4.82

0.48

0.56

1.9

1.03

2.04

15

SBI Consumption
Opportunities Fund
Thematic-Consumption

30.08

13.9

1.84

3.47

0.75

11.62

(Source: Website information from ET Money, money control, value research)
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Table No. 1 is represented in the chart above. The chart illustrates the relative profitability of
various funds based on their Sharpe, Sortino, and Alpha ratios. These funds include the JM
Flexicap Fund Flexi Cap, Quant Multi Asset Fund Multi Asset Allocation, Quant Tax Plan ELSS,
ICICI Prudential Value Discovery Fund Value Oriented, HDFC Retirement Savings Fund -
Equity Plan Retirement Solutions, HDFC Balanced Advantage Fund Dynamic Asset Allocation,
and SBI Consumption Opportunities Fund Thematic-Consumption. ICICI Prudential Value
Discovery Fund Value Oriented, on the other hand, is the category leader. This demonstrates that
choosing mutual funds and deciding which one to invest in requires analytical ability.

Chart Title

Q B
W & O QN S SN SR
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TR TS TE P
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\® b{&’ .(,)O 0’0(\ @ o’b(\ b{& <<(J RS e
& O c v
=@=="Sharpe ratio ==@==Alpha
Interpretation

Mutual fund selection is solely based on technical analysis. The ICICI Prudential Value
Discovery Fund Value is the top mutual fund in the aforementioned category, according to the
Jenson's Alpha and Sharpe ratios. With an alpha of 11.24 and a sharpe ratio of 1.87, this fund is
the best among the others.

Findings and suggestions

We can quickly identify the most profitable fund among the aforementioned funds and make an
investment in it. The state of the market always affects the risk factor. Before examining the
fund’s technical aspects, the investor must make an investment. Over an extended period, the
fund may find itself in a secure position; however, the fluctuations in the market do not guarantee
that the fund will stay in that position. Nonetheless, the investor must exercise patience and
confidence in the choice they have made regarding their investment as every investment in the
Stock market needs time to grow and provide the investors their desired returns.

This analysis shows that there are no established rules of law or particular accounting guidelines
pertaining to mutual funds. The performance of mutual funds is contingent upon market
conditions, which are dynamic in nature. Therefore, companies must exercise extreme caution in
managing their operations to ensure that their performance meets or exceeds expectations. Future
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research can be conducted on a wide range of other funds that have the potential to be profitable
and widely accepted by investors.

Conclusion

Mutual funds essentially operate according to standard accounting and profitability principles,
with control exercised under SEBI regulations dating back to 1996. They also adhere to the ICAI's
accounting standards and GAAP. Since not every investor has the time, expertise, or knowledge
to invest in a single scheme, mutual funds serve as the money manager, balancing the portfolio
in accordance with investor needs. However, thorough understanding of the invested funds is
required.
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1.2 MSME n Indin Sincw the 1970y, the sdea of thic ‘ E

In thix ¢ of ceonomic prospenty that we ae moted wath the gonl of uplifng the "N' L M
curreatly experiencing, MSMEs have proven tole  swpments of wociety and prosnoting €cong -'Pm_ M
the backbone of the new India and s growth eagine.  Mts sigadhicance has grown os & resyly Q",“:M
MSMEs have gradually comabiuted to the resurence  fnmaesnl crsis wihieh luan damaged pabli “
of the artisan class in the remore nreas of the nation by the established banking system -
EIVIng et obs, wisiel) it gy © theus pecess 1o ans I todip, microfimance s & Vi I‘M
and sither serviees. They hiwe ,"ulim] the modemization  on the countny’s develogment. It seryes 2y
OF the nation ax a whole and contimonsly promote the  ngainst povedy for thove who reside n "
grossth of the amon's infrastructure and technotogy Iy gool 18 to supporl ccmmmw.“yd“m gy,

Micro, Small, and MediumSizod Entorprises are  commumnities 0 achieving higher levels “'"“:‘N
more commonly referred 10 as MSME The foundaton  development and incame security for bock hos 1y
of the Indian cconomy i MSMEs. More than 6 crore and eotire communities, The most Important f "h

MSMEs, which operate covertly {n varlous regions  microfinance i India is fo pnwulcsmnlllmim;m:
across the nation, are essential 1o the development of  with Aco2ss 10 Moncy
A mare powerful and independent India. The GDP of In general, India uses one ""‘“""""Mto'u'pu
the natson s winificantly impacted by these modest  mecrofinance services

coonomic dnyven

A} The Sclf-Help Geroups-Hank Lihgye

MSMEs account for an nstounding 30% of the Progreamme (SHG-BLG), the hank.s
nation’s GDP, 45% of its industnal output, andabmost method, and
4¥% of ns exponts Additionally, the MSME scctor Bl The Micro Finance Institution (MF)
employs around 11 crore people. They are aptly approach !
descnbed as the *Backbone of the nation ** 2. Objectives of the study

On November 20, 2022 the Ministry of MSME The stady 15 all about oxamination of the !

hold a Nabonal Seminaron the Growth and Development — for business canception, startup growth and the fancts
of MSMEs in Imphal, Manipur, to misc awarenessof the  of microfmance in relation to start-upe. The sedy
programmesand imtatives of the Centrad Government concentrated on naticnal policicy for ctrepeeasuniy
laws aflecting the MSME sector ! and the funcuon of govemmeat imtiatives in fosierog
Az India strives towards becoming 4SS tallion  the comprehensive financial and non-finascis) sufpid
coonomy, the MSME ministey socks to reinforee the  that financial insttutions and other key nctors proviée
foundation of the nation by increasing its contribution 10 start-ups
1o GDP by as much as S0%by 2025 ¢ * Tostudy the mechamsm of micn finance
2 msme gov.n *  To understand the role and upomante =f
3 https/imame govin/siteadefaultfilesMSME 3 micro finance in stasts ups in India
Inssder Jan2023 pdf * Tocxplore the types of start-aps. i
4 https ffwww mamex inAeam/what-are-msmes/ + Tofind out the challenges faced by the mae
Figurel finance institutions in leading 1o sttt
Mcrann 3. Resenrch Methodology
Ao This research study 15 based on secondary daa¥
- peovide a descnptive analysis. Books, !CWW
periodicals, newspapors, and research papers pobl
Ol vanous websites, ds wellas Rescarsh Articki
Rescarch Journals, E-Joumals. RBI chomo““dw
OF NABARD ave referred for this paper
4. Review of Literature Nyt
1. Sunil Sangwan, Narayan Chandra
(2020) This study looked into MFI outreash ”ﬁ;:
uing sample social class and sector distabaon
huggested course of action could Involye “”M‘;

orre - T Foawomien Tiey)
1.3 Micro Finsuce in lodin for Starts Up an
Overview
Six of the wp 10X vnicoms we based i Indig,
which possesses the third-largest startup ccosystem
worldwide, accarding 1o rescarch published by tho Credit

Adequate rules for the superyision aad ;m‘“‘“:y
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"y satenden kumar Yaday, Ram Kumar Dwivedi
La19). This wscarch paper examined that au per the
1y Hank of Indin, barely 1 0% of thenation's assets
'-.«_ w”j“ mﬁuumucl'\‘ S0 Indian Mu‘mﬂ\ In
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i Begioning HEW enterprises and businesses, but most
e etes are put down due 10 a lack of funding.
Prabhjot Kuur (2016}, The analysis concluded
s o evidence for the welfanm-proposcd
irade< immu\l and tinancial efficiency. But
;,}’.; ( be stated that MFLS in India prontscfinancial
goals over social one's objectives. As a result, MFls
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MAVINER accounts with na mlnmum batance thanks
10 MICIO shvisgs accounis Phese acsounty suppar
wseny' dovelopment of saving nv
disespline

The beneht of mioro savings is that low-ncont
M AL L iencess OO 08 Andd i rsons 1 POVEITY SURLIEEU A
thesr aecounts with no misimum balance People arc ot
pecquinod by these accountsto heep a certain quantits ol
money iy thetr pecounts

« Miem Insurmice & One sor of protection. offered
1o recipients of Microlopns is micromsnrance Ihe
premiums forthese fnsumnee plans are lower than fof
conventional nvnmnee policies

Microinsurance is erugial bocause it provides a
xafety net for the undeérprivilegod against all pote ntil
futume disasters, soch a8 accidents, chronic Hlinesses, e
11t addressey all threaty that low-income or disadvantaged
individuals worddwide may encounter

£.2 Networks of Micrafinance

« SHG-Bank Linkage programme (SBLF)
| NABARD gstablished this channel an 1992 With
the halp of this model. women can band together 1o
ereite groups with 1010 15 members, Whete all of the
financially underprivitégedwomen coatribute by giving
the arganisation perodical installments of their personil
money. Following that. the group’s membges reeeive
{oans based on their contributions. Later on, self-help
gronps, or SHGx, olso offer Joans for buyingsses that
generle mongy

In recent years, self-help groups have had great
siceess and have become well-known for thewrrole 1n
empawenng women Onee these self=help organisations

ire & certain lovel of stability, 1t has been noticed that
they operate langely independeatly with litthe assistance
fromNABARD, SIDBL. and non- governmental

shvstion angd fnancial

.

« Micro finance Institutions (MFI's) = Small-
ticket, ho-collateral loany are offered by NBEC-MFly
borrowers, primanly low- icome people and
smanised sector businesses They lend through the
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h Startog Dndia eotiatse, wine i eatablilwd!
on January L6tk 2016, has roleased a numbef Wl
atiative s with the goal of pasiating LI IEINTY,
CHOALIING o ALFIN SIATTPY SNy stk chinging Inidia
pto @ nation of yoby crowtors Tathyr than joly weekie s

\ AV NN OF QN O TRIY VIV et amd
vs o Dhe Dy biviinge stagtes of operation. Thwmmh gonl i
to sty consumer demand by dorveloping O (ST D
edge foads Orwminvioes AWhile the oty ol soall hims
iy polan B oA et i e, AU PHOnES
Fagid arket expansion. Typeally. such umiecs begin
@ concopt and dovehp ovor e 1Ny orkable gosd,
sorvice, of platfonm

Startups have low profins and hetty stantup
expenditires. Additionally, they lack sullickent finawy
and a defined business plan that would allow thotn 0
advanee 1 the next Mage As i roplt, these businesses
ook for fundimg from a varety of sources invaluding
banks, sagel myestors, Micro Finance attutions
(MF1) and ventute capitalisty, Lenders or mnvesion
max- provide addinonal funding m exchanpe fora
pormon of future profits and partial ownership. Thew
bustacsses froquently myvest socdd moacy i poseieh
and the creation of busitess coneopts. A busiess phin
inclodes the compun's objoctives and marketing plany
and rescarchaids 1 determining the market demand for
a particular product.

5.4 Types of Starts Up

There afe sx types of Starts up as follows

a) Scalable starts up : In ondee to identify untapped
macket potennal, this type of business needs to condoet
thorough market rescarch. Apps for both pessonal and
profesxional use are some examplesof this Xind of
stantup This business startup concept needs outside
funding 10 create demandand guaraniec corporate
growth, Scalable sturtups accomphish this by securing
funding from outsde nvestors,

1) Small busioess starts up : Jnstead of scalabnlity,
a small business stamup's goal is Jongevity Although
these companies are interested in expansion, their
expansion happens al their own rate In most cases,
entroprencurs finince their ownenterprises withtheir
own moncy. They are thereforeunder less pressure (o
scale Bahenies, Food Joints, suparmarket stores, travel

cacics, andhalr salons are a few examples of small

‘business launches. Funtheamore, many of these firmn
are ran by families. A small business starting 15 the
u% if & company intendsto employ bocals wd

of banld a sonintiin bl il oy

iy g s

Mm‘s';wld enteeprvnenabip At g Thoy g

; e I 0 NPIOVE SOCKGRY ey

L :.l:'h;‘ l"“'l. H et wrowps dnd Sy
WA kivasen Thiske busliesing
axpihen of these Il i
wale T ORder o e (1 chantable MMM,.
ik siimilary fo Othes Martiip, but they: ey oa'g
and dowtiony 1 do ko A woc il starting o the hewt
(i fhrn Wants b0 ke i bonoficial mﬂmg “wh
ioe the anvirament ol i 1 offura solunion 1o &
(vt @lfectn muny peaple.

4) Large company start-up « Long iy
hgge enferpnel v considered to e lange con
ar \\"‘.ll“" shivtups (‘Oﬂllul"t'l ".‘l 'd. w,
category launch ground-breaking products snd
pain notoriety, Hig i expand in step with
markel demands and trends because theyare
sullicient. Titls makes it crucial for theso businesses
adapt 10 dovebopments ih onder o sirvive

¢) Life style startsup & Peophe can creato o lifestyly
startop if they have intetests and ssh 1o mﬂmh
e s stass wnems |'wqucnlly strive fﬂm
and invest their e, money, and ¢ Mortinto stas "N
finn . These husiness OWners mako a living by partal
iy their proferred pastimes, A dancer founding a dunee
sehiool, o travel onthisiast beginning a tourin'bnm
ot a software developer starting online coding clissesan
come examples of ifestyle onterpriscy T

f) Buyable starts up : Bay able s1mtupsdonﬁlm'
1o grow 1o be big and prosperous comparies kg the
ather firms o this fist To sell it 1o a lurge componton |
A business owner creates such a firm fromihe grosd up.
These businesses are typically founsd in the software and
teclmology sectory '

The deselopment of mobile applications is ooe of
the many of these cmerging seCloms: If abuesiness onne
wants 16 budd o company but doss nod wint 1o run it for
along time of i the business iden has significant growt
potential, o buyable startup 14 the best option. y

5.5 Robe of Micro Finance in Starts ug i India ]

According to World Bank study, abxout one-thisd of
the world's ccononucally weaken class peoplo-— ok
who cam less than one dollar per day lives i W‘J
Doypite the ft that there are mumerous pmﬂlﬂ"
min by the mationnl and stute govamments hww
microfinance isone of them as a financial mchisid
contrbutor 1t lus significanty aided i the ¢ ot
ofpoverty dunng the laxt few decades. According #)
reponts, hoss whe uved microfinance wets able 1 68
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cmm 1o oural sector = Usially rursl soctor ‘f
W"d an non-istitutional agencies for oy 1o
gl egquirements. Micro financing fus i &
saful an tuking institutionalized eredic CUmoS : .
e doorstep of mural areas and have made therm < * = = E
ol {)M socsally sound Souree | il Moot Aletvnst A v fim

3‘ erment of women = Typically, woemen
: M‘h‘lﬂ 50% of SHGs, T'I:\ now have casior
”mmmlcw financanl ACsources Iy represents
mﬂd} |mng women more scamh Thercfore, ufs:hu)lalgc\ i providing funds to startisps includ
pvcﬂm\rvlumc women morecconom g 1. High default rates Startups ofien have a

wm |Hg|l Mk of fallure, which ocrrases the likeithood of
fm‘m‘c Growth : Finance iy essential for defaulting on leans This makes 11 deflicult foe MFl
steady economic Em"h Microfioance 10 lend 1o startups, as they need to cnsure that they can
pmducuonofgndnnd services, which maises  rocover their funds

5] meu‘ﬂ nation's econom e Expansion 2, Lack of collateral : Mamy sarups do not have
I t “'mmm FW“PWWWCS! the assots or collateral roquited fo sccure 2 loan Thas
s, microfinance has been ablessing. SHGs urge  makes 1t difficult for MFIs to fend to therm 3¢ thes peed
10 . NMM business umumtheuohu)y 10 mitigate their risk by sccunng their Joan

They acquire mm skills through 3. Limited financial histary : Starups ofien ha
: M receive ﬁm”i’aﬁng Instiutions a Irmited financial bistory, which makes ot defficult for
mﬁtm} mmhkrﬂ' MFls 10 psscsy theit creditworthiness Without a track
! 3 tooo:d of financul stabifity, MFls mav be reluctant w
Jeod to startups.

&Iﬂgh transaction costs : The cod of onganaties
and servicing small Joans can be high which can mak <
diflicult for MFIs to provade funds 1o starmups profitabls
Thiy i cspecially true m rural aveas where there mas
be hmited infrstructure and high tansportation coste

5, Limited access to capital : MFls theonclv o
may have limited sccess 10 capital. which can restnct
their ability 10 fond 10 startaps. Without sufficscnt funds
10 kend, MFEs may noed 10 lmit the mumber of loans thes
provide orrestnet heu fending w lower nisk borrowen

6. Findings

To bddress these challeagee. MFls may necd 1o
implement inmovative approaches to nsk management,
such na greup londing or credit scoring svstcms
They may wlso veed to Jeverags tochinology 1o roduce
transoction costs and improve tho eficieney of ther
lending processes. Addinonally, partaerships with
ROVSIMENT Ageockes of privaty nvestors may help to
increascaceess to capital for both MFls and stanups.

By giving start-ups access 1o fAinancial resources
that they maght pot otherwise be able 1o receivethrough
regular lgnding institutions, microfinance can play
a significant role in assisting them Microfinance

Q) y

5.0 ('hallrngn faced by Micro Finance in
proving funds for Starts | ps
Microfinance institotions (MFly) face 3 number




tostrtutions (MFIs) are focosed oo offcring small lm;n‘
10 people and small entemprises who might not have e
appropnate collatéral o credit history 1o obtain & Jowan
fromia typical bank

7. Conclusion (

M is impossible 10 overstate the wmﬁm"o: 2
microfinance in Emeging Beooomes ke lndiawhers
1t plavs 2 oracial part 1 (e Soc0ocononic m:pmvcmcnll
of those with Jow incomes: Atbeth the nau‘ml' ant
intermational level incubation and foserma of stars up
his gaincd importance. The govemment has undertaken
anumberof projecty unde this franework. Attention has
boen drawn 10 micmofinance as 4 powerful mstmmcm‘
for cradicating poverty andpromoting socloceanaimit
growth for providing funding to young and dynamic
entreprencars Therefore, microfinance cin significantly
contribute to raising the standard of living for the
impovenshed in rural as well as in urban arcas :

Indian government bas laonched the Sart Up
India Initsative and has announced numeroos schemcs
like startup India sced funding schemes, Women
entreprencurship, Incubator framewerk, start up Indha
Investor coancet ete.

In the vear 2027 budget also Hon, Fmance minitcs
bas-also proposcd to case norms for startsups by
extending the cary forward losses (o 10 years, along
with providing some tax incentives: Budgetalso focused
Of promoting stans ups in agneultural sector and grving
themboost 1o come with Ideas for-cold stomge, food
process, and value sddition i agnicultunl sector

In this context. microfinance will be of great help
1o the flourishing entreprencurs to come up with their
innovative idoas and business plans
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Abstract

U e iunomny X ez Locior i i eraciol mi
e et on DEaRy evonnn| aod (o the e fopmen
af iy wntaneries by prosding fosecing, Jeudtan Feime
Mimaster Naressds Mol ¥ bvitiotivey, such ay Moke it
eshicr sl Neoataepy Bl Stemndd U In onder 10 cvaly
oporte ey e selfemplavment and (0 ¥nconragy
anringe cotreprenenns o showease thedr ki, Il
hers i edd the role f e Bankineg Yegtor The prcsent
it b fcusidd on i wole of bank g in the g th of
siartupy de fonclin, with e prieayy ool of examining
fhe wrrbony ivitiantives faken b the honky fo crpont
thiy weorwih Teclmcally, a start=-sp by ooy busingss
feicunesd on developing, commerclolizing, and developing
ol geondy, services or kpstemy thal are posiencd by
Pamratine fechnodogy o intellocoal preoguerty

ey Wards @ Startups Indin, Banking soctor
itiative, Entrepeencurship deselopment

Introduction

The Jodian startup ¢avironment has expanded
quickly over the past 20 years, and greser suppon 15
pow acccssible in all arcas. Startum do bt live 0 a
vocuum, rher, they are o pant of a langer eorporato
coviromment that is committed to developing solutions
weth o significant social and cconomic impact. The
fact that start-ups are habs foc cutting-cdge inventions
means that they provide jobs, which indicates more
career prospects, more coloyment kads 1o i stronger
coonomy, wnd A strorgee ceonomy has adireet impact oo
the growth of cines where stitups are located

Both tager firmy and small and medium-sized
businessen can tecelve financanl and advising scryices
froum bonks These services arg customized to moct the
umigque requirementy of every compiny. These services
include crodin cand services, real estate loans, busingss
loaas, and non<intefest beating goods and savingy
accounts Haoking 1x one of the secondary cconomic
sectors that offers services 1o bath the general public
and compainies. 1 today s word, banking plasy o

Role of Banking Sector in Startup tndin Inititive

230 )

_ ”’:“ ar Yoty
Assbatt Vroforsr & vt { Mllser
Actievrs Colloge of Compnesee & Mwtyeraent. Kaly

major role in a nation's ceonomic grawth 1€ nation’s
financml syatenr I8 fumetions), efbcient, nnd MM
e coonomy s miny secton see rapid yrowth
Promotion of capital formation : The
growth of financial resources i sigaificantly
influenced by commereial banks. By providing
savers with a variety of ingentives, they
promole saving
by Investment in new enterprises : Busincssaicn
typically arc hesitant 10 put thear money
into high-nsk ventures. Commercial banks
tvpically affor short- and medium-tenm loans
10 business owners that want to engage i
new ventures and implement cutting -cdge
moanufactunng techmqoes. The availabiiny of
timely finaneoe boasts the coonamy s potential
for production
¢ Promotion of trade and industey © Trade aad
industry have greatly expanded in the 19th and
201 centuries along with the development
of commercial banking . Both domestic und
intermational trade have been revolutiomacd
by the vse of bank draughts. checks. and bills
of exchange
Today, the bankmng industry 15 crocial 1o the
dovelopment of Indian cotreprencurs. They wanl (o
streamling banking processes carly on for better working
capitnl mansgement They are honestly mentonng the
entreprensurs regardung regulitory needs mnd supporting
thewr financial discipline while providing end-to-end
wcom gquality advice services. The banks are the keen
backers who manage the companies” global liquidity,
control, wnd vistbility of cash when they reach the global
stoge
10 encourage mvestment How w order o meet the
finpocial needs of new-age entemnses, the angel tax bas
boen eliminated, and banks ltke Axis, HDFC, ICICT,
slnqhkolak Mahingdra bave developed otlyer mnovative
imtiatives. Such programmes as Axis” “Thought
Factory, " HDFC's “Stantllp "

n
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Wm of Literatwre
Stattsp companios are newlh Bam companies
M siruggle for vnisteooe These entities are monly
§ haved o helliant idoas A grow 10 scceed
A AL Rawamonta Reso, Ho 20150 The
von of start-up i hased on westen
and maght be Hawed and poorly applicable
w Reova Hence o the Kenvan ouatext,
t shoukl be viewed ax an innoyative buxiness
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o K Wanga W Stephen M 2022) Startups
Jooked having huge growth potential
an emepcm has au lmlmlom
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Resenreh Methodology @ The mathodal
o iaead n dewe tipdiae i ki he sty byl 00
sociidibry dats avsslable from webald Visrtons mpors
vl stidies. Docks oo entee prengursiug ve, e
wierood i the prosont roscarch Man reh papet
Ive beon eximined b frod ot the o areh trend
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Role of Banks and startups India
major role e th prowth of startieps. Bank
source of finwnee Tor the
fundamentally ditferont matu banks an
Ive hisooeally had troubl
another. On the one lam), starmups are
that prionties quck expansion Thew &
W disrupt & market with a cutting C
preduct, not o become |num.ml. Startups it
mvest & sigificant amount of money in R&D, !
and marketing, wangg other things without malkang any
mooey Ty frequently necd a fow vears o do s
rolable business plan and start teming a proti

Assisting entreprencurs in their funding ek
SEAups require a Jot of money in thew mutal yean w0
finance thett growth, Therefore. banks can awist poopls
in their search. Baoks are able to provide debe financiog
1y the least nshy businesses notwithstanding the cradi
ek doscribed above Dbt has the bemefit of proventing
the entreprencurs” stakes friom being too dduted. Betoe a
capital round, it may slvo mase the company s valuanon

Beyvond Financing : However o would be 2
mistake 10 feduce the relationship between banks and
startupx o the soarch for funding While financing o
the key ta the sun ival of stamups, banks can offer other
oqually important seivces and prodocts

Time-saving, sersatile tools © Banks can provide
produsts that are dessgned with stamups i mind  An
online platfonn that strcamiines banking 15 coe passible
solytion. For imatance, chents can manage several
oeounty ant keep tabs i thetr cash flow using the Chase

N mig r

danup

i scaty iyl vith o0

Connectplarfom from 1 P Momgan from any location at

20} wny time, As a result, companics gain greater flesibitity

and spond lest tume on administrative duties, allowing

them Lo conoentiai on mnevation
Extermal espertise © Managers of bank accounts
Ladvise startups s well. For some busingss owners,
thﬁﬂmmmnc«nm Thus.
\ Buidance . Account
" hwnmdlmonamﬁor;”mpwm“
L in[m laws and ant-money laundering




Pty AdMenealh they e connect startige i
repurable werv i oyl (DY S, BRONNTENT.
o
Revosed tuanrance Palicier o Insurance
products man abwo he ool By banka For imstance
o R W Deracanes requine prices Mighdech
et fasarane voosaentinl hocmee any mivhag
cqwpemen failire coubl have 8 disastioos offect ab thevr
S chopeneet
Neartig Initintive by Baeks : Maiy g ate banks
ke 1CHCT Bank, FOFC Rask. Canars Bank, Yos Hank,
W Busd oo staned provading shoet temm finance for
ey e working caputal noods of OYO Raomts
Flghar, Seap doil, Zsha ok
a) SHI Initistive : State Bank of India (SBI) has
docaded o flomt dodwoased haanchex to offer cotlawral:
frec fimascsal assistance upto * 2 crore 10 sartup
cutroprrneury tn the coamntry
To sart with, the PSU bask kas entered indo &
memorandum of undentanding with Kamataka Dgital
Economm Misseon (KDEM), 2 body which has 2 mandale
to grow the sue of the state’s digital economy) o open
s Srxt wlunve brasch for entrepreacurn
Under the Moll, SBI would be able to offcr
finzncial support 10 sta-ups that arc rocognized by the
s mnvemment and supponed by KDEM
State Bank of India IT Innovation Start-up
Lagaecmon Programme (1T-ISEP):
Iz huss boen introduced by the SHI for startups which
ke the following objectives
»  To gather decper and collaboranve
understanding of the ytarteps
«  To encourage IT start-ups to leverage the
benctits of “Digatal India” and “Make in India’
programs and m the process contnbuic 10 the
development of prodocts and services for the
bandang socios
« Yo hamess the capabilines of mnovative
young caveprenours for developing ground
begking ideas ot a low cout 1o the Bank
w0 SH m pamicolyr and 1 the industry and
sockcty =t lange
b) RBL & Scartup India Partnership : REL
Basi uw onc of India's fastest growing private sector
tanks, which offers speeislized services under sin

.:..’.j;\f:'::'.m. ‘ .... ..' “ ARSI

the entreprencars <o )
scrvices for that aim. In onder 10 manage thes programes.

70 branches of smartups mmes have been croated s 38
Indis citics. Addivonally, the HDFC Bank lasnched
‘Industry Academia’, a programme that prosides
startup-reloted truning in the entreprencurship cells of
orpanisanons ke 1T Mumbat, 1M Ahcmdabad, sad 0T
Roorkee

d) Small industries Development Bank of lndis .
Beng the Icading wnstitution for development Snancng,
SIDBI has spent the last two docadcs addresting the
cnucial need for start-ups to have access 10 capstal by
suppormng or subscribing 10 vanous ventur capital fiads
and alwemanve investment funds (AlFs) and camnng
that the support reaches stant-ups through their vaniom
stages of business cycles, such as scod, serics A, growsh,
ctc These funds” investments scrve as growth indicaton,
boosting cconomic activity, wealth creation, and job
creation ‘

FFS 1 In accordance with the Start-up lnsdia Active
PMan, the Honble Prime Minwster unveded the Fund of
Funds for Start-ups (FFS) on January 16, 2016 Fee
contributions to various Altemative Investment Funds
(AIFs) established with SERI, 1t has granted & corpus of
Rs 10,000 crore. FFS was cremted with the specific goal
of fosering the wromth and development of businewses
that are driven by innovation It docs this by assisting
stirt-ups with thew financing needs by inyvesting i SEBL-
regstered altemative investment funds ATFs sponsord
by FFS are required 10 spend at least twice ax much
n dartups w determined by the Indian govormment’s
Stantup India, Standup lodia scheme FFS status as of
Degember 31, 2022
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Abstract

dspre to lavench) your o' drsiness b aw beun
prevented feome doing se dwe foa lock of fundy e
Inddiam gervermment lonnched the Startip India Seleme
o i Buxine sy oOwRery 1 meging . CLCIIRSIanceEs
ke these. The Indion governmens extablished the
Sartup Incdia peoject i 201 6 with the goal uf providing
tynditrg axsiztance fo yoseg entreprenoudy The Sari-up
Indis Scheme provides potential usiness owners and
ovgemisertions with a variely of fiscial ielp b the form
of loans aed subyulies, winich (rerviaes the munber of
Juh apportunitics

Keywords @ startups, MSME, govetamont
schemes, Women, Entreprencurshup, digital cconomy,
smull business

Intreduction

Startups are finng that are still in their very early
phases that coatnibute 10 the growth of a mation. So, if s
nation supports new caterpnses, those busingsses will
only bepsefit the whole national econamy if they succeed
Afterexpenencing sigrificant growth, these enterpnscs
will not only assist its founders and other company
assocmales in amassing moncy; bat will ‘aiso assist the
company i gaining fimancial stahility and inspinng
other companies and entrepeencurs 1o be successful
Startup Indea, the government of India’s flagship
pregramme. aims 1o support startup culture and bwid
an effective, Inclusive environment tor entreprencurship
and innovation in India Since the imtiative’s debut on
January 16, 2016, Startup Indiz hos released soveral
inbatives with the goal of assisting entreprencors and
changing India mfo a nation of job creators mther than
Jjob seckers

Through soveral measures; the Indian govemment
i nctively attempting to descelop o obust startup
ccasystem (n the nation. Tho creation of & specific
ministry of agency to encourage and advertise new firms
15 one suoh mitiative.

Addinonally, the Indian Central Government

,.thioonut Volme12  Numberd  June-2923

Government Policies & S
Entreprencurship and Start-ups
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Cuitloyo of Comirese & Manngemen!, Kalym (Wes)
Mes. Harsha Koflarni Moy,

Astintund Professor & nleural Comve i

s Colloge o Cunmuperee & Managemen, x“y-'m”

has Jauchod severnl sEUTUP PrOZAMMES 10 Support
entreprencurship in the nation by offering funding 1
new busincsses. These programmeés arc designed fo hielp
startups expand by giving them the tools and ussistance
ihev peed 10 succeed in the cutthroat business world.
" Review of Literature

Startups and small bustnesses aro yery Common i
India Unicom populations huve increased dranatically
during the last few years But when a company s just
getting started, it can be difficult to secure the cssential
fundingg. Additionally. official gredit for enferpriscs s
not widels avaulable to the MSME sector in Indsa. The
Indian government decided to introdoce government
programmes for startups as the aumber of amall
cntesprises increased throughout the countsy These loam
programmes offer funding and support the growth of
MSMEs and new businesses. Here are & few of India’s
mest significant govemment programmes that provide
funding for new and beginning enterpnses. The data
used in the current study was gathered from sscondary
sources, including govemmient organsations, books, and
rescareh jourals

Dharish David, Sasidaran Gopalan, and Suma
Ramachandran i their research paper, "The Startup
Envirenment And Funding Activity In Indsa’ state that,
“Indin has an estimated 26,000 startups. making it the
third-largest startup ceosystem m the world, recording
consolidated inflosvs of over $36 billion i the past
3 vears with 26 “unicoms™ ~ stamups valued over St
bulbion. The Indian startup ccosystem has expanded quite
rapidly maindy through private mvestments including
sced, angel, venture capital, and pnvate equity funds,
with technical support from incubators, acccleratory,
and the government. The govemment, for its part, 1§
creatng @ enablmg cnvironment through its flagship
Startup India tnitiative, which came mto foree in 2016°

Ninad Jhala and Hirén Rana in their research
paper, “Women in Startup India’ found that the efforts
of women for business have fairly contnbuted to the
cconomic growth of the county. There arg various
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o ete oo ed 10 be platforms for the grosth of

ergpreoctios and they bedge the yap from the yras

yout 1y W level eaterprises
Objectives of the Study
| To learn abowt the numerons startups
progirammes the Indian govemment offers,
2 To List the Indian government's startup
progranmes R women
Research Methodology
The data used o the current study were gathered
from secondary sources, including booky, reseasch
| joumals, ad govemmental onganisations It should
e mentioned that the data wore gathered thiough o
pational expert survey usiog a hkert seake of voe (very
| fmsufficient) 1o nine (exteemely safficient), as thin study

1 solely dependent on the data available on the GEM

website. According to the GEM model, fostening an

environment that will encourige start-ups requires the

W&:mmc\vock condsons of funding and

|
I

‘.'
|
|

1o

gosemment backing.
~ Government Schemes for Startups
1. ExtraMural Reseacch Funding Scheme
 Toassstacademic mstitutions, rescarch facilities,
| and other R&ED organisations in canducting their
&"mu research inall cutting-edgs fields of Science
N Engineening. the Indian govemment cstablished the
| : wm,w'(mmmamnm
1 B, This progrmine is one of the oldest on the
' very relevant more than forty vears afler it
, shortly after the Science and Engincering
ouncil (SERC) W.{a‘hﬁlilhod. This
encourages renowned and up-and-com
 the fickdy of an

dy of science and enginoering
r theit projects on an individual
of Extramurl Rosearch (EMR)
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action
Minister Nirmala Sitharuman The goal of this new

Support tanmers using drooes. Sitharaman concentrated
(oo how farmers were using theso drones to digitise land
- mmdl. assess theie propertics, and apply imaccticides.

§ claimed o have the fall support of the govemment
«mny. it ardercd 100 Kisan Drones to spray

ShifErmg depot on selenee and echaology (S&T) i

e oo of devidoprng new hypotheses of crentiiie

intoveries thal may wid in the birth ofnew ic chnologres
Fimancing 12 oflen given (or three el e cxpent

wmmitiee muy decide that the duraton hould Ix
Budiiet

1estfictions 4o not spply 1o this type of projeat The
dhead, travel

1 five Years iy ceceptional eqrcumitances
research fndmgalso ipcludes funds for o
consumables, mod comtingencies

3 IREDA-NCEF Refinance Schwme

e govemment of India decided on the Refinance
Scheme (n collaboration with the Indian Reno
Encegy Development Agency LW (IREDA) and The
National Clean Encrygy Fund (NCEF) becane it is crud |
10 restore the operations of existing beomass powce nd
other srmall hydeopawer peojects that wore hampered by
unforescen events

By lowerning the cost of financing for these projects
and cnablum refinancing 8l copcessionary rHcs of
interest. with moncy comiay from the National Clean
Encrgy Fund (NCEF), the initiative sceks 1o rastore the
operations of the carrently operating small by deopower
and biomass power projects

4, Dairy Entrepreneurship Development Scheme

With a 25 billion rupee investment, the Dairs
Entreprencurship Development Scheme (DEDS) wheme
wass launched in December 2004 1t 1 3 plan put in place
by the Peparunent of Animal Husbandry, Dairy, and
Fisheries 1o create chances for independent work in the
dairv industry.

By offering back-coded capital subsidics for
bankable projects, these prospects in the industry wall
inchide operations like improving milk production.
procurcment, PrESCIVALIon, Iansportation, processme.
and markoting of mlk

The National Bank for Agnonlture and Rural
Development (NABARD) has put the programine 130

wable

i Drone Shaku
On February 1st, 2022, the Indian govemment
introduced Dranc Shakt, as advocated by Union Finance

project i 10 ingpire startups to develop a mage of drone

applications, mchuling droncs-as-a-service (DaaS). The
finance minister also mennoned that the govemment will

Additionally, the Indian drone technology business
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iaetionden and athar vulwianeos in varous eppony of
the nation

Drone impory have been outlaed by e Tndian
povermment with womediote offiel 1o peomote divises
Bunlt i dndia: Acoording 1o the Ministry of Civil Aviation
(MOTAY thie does not apply 1o the impart of dropes
wsed fon wecuity, defonce. or respnech aud development

According t MoCA. dunng the nest three years,
the drone manuf s runng sector iy antreipated o st
v estinents totalling more than Re 5,000 ¢rore, which
wWill go towands diones and drone pars Tn FY 2023
2024, the drove manathacturing scctor’s anoual sales
oy e which waw it Rs 60 crore in Y 202042021, will
sarpass Re 900 crore, Uinder this PLEmethod. differont
appheations from dilferent comparsies 1 a group of
companies may be submitted, and cach one will be
conmdered seponoly

6, Zevo Defect Zero Effect (ZED) Certification
Scheme

The govemment of India mtroduced the Zero Defect
Zero Effcct (ZED) plas on Apnl 28, 2022, with the goul
of raising MSMEs” knowledge of ZED monufncturing,
encouragng them to evaluate their businesses for ZED,
and providing suppon,

ZED may bo summed up ns an integrated, afl-
encompassiig certification and assistance progrmmme
that gives Micro, Small and Medium-Sized Enterprises
(MSMEzs) the chance 10 work 10 continually improve
thoir procedures and advance along the ZED matunity
asscsement model

7. Sub-Mission on Agricultural Mechanization
(SMAM)

The Sub-Mission on Agricultural Mechanisatson
(SMAM) 15 an nitiative of the Indian government that
was started m 2014-2015 with the goal of cxpanding
the reach of farm mechanisation, especially 1o small and
margnal farmers and 10 other arcas where there s a lack
of farm power. The Indian govermment has stated that it
will provide fimancial support covering the contingent
expenditures undor SMAM as well as the full cost of the
drones (100%) according to the most recent updates and
reponts from Apnl 2, 2022

According 1o Union Mimister Narendra Singh
Tomar s siatement i the Ragya Sabha on Apnl 1, 2022,
this has alrcady been made avmlable to the Indian
Council of Agricultural Research (ICAR), Knshi Vigyan
Kendr (KVK), and State Agnculral Universitiey
(SAUs) for their demonstration on fammer’s ficlds.

8, Credit Linked Capital Subsidy for Technology

The govemment of Induhas o programme in place

1B

to upgede fechnology enlled Crodiv l‘m' ! ){
Sutuph‘b' for Technology Upgrading. “m 1
more communly known 1t wis iatroduced on October
w2000

Unor CLOSS, th Indian govermment giyes money
up front 40 Induen businessés so fhey can mode e op
enhance their tools or pracessen. Micre: “M“
anterptises (MSMEs) are the key beneficuries of thg |
peogmme  With (his programme, an dm MEME
might receive a crodit amount in 2022 ranging M
I lakh 10 & crores. A businens owner can obbisin |
MSME loan it an annual intenest rate of % S0°6 from bogy
conventonal institutional lendérs and NBFCy

9, Design Clinic Scheme for Design Expertise

The Indian government announced the Dedigs
Clinic Scheme for Design Expertise as a _
to aid India’s manufacturing MSME sector. The
government seeks 1o maull design skills in MSMEs
because 1t belicves that innovation and design are
essential to o brand’s growth and that these businesses
should adopt a design-centnc strategy 1o support thesr
sLtups

In accordance with this progrumme, the Indisg
govemment announced that it would pay up o R¢3 75
lakhs, or T3% of the seminar’s cost, so that entreprencury
and thetr tcams could learn shout design theorics,
network with other entreprencurs, internct with design
expents, and put those theones into practise

Conclusion

Along with encouraging aspiring entrepreneurs,
startups, and studenty from all frelds who hase a
propensity for independence to advance the idea of
Atmanirbhar Bharat, the govemnment is pushing vanous
programmes in order to benehit the current generation
of startups. These progrummes have been launched 1o
support the growth of the starup ccosystem in Inde,
and they demonstrate the govemment's dedication o
promoting entreprencurship and mnovation in the sation

With the aid of government programmes for
startups, the nation appears to be moving towands the
heyday of entreprencurship, if all gocs according to plan,
India may have as many successful startups as the USA
or any other major country by 2030

In India, the govornment’s imitiatives and suppon
for startups have fostered a eulture of imnovation sad
growth, which has inspired an inereasing number of
people 1o follow their entreproncunal aspirations
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ATt wotwd how these sl AP Cumt Gwvirsheie
W rmeny” ive ol Evedidond By adigpwng agemvh
Arwrowg s RRCh pOpNT v ey atrempe A0 o] some
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W ok dowdie Grmer's xome &y 200004

T rerearch poger com 1o xnedy the ooy ond
apportuminies that aroe br Agnlech sarmeps And
Bphipht N cfuawasy of govwmannr e iy
mpreve . S o Rk ™Ay admesaaering prugner gV
cay ot ke aprcatuy s

Nevwords : AgnToch startups, Double Farmens
oo 22 Al and Intemct, Agnoulture sector, Supply
Chzn and Logntics.

Intredaction

Agnculture plavs a very mponant roke in locia’s
soonoaty, wisth over sround S79% 1 S8% of tha populabon
durectly and mduvctly snvolved in the sgncultere soctor
um-mww 199 10 20% 10 India's
GDP Which can be improved by wsing technology
and mvestment 1 achicve double farmers income.
Howsver, the Agriculture sector in India is sufferng
from ssveral problems related with technology and
sad profit By imtrodecag and adopting ocw adeas and
macvgtons i the agnoulture $0ctor we arc abl to shift
these old scemanos by makmg farming-as-a-senvice
bussncwe

alinm

~

Objectives Of The Study
| The pramars goal of this study iy to cxamine
o

stanugre
b To stidy the current de

slamup
¢ Toreduco umNMM
Limitations

I This is a concepiyual stidy

2 I suppornied more b\ facty rather than
sumencal dala

§ Tune limitaton

Methodalogy

This studs 18 based on secondary data The
informatoa has boets collectesd from magazioes, jourmaly,
and differeot websites ety

Evaluation and Analysis

Acconding to the NASSCOM report (2019),

“lowdra'y yeaudy growth in Agn Toch starmups has boea
increasad 10 at a rate of 25%.°

Agnlech startup s a busincss that focuses on
technology in the agnoulture seetor 1o support Induas
Famiers. India has revolutionised the Indian agnceltue
sector, whuch rosults o have more than 1,000 AgnTech
startups ull July 2002

*  Severnl factoes responsible o make happen

tfor devcloping countnes like India to boost the
25% growth rake in agnculiune based startups
yearhy

A aingle policy or tochnology cannot eofivem the
agniculture sector in Indes drastically. But the Consistont
digial teansformation eiforts along with govomment
mcoutives can strengthen tndia's agncalture model. ¢ven
though the Covid-19 pandemic and the intemational
war situatons disrupted the global food ssstom India
15 alwavs looking for sustaimable options. A gosenuncat
mpm-uds'?ct Deop More Crop;* bs a good examphe
10 prove 1 ¢

Role of Government 1 Boost Fanming Agn Tech
Schemes

Iodia is now the 3 langest country 1 terms of
recviving funding for AgnTech starups. Govemment
taking many steps to gam anner st by making the

.,
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Clster Development Progeamme : COP mina
—— sovemenent of Endia W brug Carmvess together «

i thor IO and lisclhibood

gpergy Consecvation Act Amendment : In
2022 Lok Sabka adopted amendment il 10 the
faergy Comervanion Act to provide legal bams for
she oxtabluhment of 3 yoluntary carbon erodit trading
e 10 beoehl stanups

PP model @ Government intends 10 lasnch and
focus oo pubhic-prvate-partnerstvp (PPP model) to
adner dspital and Histzch scrvices 10 farmen

Kisan Drones : Gosermment 15 providing subwidacs
s fammers 10 buy drooes. This Kisan Drone can b
alned for crop asscssment digtization of land records

snd spraving of pesticides, clc

Top Agritech startups in India

budia has the 2od largest agntulture land arca n
the world. To create dinect market linkages thiough
digital platforms, some are the following gxamples of
seccossfully lcading AgriTech companics in Indu as
fatiowy

Farm2Fsm ; Mumbal based stariup founded
by Kesa Salot Distribute omganie food directly o
consmers Thoy ate workiog on nutniional producis
for consumers without using pesticides by utilisioy
traditional agnculture methods and technology 1o
exiance the supply chiin
Crofarm : Crofarm s the starup comyuay thal
2 mative of reducing food wastage by cahanciy
system and improving supgly chain b
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The Agn ic

Suggestions and Recommendation

To mmprove exsllabocation approsch Betwen
stakebolders for adopting Agn Tech
and sustamably

Working on suegesicd policy and scheme |
impicment 34 000 RN POSSIDL

Overcome the challenges of vendepende nax
0N MONOA

Adopt Artificaal Intelhpeney o
harvest and Crop escle momitoring
masagemeni

Musiufncturers of Jow cost Jdevices 1o make
sl lananooag) Bumers accessible
Igrovement i supply cham and logistics
must be o priory 1 reduce wastage and o
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Conclusion

Apn Tech gives new Lope of opportunitios o make
agnculture profitable and alfordable. As per the DGCIAS
data. Tndia's agrcuhtural produces oxports had grown by
19 925 m the Tatest FY of 202210 touch $50.21 billion
The growth rute i significant ax it 1 over and above the
gromth of 17 66 percent at $41 87 tillon achieved in
the provious FY 2020-2)

But still swe have Jots of challenges to deal with
Our AgnTech stakeholders are continuously working
an to overcome challenpes and achieve fanming-as-a«
service business
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Abstruct
A o commiancation e £ the Kk of
o weoesiful avgurenisation. 1 showldd go withewt saying
ghat withut ir brevirress achievement ix smpoxxible.
ng stronig relationships and having effective
amil extermal communication are exvential
F""wﬁm o awccced. Withont i1, how con you
Wm e aximer cond puirpioses of the orgamsation
?ahrrmmmughmackarmm
‘ ?1., how vlse can you COmMMRAICATe CONCTSE MEXIaZes
dmw\. baath current and potennal®
Withou! efficient communication ¢hantiels, new
prpries CONOr enter the fiercely compatitive world
1 mrade. All of these erucial husimess components —
W produict ar xervice development, marketing,
‘ga_a#mmw SETVICE ~ PEQUIN COmmMImICation
 Keywords ; communicanon. stann-ups

Introduction
O their way 10 SuCCEss, SEAITUPS MUST overcome
' abmcics How Mhﬂﬁ arttuo!wd

Importance of Communication in Startups

Achoivurs Lollegs 0F Uammurir ai M

cally and webcasts, and being accesuble 1o answct

10 communicate with your conmpmets o you have mn

.mniu of holding feam mectings, distnbuting business

Ao Runenn fosph

18 comnmonlys referied 10 a5 Commmucatvs

4 Commumcation |»

3 WO“HaN proces L
meludes the sendee, messuge
recver, foodback, and coviromment

1Cs of Effectnveg Coamurication

Importance of Communication

thann

The Different Types of Communications in
Startups

There are alotof difforent types of communications
in start-aps, Here are some of the most common

1. Investor Communications 1 You ot be able
1o communicate cleardy with imvestors of vou plan 1o
raise moncy from them This covers activitics sach as
providing regular company updates. holding conference

ingquines
2. Customer Communications : You 1 also secd

This may tavalve nctions ke diasciminating bewpleiien,
Rssistance cinails, and promoconal materials
3. Employee Communications o 1 vou have
¥, 300 ahoold alwo talk to your employees This may

information, and bomg approachable for quesboas

4, Press Communieations : You must be efficient
i relations W you want 10 geoerite press for your
i Wudnumn:lnnn Auboittig article idoas,

>
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and conducting interviews all (all uivder this categary

5 Socknl Media Communications  You must be
able 10 speak clearly oa socual media platform it you
st 10 s thems 1o advertise your start-ps This covern
activines like publishing updates, interactingg 1w ihosors,
and e adsertisements

Planving and tmplementing Communications
in Startups

Thero are severl things you need to Keep track of
when mamaging 3 company. Communication is one of
the most enicial, yet sometimes disregarded, parts of
any ognisation. Effoctive communication is crucial
whether vou're talking 10 your stafll yout clients, of
vour inyesion

Here are some pointers for erganising and putting
mio practics communications in stafups:

1. Keep vour team in the loop ¢ Your team need 1o
be voar strongest supporters dnd supporters. 1o addition,
they ought 10 be the first W be informed of any company
pews or updates. Whether it's via weekly updates,
company -wide cmil blasts_or anonling communication
svstem, make sure vou're isteracting with your tesm
members froquontly

2. Be clear and concixe : Being precise and clear
whean dealing with those outside of your team i crucial
Nobody wants 10 read an email that iy overly wordy or
lisien 10 o sales talk that s wo bong. Make sure your
mossane o clear and concise

3. Doa't farget about non-verbal communication
: Your body lunguage and tone of voice can convey
just as much as the words you usc. Recognise how you
come across and make appropnate adjustments, Oyerly
ussettive belavior may come out as pushy or sakos-y.
You risk coming out as indifferent or unenthusiastic if

yow dte 100 reserved

4. Uso different chanpels 1 You can reach out t
Jour tanget audience thiough wide range of meda
You can use wociil medi. webenary, and even vidoo
conforence ondls i addition fo |r94mrmal channels fike
conml and in-person Mectngs Employ the media that
will help you connect with your qudbcnc:

4 'fest and measure = Finally, remember 1o
wwalonte and assens your communication «ffory
Exarmine what 14 and 19 not working. Adupt your plao a
pocessary. Expenment and observe what produces resyly
is the only way to find out what works

Any new busincss must have effective
cnmmun'tcanon. You can make sure your start-up i
elfectively reaching all of its important audiences by
adhering to these SUBECstons

Conclusion _

Startups can build good communication in all
company aspects with the help of the previously coverd
topics As @ young compny. the commumcation 1eam
or focal person has a crucial role in cnsunng that the
right messages are shared and that both conventional
and comtemporary media outlcts are utilised

Intemally. good communicalion can encourage
teantwork and productivity among employecs. Extemally,
it might md in boosung earmings and building a
recognised busingss that will grow and flourish overtime

Referonces

| htips startaptaliy comistartup-commusication
comuderbooa-for-y our-star tupy'

2. hutps S Hnstercapital Somocontent/Carmmuan 1cintions-the
Gl de-Foe-Startups hom!
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Abstract

The purpose of the APE DEVELOPMENT
FOR HEALTHCARE USING BLOCKCHAIN
TECHNOLOGY ™, storing medhieal recorsiy in hlockchvin
shrough patient personal dota owsnership and mohile
- Vs for patent otreach. In iy progéct mew digital
| hased on blockehain are emerging ky ema /iy
. ﬁ"' “mf. and seamlers data staring by patients

In thax application patient get immutable log and
pany aocess 1o thesy medical information, hecane
‘blockehain properties, wanagex accowntability
authentication and secrrely daka storing when handling
Jennitove information.

 Mim : T work i based on concept of Block

Chaim 1 develop the APP for the healthcare made new
Emreprencurs. : |
 Research Methodolagy = Thiy paper (5 based on
| peimary data Some information caflected form micrnet
peferences, ideptifiing the need affer discuxrions with
:E‘P”" We have discussed with young upcoming
Businessman

usion : It 1y, also provided an oppormniy
 for several individuals whe have creoted
topeveral Entropreneur x which 1y adapang
r and technology af software indsatry for
: Block Chain, Entreprencur’s in India

ISSN Im-}ln‘!}\

App using Block Chain Technology

Mre Kuelta Karambsfhonr

HERD, T Dapairtiie
Dapsartieanid Infommation Jechexilng
Acbuzver U begor uf Connmaree & Maragrrvsnd, F.4

youlh s getting support from Goye rrument (o come Wik
Innovitive 1deas so that they cin develop pew Startisps
in thetown Country

Block-Cham z In 2017, there were 477 healihcarc
data breaches repacsed 1o the U S department of health
human scrvices. These data breaches can be attnibuted 1o
ndvance hackers who are able (o get through healtheare
database scounty svsicms and utilize paticnt mformation
far sdentity theft, opening fake tank accounts, resciling
Atoden 1dentitics m the black market, and blackrom)

Blockchatn could prevent this by providing 3
secure data centré for health reconds. Hackers could be
wdentificd and stopped before any information & whan
because the blockchain network 1 transparent. holding
all participants within the network accountable and thew
actiong traceable through cryptogmphic bashes

Blockehain technology has the potential o
transform health care by placiog the patent at the centre
of the hicalth system and inceeasing the sccunty, privacy
and interoperability of health data. This sechnology could
provide a new model for health information ¢xchange
by making clecironic health records more efficient and
secure, Medical care has become an indispensable
part of people’s lives, with a dramatic incrvase i the
volume of medical data (c g, diagnosis centificates and
medical records) Medical data, howeyer, is casily stoden,
tampeted with, ar cven completely deleted 1f the above
occurs, medical data cannot be recorded o retneved in
1 reluable manner, resulting m delay treatment progress,
even endanger the patient’s life. Paticits need 10 own theis
data and be in control of how thair data s used Pationts
need the assurance that their health data are not misused
by other stakebolders and should have a means 1o detect
when such masise oceurs. Blockcham belps 10 meet these
requirements through strong coyprographic protocols and
well-defined smart contracts. Koeping our immportant data
safc and seean i the most popular blockeham healthcare
application at the moment. Blockehain's ability to keop
a docentrahized and teansparent Jog of all patient daty
makes i wechnology rife for secunty applications

-




This application allows patients. doctors and
healtheare providers 1o share the same information
quickty and afely This apysbation provides manigement
of pationt medical records i a regional environment. Out
mobile apphication i developed for Aadroid platform
Users of smant mobile devices can use those sorvices
by installing the application on thew devives After
htroducing this apphication, it makes people e easier
atel comfortable. Patient can retrieve iwhet medical
odbrration o anstime amd anywhorg by using hinher
mobile phose The mobide healtheare comerumcation
between patient and healtheare professionals will
increase cliciency and rehability sagnificantly

Objectivies

There s currently no xsstem m place for trackmng
patient health records across vanous providers.
rpeciaities, and biometne health deviceshwearables,
leaving an individual s hoalth hustory in a fragmentcd
puzzic 1o be solved by cach provider they interact with,

I medical records and wellness data were put
on a blockéhain. providers and paticnts would have
secure access to the digital pecture of a patient as they
move through the healthcare system and ovolve in
treatment and progress. The blockehadn would allow
fot more efficient medical dats management and paticat
care by minimuzng duplicate medical workups and
festng, saving both the practitioncr and pationt time
and moocy. Personal information. including healthcare
duta_ continucs 1o build in value as we mose forward.
Currently, a patient doos not kaow who sces their
health data or how it &5 being used, creating mistrugt
within the systom, reducing data agility and ultimately
impactng healthcare decision. Having health rweonds
on a blockchamn would allow the patient 1o track where
their dats goes and what is done with it

Feasibility Study

While doing the project “APP DEVELOPMENT
FOR HEALTHCARE USING BLOCKCHAIN
TECHNOLOGY'™, study and analyzing of alf the exnting
or required functionaities of the systen,

the sext task 11 to do the feasibility study of the
project. The entire is feasible- given unlimited resousces
and infimte ume. Feaibility study includes consdernnon
of all the possible ways 10 provide the solution to the
grven problem The proposed solution should satisty all
the users’ requirements and shiould be fiexible enough so
that future changes can be camily done based on futuse
upcoming equiromeols
Feonomic Feasibility
This 15 a very important aspect to be conadered
while developing a project. We deeide the wehnology

\_ LN >,

: i 4 .‘." )
fware cost has 10 be born by the anan it
mﬁ-:n. we have estimated that the benefits 4

arganization i goiog fram the proposcd eystem wis)

surely overcome the frirtial couts and uﬁummu,
vt for the system

= Technical Fensibility

It includes the stady of function, performance,
and constratnts that may affect the abvliy ”Mq
soceptable product. For this feawbility stody. %q,-
complete fanctionality to be provided in the produet, u
denentied in the requiroment specification and chocked of
overvthing wae porsble using duiffarent ty pos of fronend
and backend platforms

Operation Feasibility s |

No doubt the proposed sy stem 1» M)ymﬁ—*
and 2!l inputs to be taken all sclf- explunatony svents o
the layman, Beside a proper tratning has heen om
10 let know the cssence of the system to the users so they
focl comfortable with new system

Conceptunl Model

[ A |
T—_--*]'... o 1 ne 1l ‘
[ | [ |

Data integrity and constraints

Safe and weure

*  Cryptographic eavironment : Cryptogmphy
1 associated with the process of conserting ordinary
Plain text into unintelhgible text and viceverss, It isa
method of stoning and transmitting data in a pasticular
foem so that only those for whom it in intonded can read

BN
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u v 1 Coplogeaphy not ands psesta dats Dieselupns Toole IATITY give N .q-pd

L MM “ aljerznon but can also be tsed K wser  tor Andrild s dovebiprmand Howevre (hes fosidlsf =

W conee h ool restneted o offering rmh Aschtond-ape i e

© Cryptography ™ Wit sumott. i ket ensbles the o ;

| . Confidentinlity « Information «annot he ,,::f}:,‘,’.: ,: ,;' " I0e ";J' o g s pagiheiatl L) {ev
l Mbymw crnulatom and fully scnigt shic Wt aatinnat wppety |
. M°MMQWNM!L"L-! 2. Java : Java ix conpiderad an t " ;
. EnmmmAES ﬂgomhm proyramming tamizago for mobilo app b ' il
m enceypied with hash value It u..u_vmpuhhk with software such as Aodrowd I

15 done with the belp of AES algormbm In 1t s wadels used progomerm g Lisguag -

!
MAES""“‘W"I""MWM.&" wies  with the Jook and foel of o4+ but o srvpier FRan T

yame Aoy 10 both cocrypt and decopt data, AES  Javn s ased for developing spplication that cast ©
‘ “M\d‘ casy 1o understand. This aflows for cany casily on a singho computer of van abwo e Jretntesod }
o, as well a8 reslly &n“ﬂ)mlﬂd amony the chent and servers on a network My peopect |
H “‘Mm uses ava for devclopng applicanion m Jukes amd applc ]
Strong Security Java also provides GUI devclopment eapaniii
The bealth application casurcs that userj's data  through vanous means mainly Abstract Wudow s
| free from any kiod of security threut that may  Toolkit (AWT), Swang and Javal' X Whik AW T I
“IMNC”“MWMMNfam several pro-assembled components Lihe menu. T
ulnerabelity which assurcs that the data is accuratc and  button. Swing (82 GUI widget footkit, it provides ccria
“wm.ﬂ‘“d advanced elements like troes. scroll pancs tables tabbo
User Control pancl, and lists
Apphication act 21 a safeguard for the overall 3. SDK : A software development kit (SDK)
mdwpmmmddtnﬁ}oﬁuﬁmm is a colloction of software dovelopment tools in i
Different Platforms for Blockchain installable package. They facilitate the ceeation of
me Android stadio is the official  applications by having a compiler, debugger and
wmwmam(mmmw pethaps & software framework. They arc normalls
mewmwum specific 10 & hardware platform and operating sy stem
| fcatures that enbance our productivity wiile hildh; combination To ¢reate applications with advanced
Audioid apps.Android is n operating system for fmctionalitics such as advertimemonts, push notifications
and it iy based on Lmuxkaml. Ttispamanly  etc; most application software developers usc specic
&dﬁtm softwars development kit An SDK can take the form
| Mﬁ:m of Operating  of application progmmming micriaces (APIs) in the
rphone and tablet  form of on- devick librancs of reusable functions uss:!
10 interface to a paricular programming language, of
it may be as complex as hardware-specific ooly that
their can communicate with o particular embedded s stem
vices Common tools inclode debugamy facilities and other
Cuilities, ofton presented in an imegrated development
“environment (IDE) SDKs may inciude sample softwars:
andior technical notes along with documentation. and
Ilmaah 10 help elanfy points made by the pnman

1
1
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for youth hke website development, Crvpto
Curency. Oaline tading

The key issues from study

Block ehatn will keep maxinnm dita with BECTOCY

Conclosion -~ Tho platform allows users 1 own
and bald thear enervptod health, Infesevke and welliess
database that can b castly accessed from anvahierg
i the world and securely sored Thin blockehain.
enable platform lives on a uree-trsendly nndeand mobile
appheation Thiv application provides management of
patient modical records in a regional cavironment. Ou
fhobile apphcatson i developed for Androsd plattorm
Users of smart mobile dovices can use those services
by mstalling the application on thelr dovices. Aftor
Intreducing this applicanon, it makes people life casier
and comfortable. Paticnt can retrieve hishor mikchical
information of anytime and anywhere by using his/her
mabile phoac.In this mobile application user can store
hisher health dota prvately and securcly

Health information of users in this application
absolutely safe and secure only users have occess 1o
it This application is hosted in scecure cavironment to
stored and access all your health information. Flectronic
heaith records also increase portability of clinical
nformation including the better interaction betwieen
patient and health serviee provider. This application act
as a safeguard for the overall protection of user's privacy
and the safety of information. The health application
censures that user, s data s free from any kind of secunty
threat that may causes, Maintauning vser;'s health recoedy
like prescnption, lab test reponts, information about
allenzics, medical images ote. The design of dashboard
can save huge amounts of time, belping user to guickly
ﬁclﬁ&%!cymwon.mmwpwr
1o camprehend his physical health in a better way and

vitais. It shows the analysis of the application; s dats in

mﬂmm;\ :

snfonmation Is updated or some Thets go W

o Onee the data 1 saved i this applicatiog g,
dita fn not changed h'\d[n‘;,ncm or sdministeay Patene

‘ovss their stored data

i ?“l:;l:c»l gan not share their records with oflygry

o Only prescrption duta like hospital numg
doctor name, disease, medicing, date of prescoption ar
encrypted with hash vidue Vitals data are notenceypted
becanse they we dynamic

o Ue of thiy apphication m dayto-day life iy
dhifiult for peogle those are not know how 1o use mobile
apphication

Future scope of the system

Many health ~tech companmies are leveraging
blockchain technology and evolving therr platfoms 1
focus on some of the challenges faced by our healtheare
sVRLeN today

In the futurg, the company will integrate at-home
genctic and hormone testing Kits, nutntional supplements
and health coaching services in1o the app marketplace
Additionally, blockeham health data management sy stem
will integrate with hospitals and doctor's clinics m the
future (o make data shanog casser

As a health records blockehmn company, Medical
chuun s working on enabling vamous healtheuse agenis
such as doctors, hospitals, laboratorices. pharmacists, and
INSUFCTS, 10 requEst Permission Lo sccoss and interact with
patients’ medicnl reconds Ench interaction (s auditahle,
transparcnt, and secure and s recorded s o transaction
on Medical-cham's distrnibuted ledger

Despite the advancement in healtheare seetor and
technological innovation in health records systoms
they still faced same issues that were addressed by this
technology, & ¢ . blockehun Our proposed framework
1% 8 combination of sceure record storage along with the
granudar access mules for those records 1t creates such a
systom that is casicr for the users 1o yse and understand

For the future, | plan 1o implement the payment
module in the exssting framework For this we need o
have certain considerations as | need 1o decide how much

¥ apaticot would pay for consultation by the doctor on
-~ thisdecentralized system functioning on the blockchain.

We would also need 1o define certam policies and rules

tha comply with the principles of the healtheare sector

Reforences wnee
'_'m#hlillm.umwhlookclmmnﬂwkchmn-mwlwt-

applications. companies # - texiv flockehas
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Abstenct

fintrepromenwey. ploy o ey orole iy any ¢conom)
Thaese are the people who bvnve he shilly aed necessary
AT do ke sy wew faeay. e marker or provide
a xerviee ond ke e riphe decisions (o pike Wty
Ielecay gttty The ecwoatad Indicr women hove 0 gor
along winy Jo aetieve equal #ighty and position because
fraudiizony are deeprly rooded fn Iixdian soctery where the
sociologival andpsvehological factoes set up inrve Ween
@ male dommimitesd twre Despite all the sockal Mordles
Indran women bave been sianding foll feom the rest of
the crowd and ary appiaded for their achitevements in
their vespective fields, Thw sronsfrmation of the yocial
fechic af tho Trdtan socieny i ferpis of e Inenased
educational siaux of waomen and varied ayprations for
Betier Iiving, fas seceasitared o change in the Tifexiie
af every fmchan woman

o stwctyr iy Dexeripiive Research The datais ued
in e paper s Secondary dote The data wiere calfecied
Jrom repores, fonenaly, Newspapers, Magazine and
Wbyt

Some of the mapor challenges sdenifivd ane wamen s
family obligations, Genderimequality, Froblom of
Fioance, Low-level risk-gender, Lack of Confrlence, and
e male - fomaly compeition. The paper concludes that
the problems of wamen entrepreneurs can be erodicand
by appropenaic (raining, ICCMIVES, cncolrnsgenon and
metivation. social recognition of thiir entreprenviriol
abilitiex, and family s moral xupport ,
The present paper endeavours to study the concept
of women entreprencur ond disensy the Opportunities
and Challempes faced by Women Entrepreacie in the
| development of various fields I will aivo suggest the
way of Elminating and reduicing hirdles of the women
enireprencurshp development through sty af SWOT

ISSN nﬁﬂ-ﬁﬂH

Women Entreprencur - Opportunities and Challenges

Mo Sashmien 18 Paih gl
Arstatint Proi by

Achiovess College oF Lomimars & Sanagement, Kdyvin

or @ group of worwn who s, onganioe wod i
business entorprise’” Government of India hus defined
women entreprengurs based on women participation w
cquity and employment ¢.\l a Busesn cmerprise

The emergence of COtreproncurs in a society
dopends to a great extent, an the cconamic, sockl,
religione. cultural and psychalogreal Tactor proviilimg
10 e society. In the sdvisnced countnos ofF the ssorld
there 1 o ph'uuumcn.\l inereaso in the number of self
employed women afler the World War Il Inthe U'S,
women own 25 por cent of all busmeses, even though
therr sales on an avoeage are Jewd, than two-fifths of those
of other small businesses

In Canada, oong-thind of sowall busingsses are owned
by women and in France stigone-Hith Inthe U K snce
1980, the mumbor of self-cmployed women has increased
thaee timed o 108t as the number of self<employed men

Women are no longers confined to the hearth and
home, The entreprencunal cipacity of women has made
a mark i many aeas and women have entered the
industrial seement, oo I i Hime (o foster and himess
the eotreprencurship of women i a big wiy

According to the sccond census of small-scale
industrcs, women eotrgproncurs accowred for 7.7 per
cent of the fotal smabl-scale entorprises u Inabia: Though
theirshase ix less than 10 per cent, the heanening feature
1$ thit 18 s stcadily increasing

A stage 15 set for soval tke-off for wornen from a
low development path 1o an accelermted pace 18 achwoyving
a bagher fevel of self-sustaming cconontie growth
Women eatreprencurs have to graduate from o state of
dependence of yubsidies/concessiony 1o that of wezing
opportunities as they emerge i an open and coltpetiive
moden economy

Women are now more cognvant about thelr
existenco, mles and rights. Wamen cnteeprenenny are
those who explore new path of cconomic mvolyvement
and contribution. Women entreproncurs have been
makig a significant impact i ol sogments of the

an  ecanomy in Canalda, Great Bricun, ¢ icrmany, Australia

_.1
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"‘; Unitod Stacs The arcms chosen by women arn a fold x
mﬂ""" resaurants '“‘" tels. cducation, coltury . Women in India are conmdersd an SHas
M pmamanes andd manudact wnng racaning oM { porwer
hes have made their mark in husiness for the . [ flectiv e coosdinating S svatiable £
g FEANORY: angd fTwogTecs
um.‘ W DEW M)CﬂSﬂNLwy, tututics for . Efhocnt csecubon 0 90 g™
&w them
1) They want 1o proxe therr mettle tn mnosan e . Clca? viteon 3d amEeion O IS Fogs
ﬂﬂ“"“l"b‘ of fmily and childron
i) They ““‘u’cwbmﬂl}nbdmcc . Paticnos ang Dearng the raflcrmgs co behalf
hetr Funuly respoasibilites and their business of atsers and
o Drna Lavoie, a Professor of Entrepeencurship . Ability 1o work physically meows 38 2y 3
obsenves that, “women business ownery hirg Review of Literature |
n«cdmowﬁrsm&uxﬁhmm 1) Dr. AR \xddxqun (2012), Kampur, Prodicmn |

”mh 1 have amtmpimmorm Oftcs. a2  Eocounterad v Wame sy Engrrorencurs in Inda-18
wmﬁhalmsﬁﬁ‘\kw paper trics to myveshgais the problomes sand challcage ‘
mn a Joss of control or disniption inthe smosnt of  faced by women entreprencurs nlnca Waomcor
us *mmmmmﬁﬁ.ﬁlﬂ)’b Enticpecncur is 3 penson who accepts challenging roi ’
ot W“Mﬂﬂ\mwh&.m 10 mect her personal needs and bocoms coomommaiE
want 1o Oversce and control every aspectofber  indepeodent. Many women hive this qualiy bt oo
¢as and may ﬁdi&lﬁmum if  peversota plurform to showcase thorr talents and boncs
grows 1o the point where she canmot.™ they don’t know their real abilitics: Though the women |
MWMdenH in India are condidered as Shakthy-meaning sowrce of |
slation so i 10 ladia also. my'lﬁm pawee. but they are also coamdercd u:.xls:f sox and
alwan s depend co men folk. £von though o e
w ofcqulm betweoen soxss !1\;‘\. ChauVIntSm
n s still the onder of the day. Women Lm;um- in
IndiaWomes m India are taking more respoasibiines
i bringing up children and masmtainung 3 better bome
".M love and affcction, At the famnly level, the sk
‘-dw vanous activites 11 2 maoch effectne
mmfcchnzthcpmcho(mm\ma.-x W
- being carmicd out by the women Tolk
- The study 1 exploratony rescarch The daza used
he paper ase both the Primany data a8 well 25 socondan
!hmmdncdkmanndarmlhh!wlp
, d questoanure. The secondary data werg
o< 'mmmmmwrﬁnﬁ

quc of the major problems weatified arc
: ity obligations, Gendeninequality, Problem
Wael risk-taking atttude, and the
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Womar

and Nat

constinutes the fomily, wihich leads Lo

Societ) n Female entreprencurs make

1 comtnibutions 10 ccobLmmic growth and Lo

on Ths
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SrLa
verty redog concepteal paper indicales
the women entreprencrs as
in the 215t
|

he potentially cmerging himan resenee

atury 1o osercome the economic challerges m giota
[his paper conducts @ Staldy that 15 citegond
nio three sections First secton based on perfonmanc
of women entreprencurs and SWO Analysss
y based on the md and support proyioes
¢ aationaily and intermatiomally up
Third sectiorn

| perspectine

Seoond sectis
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Wamen Eatreprencurs in India
wasive and willing 10 take nsks, They

These women leaders

1T ESSLTNYE, POTR

manneed 1o survive and succced in this competinive

workd and willing &
weir hard werk, diligence and pemeveance Ihe paper
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theproblems face
ght into the chalienges faced by women

entreprencurs. Govemmaent OF findin hits also infroduced
Nationad Skall Developmenit Policy and Natioaal Skill
Development Miszion in 200 in ordet to provide shill
J education and entreprencurship

wply thesr core competencs with

status of women enteprencurns and
{ by them. simubtancously the paper

EIVeS an 1hs

prasug, vocation
development (o the em
cotreprencurship development
the only responsibilify of Government

ther stakeholden need to shoulder the resj

crging work foree However
and skall vmimng s not
and therofore
sonstbelary

2
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Globalesed Work
Objectives
fo stdy I innt { )
st the Woa Ity
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fo stud | ohicie f
promoting Woa nirepr
| sfudy SWOT Al 1l W
Eatrgprencurs an India
. To sdentify the Un ddenges faced
Entreprencut
Research Methi dology
This study 15 desenpOve 0 nak I A
§ )

'he Data s collected 1

Sccandary Data

fezanrees Like Jeamals. Researe Papets. N (
Websites winch fogus 1 on I ISEC W
Entrepreneurship

SWOT Analyas

What is SWOT Analyss?

SWOT stands [or Sirengia Weanl
Oppormunities. and Threat A SWOI
framnework (o help pssess and mde st It 3

I Tl

amvl external foroes that may Creasc opio
flor e cnesnd satior

WHY SWOT ANALYSIST

This study uses it SWOT-AHP method |

the importance of differcnt factors that <

create bamery for the success inwon it !
achivines
Strentgh
' Waomen entreprenvur having conne
ABALUES, IBROVARS e e Dusd 1de 1
creabive mung
. for thetr products and sevic they have
provading
. Women entreprencuns are capable (o achies
self cconomic iwlependengy  They enomis
. emplovment oppanunitees for others throus)
DT
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ppating. ootablbohing and nisning e
onterpo Iy

o hoeping good adjustient with her personsl
Loy and socal lifc

«  Women prefar 10 work from their own
ressdencs place, they sl by ing dafficuley

geTong

. sintablc and safer jobs

«  With compars 10 ancicnt tme af prescnt famih
giving suppont 10 the women catreprencun to

. getting a2 success m their eatciptises

< Womcn arc also having streagth 10 work hand
uith willingness That's why the reason they

mmumm
Wm
«  Women entreprencurs don't baving proper
ot kncwicdes Tapnrliog Sl Wale

. Women entreproncurs also facing a probles
of proper support, cooperation and back-op
for women

o by theirown commumity and family members

L‘ Outside world people force them 1o stop the

; idea of

«  becoming oxcellent in the enterprse ficld

«  Women entreprencur’s respoasibilitics
wowards her family arc also making aboundary

1o the
Achicve their goal It will also affect o 2
mudcomyuawm
mwm&n

momey noea s dass

Indiar cmbyindery battnrer has 4 lary

chancos 10 g s
Theelt

!
’ Femr of cxpansstm ol orgais

goon atxd | Ch

of accasy o techeole
Lack of stromg roontalsty, powitive
pedf - conbhdenice 1 scca s oF d optinviat
Anitude
AMONEAt WOMSH CIEalor &
committimg mistakes whike &
strategy and sl
v Routine bustness wors
’ Diserammation o fimancmy
officials
-1 Unsafc and poor LUPPOrtIng MrultnTe =
haying business work with mal Bborcn
Inititative Taken By Indian Government
Even though women still hasc to o croome ¥ gridicy
in thewe homes and in socicty whle attempting 1 bocor
enfreproncus, there hus mever boem a greater time @
Indix. The govenment has initieed msiaty oo o m3ks
casier for women to set up their enterpnscs The 7
Govemment ltatives To Help Women l:mr.;n our
that can be lovernged 10 8ct up and grow s ot tx.s-n.«
ak o fomale entreprencur
1. Bharathiya Mahila Bank Business Loan
Bharathiya Mahila Bank was established for woroen who
dream big despite 8 lack of resources It offers losss of
up 1o ¥ 20 croses 10 female entreprencurs looking 1o stant
a manufacturing busincss 1f the loan amount sought «
Joss than * | crore, collateral 15 net requancd
Even after the Bharativa Mahila Bank amalzamascd
with the Suate Bank of India. the loan programme
that began in 2017 remains i place To apply for the
foan, vimt the ncarcst bank branch or call the bank
represcotative at 011 47472100
2. Mudra Yojana Scheme : Mudra Yojana s
a scheme that might bonelit women secking to san
or expand their small business Though tis s not &

pallewoh

o et
ol i

,‘5, L LR

-

..A

acheme designed exclusively for women, 1t i highly

benehicial Women catreprencurs can apply for a loan
mmm'mw'mm It s idcal for setting
up beauty salons, starting & smull shop, or nmning 3

) WMMM You don't need any collateral or
.lpmbwmnxmulom

The scheme is divided fnto three i

. S&Mxlumupwiooowm

~+ Kishor ; loans uboye 30,000/ and up o § lakly
msm.bmsmwapwwmh

mmmslwhmcﬁudlm

_J




s sebieme a1t vasy o vl Yoo can fild (he
application form o apply for this koan at s Ik You
can alio approach any leading bank 1 apply for i o
temder v schone

3 Denn Shakth Scheme 1 Dora Shakts Schane iy
i ovchome that peoy des Lowns For Wikien wntnpaneurs
m the followmg secton

o Puntnership o business

«  Retnnl stowes

. Masfactinmgg sevtor

Microcead it nrganisations
Himising

. Edwoaton

I yon are plaammg 1o start & busthess i any of
the above dostries, sou can use this scheme The
pasdsiien Tsan Hest o 20 labhs, and the Joan you ¢an
apply o will depend on which seetor you are applying
wndder The interest e o set ot . 285 below the base
vate Toapply for this bean, visit the nearest Dena Hank
Pranch The bank ropresentatives will provide you with
the apphisation form, and gnde yon on how to fill and
subunit the Sorm along with the required documents 10
avatl of the Toan

4. Udyogini Scheme : Want to start o business but
have nothing to begin with? Worry not The Udyogin
Scheme ks specsbeally for those women who come from
a fammily with an income of below 1.5 lakhy per annum
You can avadl alosn of up 1o 3 lakhs atayory bow <ntcrot
rate. Widowed, destitute, or disabied swomen can apply’
For a loan under this scheme

The idca behund thiy scheme i 10 help women
from cconomically struggling backgrounds 1o become
selfsufficient, While the RKarmntaka State Women
Developmsent Corporntion started the Udyogini Schenwe,
many banks have adopted this scheme with variations
Toapply for this scheme, you can eithey vigt the Website
ot the nearest braneh of the mumerous banks that offes
it Some boanks offenng tus xcheme are Bajn) Finsery,
Punjab and Sind Bank, and Saravwat Bank

8. Cent Kalyani Scheme : Waot 1o start or expand
vour SME? Cent Kavlani is a schome by the Central
Baok of lada for women like you Under the schene
loans, up 1o 100 lakhs are sanctioned without any
collateral or processing foes Except foe solf-help groups,
retarl trade, and educational and tmining smantutions,
overy other type of business is eligible under this scheme
For more detatls and instructions oo how to apply for
s scheme, you can contset the Women Entreprencur
Cell on 022 66387777, You can also visit the nearest
Contral Bank Branch

6, Mphila Udyam Nidhi Scheme 1 The Mahila

Nifhi Seheme wos "_"ﬁ””"‘%. Puish
»g:;m‘mk"muw'mw ot &‘

o 252

Seahe industries (SS1), The sheme dims 1o primcte
miodernisatiit wmd ippeal advancement in these
moddermsatii e , ’ o0 o
wnall seale indintnes by W‘m hansle-free ity
e fva e boan dmount that i sanetioned m&“
scharme 45 10 fakhy s the borrower gets 10 yeary 1
repuay (he Jonn That inchides & manonmi penod of up
fo & sieary Here i the mmmmm
1t il the Tomer s can Al v b Form andd suturat o
o the mennosl ‘.lﬂ"' N.lﬂﬂ" Hank branch “h’m
bk Hikee ST also proyide mimilar echomes
7. Women Entreprencursiip Mlatform (WEF)
¢ The govemment of India. through NITIH Aayog M
wartod an imitiative ealled the Women Entreprencurship
platfoem that brings together WOMER Entreprencurs and
spansors willing to aupport ther, all in one place
[fyouarea badding women Cotrepreneiir, Yo can
Jouts this community _
At WEP the following benefits can be availed
. Incubation and aéceleration program for
busincsses i seir initial stages
Skill training and meotorship programs 1o
leam about entrepecnenrship and leadership
o Asyistince in marketing
- Support for ensuning compliance with Lawy
und regnlations
«  Funding and finuncial assistance
o A community and network of like-mmnded
women
These arc just a handful of the best schermes tow
in place to help anbitous female entreprencurs take the
first step toward financial copowemment
The Bottom Line
While wonsen-owned businosses gencrte B-10%
mose revenue than male-owned businesscs of the seme
age i the same Industnes, only $% of women-owned
businesses recenve venture capitalist funding, compancd
10 17 percent of male-owned businesses, and st s thiy
ap that the govemment 15 attempting 1o closo with these
schemes. There has fong been no doubt that women
are just as capableof busingss success a8 men, but
societal bamiors have always been significant, amd these
progrmines sum o help overcome those barners and
build o stronger nation with a true frocanarket economy
Challenges Faced By Women Entreprencur
Although wo cannot deny the fact that in the past
decade womven have begun o establish businesses and
bocome wuecessful, some of the stnsggles that women
entreprencurs have to fhee remaln - Rogandless of the
ehange m tune whach bas léd o over 253 million women

D,
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Llre CuuEs around the WOrld, thoy ade » " "
::.“smgnu the challenpes that they fhee ':fn's:;:,'if“”"
Here are same of the Pty s gl the varsous
pes theed by women entreprencury
« Social Expectations : 1o 2 socsety when womins
o gervotypod ak the anes who are meant 1o stay it
pome and pot all theit attention on their family, it 1s
sften looked down upon for them 10 venture out and
gazablish a carcer fioe themisclves. Notjust that, cyen aficr
ing their busaness they often Lk more time Oian
ghew male counterparts 10 galn thist and recognition from
the public

» Lack Of Capital : 1t 15 often sud that “Mooey 15
1 a business what food 1310 the humin body and i vital
for-apy busincss, big of small © Unforunately, in ths
wﬁ age ?"":' lﬁ”c;;mmcn have proved themselves
nme and agan ‘are mors thun capable, ¢
find t hard to behiove and hesitate to in\w_inawp:im
yeoture which s established by women entreprencurs
J s also disappointing to sec that banks do not conxider
women as credit-worthy as they belicve that they can
mm business at any ume. Therefore, women
muu do not have any allermative other than to
*ﬁnﬁ_ﬁd[ﬂ\‘iﬂp. or maybe take the financiul help

| oftheir family. .-
~ « Lack Of Support 1/Lack of mentors and advison
I{“;Wf major setback for women entrepreneurs
According to 3 survey, 48% of female cntreprencursy
the lack of mentors and advisoes restrain
nal growth, In & world where Igh-level
doainated by men, it becomes difficalt for
in w;ﬁﬁﬁm Wwithout somconc
R aes: ﬁ:-qﬁh: According 10 3 survey,

|

VWL

they need help with
onwhashey brng
often, women kend

PORIIRN B6 P ] bt v o et by her i ly
mther than bor carvet
o Nubdding Market Acerss

O Svury entieprancos, o s

s th
SOMen enticpees

vl

e hallen
theit networks ate wnially smaller and th sy &
not have moch acces 1o the market ¥ hon they s

It iy observed that the larpar commmiin WiKd
conres to crallenpes that woman eategprencut £ "
Indian citios by that they stom from socic-<uimrnd netics
that define what o woeman s robe o in the Indaan soci
While those notions neod 1o change and are cormanly
changing focus also needs 1o chimge on improving t
cawe of doing busimess for women entroprencyrs be it
getting foans more casily or helplog m beternetws rhang
opportumties

Conclusion

Inetia )8 o developung country and Raving e .
gconomy, male dominated socicty and women ac
apsumed (o be cconomically as well ds socially
depomicm on male members Wamen entrprencul
faced lots of problomy like fack of cducation, socidl
barncrs, begal formalitics. high cost of production
male dostinated society, imited managenal ahibmy
lack of self confidence etcVanous factory like pomdnse
reaforcement and negative ranforcement influcncey
women entrepreocurs. Sacceasful leading burincss
womon i India arc ideal mle model for Gur countr
Government takies vanous steps for the upliftment of
Women enlreprenturs

Still 2 lot more i terma of moetvanonWomen
have the potential and determination 10 sctup. uphold
and supeTvise therr Qwn CremniQ in & very sysemans
manner, appropriste suppoe and encouragement fromn
the secicty, family, govemment can make thess women
entreprencar 3 part of mamnstream of natiooal cconomy
and they can contribute t the econamy progress of india

Suggestions

Encouragement and support, from tho family,
socioty, and the government arc the two most unportant
thungs that motivate women eaticprencuns. There ace
a number of schemes and programs which are started
by the governmant to boast the morule of and provide
fimancing to WOmen entreprencury
«  Pacilitating financial support 10 women and

providing loams at Jow or 2ceo imlsrest, to

alolivale women
v Clovernment can o training progrumy for

wamen, at tomiond ar no feos 1o tain them

regarding the operation of machinery and

other pquipewits
»  Conferences, workshops, sciinary, and

J




wibinans can by crpamiacd for cocturaging
wOmen
Foram must be cxtabrinbied whest peospectng
womes ondrepocasuns can talk and chat with
voccousful entreproncury and discms thew
qunes and vhass know kdgs
Cemaun polcaes aod s ase riguired th be
madc for women 'y empowement.
Help dork. mohuics and wypon fotums can
belp m getting mutar help
Encouraging home-based buisincsncs, w0
that women can offectively coordinate with
houschold and entreprencunal responsibilitics
The loan procedure by banks and othet
governmenta! organizations noods 1o be
yimpirhcod
The cmpowennent of women by way of women
centroprencurship cocompadses three main factors i.c.
accesa S0 resowuress and market. majonty ownership;
and actnve control
Here. 1t must be noted that the education of women
SHLICRIENCW i IMPorant. howevey, the most important
thirg that they mist possess 14 the basic knowledpe of
the ianguage and cotrcprencanal <kills

Refervnon
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Block chain & Entreprencurship

Abstract

Due o digializanon, small anid mediunsized
entesrprives (SMEs) have significanly snhonced iheir
efficiency and productivity In the past few years
Blockchain provides trustworihy propertics such
ar decentralization, Iraceability. and 1ransparency,
and has been opplicd in various flolds. Glven the
compriextty af guaraniveing the acewrocy of ihe input
data, erroveons data may be stored ol the biockehain,
making it hand Jo modife To address these cﬁa(lomx.
a decentralized systesm uning blookein techmology amd
maching learming technliques for secire communicatian,
dumbuud eoergy management ond decentralized
energy trading beteein prosumers Iy sequired

However. il now, 11 ix ard 1o masmain operations
L Wlb W‘W m,mrtmy. seliahiitty, nmvm:
‘ Ibwlm and st worthinesy behesen. twirdfferant
due 1o the current nature of contralized
| ser nfrastruciure This poper bridges theve
| m [ proposes a novel and secure framework
th @ standandized process hivrarchy/lifecycle for
atng colloborative techniques of
termet of things (o1} and artificial
i mching fearning (ML1

wﬁm appearsd in Satoshi
caoin. A Peer-fo-Peer Electronic
, and the tochnology was fiest
wirtial currency trading systoas,
buictuhnipl elements such ag
-pocs networks, conscnsus

[ the blockchain
Mnehmlasr
lorprises from

158N nm:mﬂ\

s A Space for developing the foture

Ve Nuney Jalamal

P owavt I diame

Achiever € allppe of Comenenie & Mwagamest Ea0 an

1) Bulding a now digital ransacton model A
blockcham can be regarded s an electronic datatuse
where cach node i the blockeham nctwork stores the
complete data infonmation in the network. This struocture
breaks away from the tradional cenrahized stroctirs
and forms a distnbuted storage system. The blockchain
akes of difficult to amper with the duts stored 1o the
Kystem. cnsures that the data are authentic and relrable,
and then helps partners who do not know cach other
eatablish tnist relationahips based on these trusied dat
This now trust model built uning blockchain can belp
companics 1o adapt more readily to the anony mous
cooperation model m the digital world, cooperate more
with unfamiliar partners, and provide better services 1o
unknown Customcls

2) Surengthening the data management applcation
capabdity, Each nodé in the blockchain stores all the
duta on the system, which helps companics to solve the
“daa milos” probiem, makes cach working process open
and transparent, and improvey collaboration cfficiency
The asymmetric encryption techoology that s mtcgrated
within the blockchain realizes safe sharing of information
withoot revealing any private data. Thercfore, hlockchan
helps SMeIprses to manage Varous process data morce
securcly dunag the digital transfonnation process

3) Integration of smart contracts 1o wrprove
workflow efficiency. Businesses can wiite prodetenmined
conditions and terms into blockchain smart contmets in
the form of code. When these conditions of terms arc
miet, the sman contmet automatically begins 10 evevute,
thereby: incrcasing the process elficiency, Based on'the
foct that blockchain data are difficultto modify illegally.
the exceution of sman contracts is alo irevemible and
these contrancts wre difficalt to adyust, thus ensunng the
safety and reliability of process execution

4) Ax i emonging industnial techaology, blockeham
han chamcteristics that inclode distributed storage, peer-
to-peet (P21F) tranamission, and asymmetnc encovplion,
and these chametensties are expectod 1o alloviate these
enterprise dita asset management and application
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prodieemsT T shory, Wlockiham, an an open infoniation
rocomding ey arem. s dietuetod databose Uit o8 jomnity
matataiied fry s ditVerent mndes The Blochchain
I componed of data blocks that are gunerated by
covptograpley . cach Block oo stampsed woith a tmostang
and cach han a povie by gencrated hé a hash valug
Encl blodk abse continns the prrivate oy of the presious
block. with the Mocks bome linkod from the geootis
hloch up 1o the current block and thus finally forming
the blockcham it summary, this stody das found that
tho techmical spphication chamctenstics of hlockcham
are glosels compratible with the dightal strategy for
enterprises  Therefore, 10 promote the feanbility of
scientific achievemient of the blockehain digital sy stem
(BDSY ey rescarch manly supplements the exasting
hterature from the following throe petspoctives

Iy analysis aof the different blockchain
clazsifications and thoir socunty i practical
applications
exploration of the framéwork mode! and the
operating mechanism of enterprise BDS (3)
demonstration of the applicable mdustry ficlds
nnd seenanos for the enierpnse BDS

What Are The Entreprencurial Opportunities
in Blockchain?

Oune of the most revolutionany charactznstics of
Blockchain platforms like Ethercumn v how they cnabic
entreprencurs to build robust, decentralized spplications
for a vancty of uses. Scveral important. projects &ro
curyently 1 the works and should be expected to faunch
i 4-5 vears time. Here are the 1op oppamunines 1n
Blockchain based applications

have moved away from the pold standard in one form
or another; there 15 a need for a global reserye currency

Duc 0 fractuooal rescrve banking and incessant printing
of fiat cunency, the world money supply keeps getting
dilued That bocomes problematic for people who have
their savings i these fint currencics as they heep losing
thetr purchasing power. Therefore, there is 3 need for
blockchun based Jending sod bormowing services which
will enable much more rransporent systems Making
transparent financial systeas will help avert future

N

1o Smanceal cnvn Blechobge,
s she offcr sovensd
pieed pyene O » e -mwm
inde iuitmcal gataw
sectnork Ksbee Natwerk, and OweseGy
conte et
ay e leadimg prymenl FIECORCE 8 O Slochchen
e g 1 heat paot of Bcm hav e 2 workong pides
Nt o herufore, 19 am ¢ wellomt cppretmey o
z 1 thes “

dm‘?‘u'.ﬂ;‘l‘;fanubk Swart! Contraces : A
Genart Contract it the seif cxccuting paoce of comgragy
software that can be enforced o 2 docontraie 2od (nbaen
on platforms ke Erhercum Semart contracay cas by
programmed to porform a fmanceal or ozl romeaetes
hased on 3 vanety of ifithen condiuont € omboct el
decentralized oracles, smart cootracts can kandie 3 b
of the mundane legal ks that 2 otherwise slow and
cxpensive Since sman coatracts S be coaboddet =
practically all the dApps on the Ethcroers scteon
they can be very useful in applicabons rclssed 8o
manufactunng, supply chan managomest. aad kgl
contructs

« Internet of Things : The world & sovme
towards more and more smaricr devices Fram
refngerators 1o coffee makors and eves trammt servces
As these smant devices become mors commonplace, e
is going o be 3 neexd for solutions 10 keop Dhese dovacey
safc and cfficient. Blockchaing provide 3 2ood wee e
for that seenano as due to their trustiess mtrs. As e
devices are added 1o the Intemet of Thaogs, Mackae o
Machane (M2M) transactions would soon cutsaber P22
tansactuons Exasting payvment mirastractuss woold e
unviable (0 usc m that case as the fe<s chargad by them
are quite hegh There would nced 1o be 2 siobal scowsork
that can scale 10 millions of transsdtions per socved, =
that can handle microtransactions withowt f2ce IOTA &
aurrently wodang on soivieg that probicm. e 8 = i
from 2 fintshed product. As it stands the IOTA sctword
15 hishly centealized and therefors could wee 5 Soaithy
amnount of compentaon i this space

Ways Blockchain enhancethe Existing Busines

el cnscs fibe

Model
t}j“-}.&..i-r-":
— e FRET, S

Taken from Mediam som

L. Smart Contracts : The foremont spphcason
of blockchain Tor busingss transfonmation i+ Sexan
Contracts

As you can depact from its nozme, usart contracns

2,

&
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arc a kipd of sclf< Nuting contimet whe e nll th e
and cotditions Trom 1soth PAres are witten un'!'!:l"i.-'::n
of codes. Thave coddes are then stored on a decentm izl
hlockchain oetwork, making them unmtiahle

S0, whenever the codes are writicr or Bulfillod, the
assccrated conditions are executed. 1 in case iy of the
parties overmles the conditions. tlse servicosproducts
are retumed back to the other party

2. Ease of Payment : The collaboration
of blockehain digital payments is also one of the oby ous
applications of decentrlized blockchain notworks By
removinit the involvement of tird parties and associated
documents like billing statements and tnvoices.
blockcham bas alto eased the cash flow in the stastups
and cstablishmenty

Let me explain this with an example:

Suppose, you Tun a medical organization. By
hamessing the power of blockehain. you can ¢laim to
4 patient’s imsurance provider if both ane o the same
platform Wondenng how? While being on the same
blockchamn network, the insurance company will be
familiar with the number of times » patient visited
vour medical organizaton along with acccss to all
the payment detaily. This will create a transparent
cavironment and cnsble the company fo respond t $our

z.g;?" 3

ISSN 1240 un."l..

carstomiet bohuishont, which balps them b ereate effcative
campaigns and donve highet ROE What s more, the s
of Blockehain i business erbies the b b authernticale
the trodfic from the real world, which lderhelps to relimbs
Wigher outcames from every single penry inverted m
the process

6. Roubuost Securlty
blockchain i busioess 13 1o introdoce robust sccunt

Anither major tole of

mehsures i the envicanment

The technology comes with the power of
decentralization and transpasency, which encourages
users om the network 1o store and venfy some orall of the
information stored in the network. Alw, the blockcham
network comes with higher complexity and sccurity
conmderntions, which lower the nak of cyber artacks

Inaddition 1o this, the use ofblockehanm in butine
for digital identity fociliates uscrs with the fimetonality
10 profect and maintain their sdentity and so¢ how the
&an access their informatian and uss o for any purmpose

7. Customer Engagement : Ancther smporuu
role of Blockchain i business 15 10 open now doors
for engaging a wider target avdicnce The integranon
oF blockehain and customer engagoment brings forth
vanous opportunities and advantages This includes
cmpowering users o take control of their personal
infonmation, adding the power of transparency to the
business model. fostering quick transactiony, as wel! &
ensunng entreprencurs and marketers mdentifying loyval
customers and buld trust

For instance, Walimai- blockchain powered mobile
application, is dealing with fake mlk products by
Iansdling counesfeit preducts,

8, Improved Speed and High Efficiency : Onc of
the major benefits of Blockchain tochnology s that 1t

solves time-consuming processes and autoenates them

to maximize efficigncy 1t also ¢radicates human-based
efrors with the help of automation In some cases,
Blockchain can handle a transaction in seconds or less

For inatince, Walmart uwed the Blockehain business
development technology to trace the souroe of sliced
mangoes in seconds - o process that had previously
taken seven days.

9, Financial Management : Corrently, businesses
| & lot of money 1o manage and improve their
nt system. That's why they are booking forward 10
g i something that reduces cost or improves
carment processes. With the belp of blockehain
n by industry, omganizations can reduce 4 lot
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YO Caprial Ratning - Ttsehohain adoption by
PITIRETY oo shen Disumess o nins with st alfemative
rocthod 1 v capival teough Initial Token Offcangy
(100 Thowe tohens wro comparable to equity of i
Fevemae shase o afypical eompany. Interestod iy eston
Coun By n e olfenng mnd receive new Blockehain-
Based rokenw from the company, This token may have
Rme A Ty i g dh product o service the company
b ST g of 1y Jus represent a stake m Sl company
oF prvwect TTON have become a viable capital-raising
abernanve for busnesses of all sizen due to thoir Hsing
populanty

Conclusion

s article mtroduces Wockeham o digital
aanagenvent processes with the atm of bigoking down
Bamoes i enterprise digitization proccases Dy usang
advantageoun technologics such as distnbited SOt
and cacespred transmission, ‘This article proposes a
medst BOS architectoro and analyzon the operating
mechanism on each level i detail. At the end of the
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sty the anthor divcusses (he potential ady,
of massive dota and rch apph N soena
domonstraten how theee diffrent ind
achieve it zation g bloekehain e
losckehamn o the digital transformation of ere
b il ais i el explontion period, and a
wniforar system stadord his not bogn et

dute e acedemic field. Mockehain she
Hrited 10 Thicom mining and cunnency spey
but shoukd also be usod with exinting techne
solve practical problems With continuous.
of blockehain, its potential application scemms
become nereasingly abumdant. As the basic framey
foc industry digitization, the BDS will incvira
iscreasing attention This anicle hopes 1o offer k
rosulte for future applications of blockelain toch
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Abstract

An Inhan dhigital poyments and fimancial services
company, hased out in Notde called Payim wihich xiomeds
Sor puay throgh mobile. e Compony .mﬁ:mbdin the
- | vear 2070 by Vigay Shekhar Sarma. Payime affers mohide
pvment SeFvices 1o consumers and enables merclnnty
fo peceive payment throsgh its QR payment code, prine
of sale and online poyment gateway affeeings. With the
help of collabaranops with financiol tnstitutions, the
compaety ffers fimancial services such ax mintloans and
by mw, pay later service o Hs connumers. Paytm mt
ondy providex payments of dill and money tromifer. bus
alwa various other services such as ticketing servicex.
retadl yocurines provducty and online games.

Paytm affered versatile invlalments, €-walles,
‘and biriness atages. Although the siartaip bogar al
evtalizing wioge in 2010, Paytm changed its plan of
action, it baamamm% 1! Indian dialects o

BTy CAcry . !
osiyhsoniut
B SRR Y

fits  cconomy that is Faceless. Pageress. Cashless”

Digital Transformation in Payment System
(with Special Reference to an Indian Start-up: Paytm)

i Saphie [ wwis

Al t ".l_-‘ Wl Croraemis el Sruy

Svstem
Objectives of The Study
. To stady the need and imponance of digmal
trapsformatyon n Indias ponncol ¥y ¥Eom
e Tousdersiand the chalkenpes faced by Payum

and other dytital payment 0pps

v To understand the uscfulness of Pavem
Econoaiic Development

Limitations

Thas 15 & conceprual study It 15 supportad moes
by fact statemcot rather than numencal data I
fundamental in natuse. The arca of ressarch 18 limited
to Digstal Payment System namcd Payim Onls

Methodology

This stody is based oo pnmary as well as secondan
data. The information has been collected from vanoes
¢-books. journals, newspaper and websies

Statement And Significance

Online pavment system gives many benefits
and advantages for bounesses, providiag them (he
competitive advantage they requite 1o stand ot Paper-
based pasments are bocoming difficulty 1o keep a record
for both businesses and supphicrs, hence exchanging
a papethess process with clectronic payments is relatively
simple, The groatest advantage of Online paymient
methods is being faster, safer, casier to colkect, and
less expensive 10 the business. cPayments arc well-
organized and safer than the traditional, paper-based
counterparts. Electroaie Payment methody offier multple
warys such as encryption, SSL, and maey for securing the
pavments done and rocerved. Many measuros are being
continupusly undertaken by the Govemment of Inde for
promoting and cncouraging digital payments thivaghoat
the nation As part of the 'Digital lodia” campargn, the
government has an am 10 create 8 ‘digitally empowered”
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